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EDITORIAL

ZARINA HODIWALLA
EDITOR

Dear Readers,
Mergers are like marriages. For a
successful partnership, you need some
compatibility, a great deal of understanding,
the ability to leverage strengths of both
partners and commitment for the long haul.
Without this resolve, the strongest of unions
may unravel. In the course of its seven
decade history, Mahindra has successfully
weathered several partnerships which
have resulted in substantial growth and
value for the Group. We spoke with several
businesses to track our M&A history over
the past few years and from Pininfarina
and Hisarlar to HZPC and Punjab Tractors
Ltd., we managed to glean some interesting
insights that have made their way into our
cover story.

We get a special postcard from the
Lone Star state as Sheejo John, our
man at Mahindra USA talks about life
and work in Texas in Foreign Despatch.
As the country gears up to deal with the
changes GST will bring, Dr. Shukla holds
forth on its implications in Trendwatch. In
Industry Spotlight, we explore 3D printing,
the technology of the moment and its
applications at Mahindra.

Music and business may seem like unlikely
bedfellows but they actually have quite a
bit in common. Just ask Deepak Joshi. The
Business Excellence manager and tabla
player draws several parallels between his
work and his passion in After Hours.

We hope you enjoy this issue and look
forward to your feedback as always.

Mahindra Pride School helped change one
young man’s life, taking him from Punjab
to the proverbial land of gold, Dubai. Read
about Happy Sharma’s very happy story in
Rise For Good. All this in addition to news
and events from across the Group.

Zarina Hodiwalla

“When we hear ‘mergers and acquisitions’, we tend to think only of numbers or the hard
aspects of a deal but the fact is that softer aspects of people and cultural sensitivities are just
as important,” says V.S. Parthasarathy or Partha as he is fondly known, Group CFO, Group
CIO & President - Group Finance and M&A at Mahindra. The M&A veteran with 100 deals
to his credit measures success not only in financial terms but also in terms of how smoothly
integration takes place.
A case in point is Mahindra’s
acquisition of a 43.3% stake
in Punjab Tractors Ltd. (PTL) a
decade ago. “As one of India’s most
successful Public Sector Enterprises,
PTL was very proud of its heritage
and there were some teething issues
when we acquired it which was
but natural. However, we worked
hard to assure the hard working
employees of PTL  that we were
partners for long term sustainable
growth, building on their heritage
COVER STORY

and were not winners looking to
put their rich legacy at risk. In fact,
as a telling gesture of assurance,
Keshub Mahindra, our Chairman
at the time & Anand Mahindra
who was then Vice Chairman and
Managing Director, both visited the
company in Punjab and interacted
with employees. They won their
hearts with the promise that this
transaction will enhance and not
diminish the Swaraj brand. From

then on, the integration with the
Mahindra family was a smooth affair
and the employees found a sense of
belonging to the Group and began
to take pride in its achievements.”
reminisces Partha.
Today, PTL is one of the Mahindra
Group’s biggest success stories, with
the company creating substantial
value for Mahindra’s farm equipment
business with spectacular returns.
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TRACK
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IMPROVING REACH
“M&A is a great tool for growth as
it gives you immediate access to
new geographies, markets, people,
diversity of talent, size and heft,” says
S. Durgashankar, President - Group
M&A, Corporate Accounts, Group
Secretarial, Mahindra & Mahindra
Ltd. “Of course, you must consider
various aspects like potential synergy,
amount of effort required to revive
the company, etc. but the returns –
as we have seen in the case of PTL
and Satyam – can be well worth the
effort,” says the M&A expert who is
credited with setting up the practice
within M&M Ltd.

M&A proved to be a potent tool for
Mahindra’s Farm Equipment Sector,
helping it fulfil its global ambitions.
“We have always been the dominant
player in the domestic market but
a few years ago we felt the need to
redefine the space we operate in,”
says Rajesh Jejurikar, President –
Farm Equipment Sector.
The global market for tractors and
other farm equipment is worth
more than $150 billion a year. At
home, the tractor market is just
$6 billion, while that for other farm
mechanisation agriculture equipment
is even smaller. “Although we were

the global leader in terms of tractor
sales, we were catering only to
the domestic and a few overseas
markets. As much as 95% of our
division’s revenue came from tractor
sales in India which was a risk in
case the monsoon failed, leading to
drought like conditions. Hence, we
had to look at ways to derisk our
operations. Enhancing our overseas
footprint and expanding further into
farm mechanisation was the route
we chose as the global non-tractor
farm equipment space is worth
an estimated $ 90 billion,” says
Rajesh.

