The word ‘rise’ cuts
across cultures and
countries. We found that
it resonated with people
everywhere. Everyone
has the aspiration to
rise above their
lot.”
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In charge of cascading the brand story within and outside the Group, Ruzbeh plays a critical
role in Mahindra’s aspiration to become one of the world’s most admired brands by 2021. His
related responsibility is to ensure that Mahindra maintains only the highest ethical standards
across the Group and in all its offerings.
Ruzbeh joined the Mahindra Group in 2007 as Executive
Vice President – Corporate Strategy, responsible for
strategy formulation and monitoring across the Group. In
2009, he was also appointed Chief Brand Officer, and was
instrumental in spearheading the work on the Group’s
brand position, Mahindra Rise.
He subsequently led
Mahindra’s entry into the exciting arena of Motor Cycle
Racing in the World MotoGP Championships, making
Mahindra the first Indian two wheeler manufacturer to
participate on the world stage of motorcycle racing. He
was appointed to the Group Executive Board in 2010. In
2012, he was appointed head of International Operations
in where was responsible for spearheading Mahindra's
efforts to open up new markets for the Automotive and
Farm Equipment businesses.
In April 2014, he assumed a new role as Chief - Group
Communications & Ethics Officer. Communication plays a
vital role in conveying our brand principles to audiences all
over the world and in strengthening our internal culture
centered around the idea of ‘Rise’. It is especially crucial
given the Mahindra Group’s aspiration of becoming
amongst the Top 50 Most Admired Global Brands within
the next decade. Ruzbeh's strategic orientation and global
credentials bring enormous value to this new function,
where he works with all Mahindra Group businesses to
develop and strengthen communications strategy and
execution on a global scale. In addition, as the Chief Ethics

Officer, he is also responsible for infusing and maintaining
the highest ethical standards across the Group.

After his Bachelors in Commerce from Bombay
University, Ruzbeh went on to receive his Masters in
Management Studies from the Jamnalal Bajaj
Institute of Management Studies, Mumbai. He is an
alumnus of the Advanced Management Program at
the Harvard Business School.
Before joining Mahindra, Ruzbeh spent close to 22
years with Hindustan Unilever and Unilever. He
joined Hindustan Unilever as a Management Trainee
in 1985 and held a number of positions with the
company, including Brand Manager for Surf and
Regional Manager for Western India. He won the
Central Asia & Middle East Unilever Innovation
Award in 1999 for work on customer development.
Ruzbeh has extensive international experience,
including stints with Unilever Central Asia (as
Marketing Manager – Home and Personal Care),
Unilever Africa Regional Group (as Vice President
Customer Development) and Unilever Maghreb (as a
member of the Board of Directors heading the
customer development function for the Maghreb
Region).
At Mahindra, Ruzbeh has leveraged his crosscultural experience when he led the Mahindra Global

Recruit Program, through which Mahindra annually
recruits from Ivy League campuses in the US.
Ruzbeh is an avid jogger, swimmer, and sports
enthusiast. He enjoys watching football. His interest
in sports has permeated his work-life, where he led
Mahindra’s participation in football (the Mahindra
Youth Football Challenge partnering with the Celtic
Football Club) and basketball (the Mahindra NBA
Challenge, partnering with the NBA)..

Connect with Ruzbeh

@ruzbehirani1
ruzbeh irani

3

Thank you
Connect with us at www.mahindra.com

Disclaimer
Mahindra & Mahindra herein referred to as M&M, and its subsidiary companies provide a wide array of presentations and
reports, with the contributions of various professionals. These presentations and reports are for informational purposes and
private circulation only and do not constitute an offer to buy or sell any securities mentioned therein. They do not purport to
be a complete description of the markets conditions or developments referred to in the material. While utmost care has
been taken in preparing the above, we claim no responsibility for their accuracy. We shall not be liable for any direct or
indirect losses arising from the use thereof and the viewers are requested to use the information contained herein at their
own risk. These presentations and reports should not be reproduced, re-circulated, published in any media, website or
otherwise, in any form or manner, in part or as a whole, without the express consent in writing of M&M or its subsidiaries.
Any unauthorized use, disclosure or public dissemination of information contained herein is prohibited. Unless specifically
noted, M&M or any of its subsidiary companies is not responsible for the content of these presentations and/or the
opinions of the presenters. Individual situations and local practices and standards may vary, so viewers and others utilizing
information contained within a presentation are free to adopt differing standards and approaches as they see fit. You may
not repackage or sell the presentation. Products and names mentioned in materials or presentations are the property of
their respective owners and the mention of them does not constitute an endorsement by M&M or its subsidiary companies.
Information contained in a presentation hosted or promoted by M&M is provided “as is” without warranty of any kind, either
expressed or implied, including any warranty of merchantability or fitness for a particular purpose. M&M or its subsidiary
companies assume no liability or responsibility for the contents of a presentation or the opinions expressed by the
presenters. All expressions of opinion are subject to change without notice.
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