M&A
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ACQUIRING EXPERTISE
The Sector began identifying gaps in its
current scope of business and then looked at
areas where it needed to acquire expertise
to help the business grow. “We zeroed in on
three potential areas – the rice value chain,
harvesters and tractor implements. So, in
2015 we acquired a 33% stake in Japan
based Mitsubishi Agricultural Machinery
(MAM), a full range agri-machinery company
producing tractors, combine harvesters and
rice transplanters. MAM offered the requisite
expertise to help us gain a foothold in paddy /
rice cultivation,” says Rajesh.
In 2016, the company acquired a 35%
equity stake in Sampo Rosenlew, a combine

harvester company based in Pori, Finland.
Sampo provided product and technological
capability and optimised the business’ reach
in Asia, Africa and Eurasian Economic Union
countries. “Our acquisition of a 75.1% equity
stake in Hisarlar Makina Sanayi ve Ticaret
Anonim Şirketi (Hisarlar) in 2017, a farm
equipment company based in Turkey, gave
us the third and final piece of our strategy
roadmap which was tractor implements.
Hirsarlar is the market leader in rotovators
with a 45% market share in this space and its
acquisition will help us expand our footprint
in Turkey and Europe,” explains Rajesh as he
holds forth on the strengths that each deal
brings to the table.

These acquisitions resulted in three global
Centres of Excellence (CoE) for product
development and supply which will enable the
business to globalize and cater to multiple
markets.
“Ultimately, all the various parts of our
business are interlinked as products will
move from one market to another and we
will reap synergies in market access, product
development and supply. Some of the benefits
of global acquisitions have already started
showing results in the domestic market
where we have introduced tractors for the
horticulture segment and rice transplanters
from the Mitsubishi portfolio. This will help us
drive mechanisation in the Indian market as
well,” concludes Rajesh who has also set his
sights on Brazil and Mexico.

“Ultimately, all the various parts of our business
are interlinked as products will move from one
market to another and we will reap synergies
in market access, product development and
supply.” - Rajesh Jejurikar, President –
Farm Equipment Sector.
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DIVERSIFYING
PORTFOLIO
M&A also helped Mahindra’s Agribusiness
expand the scope of its product portfolio
and operations. The agribusiness division
was started in 1999 – 2000, with an
initial foray in the seed potato business
followed by a focus on other areas like
grapes, agrichemicals, etc. “We were
looking to develop a viable business model
and experimented in different areas but it
was only in 2010, when agri was hived off
into a separate vertical that we decided to
revisit our strategy,” says Ashok Sharma,
President – Agriculture Sector and MD &
CEO - Mahindra Agri Solutions Ltd.
The business soon realised that it did not
offer stakeholders a unique value proposition
as far as its main business, seed trading,
was concerned. “We were growing Indian
varieties of seed potato but required stronger
R&D and technological capabilities which
would differentiate us from the competition.
This would also require investments in the
supply chain. So, we decided to look for an
appropriate partner who would help us
develop these competencies,” says Ashok.
In 2014, the Agri division entered a Joint
Venture with HZPC, Holland, a global leader
in breeding, cultivation and
trading of seed potatoes.
The JV would offer new and
superior varieties of seed
potatoes to farmers both
within and outside India.
“It’s a win-win situation

will also export to Bangladesh, Pakistan, Sri
Lanka, Thailand, Myanmar, Africa, Russia
and the Middle East. The technical expertise
we gained through the JV has also helped us
set up a modern Aeroponics facility spread
across five acres in Mohali, Punjab where we
grow seed potato plants that are suspended
in a closed environment, without the use of
soil. This facility currently produces 3 million
minitubers and the capacity can be expanded
to 1 billion,” he says.
Aside from gaining a foothold in the Seed
Potato business, the sector also aimed to
consolidate its position as one of the top
three global grape players in the world by
2022, with a transnational sourcing and
distribution network. “We started exporting
grapes in 2005 and we went from 72 MT to
over 8000 MT in eight years.
In 2013 – 14, we began to recalibrate our
long-term strategy and we realised that we
would have to move away from exporting
only from India as it was limiting our reach.
We wanted to achieve exports of more
than 65,000 MT and realised that the only
viable way of accomplishing this was through
inorganic growth. We also identified three
important markets from a
sales point of view, namely
Europe, China and the USA.
We needed a partner with the
requisite reach and expertise,”
says Ashok.

This search led them to the Netherlands
based OFD Holding BV. The Company
operates in Europe, China and South East
Asia and is also the fourth largest distributor
of grapes in Europe with sourcing locations
in South Africa, Peru, Chile, Egypt and India.
The business acquired a 60% stake in OFD
Holding BV in 2016 and this partnership will
lead to significant synergies.
Both companies will gain access to a large
sourcing base in India, South America and
South Africa as well as a distribution base in
Europe and China. The OFD acquisition proved
to be a great move from a strategic point
of view as it added substantial breadth and
depth to Mahindra’s existing grape business
at a very reasonable valuation.
After tasting success with grape exports,
the business soon set its sights on other
fruit varieties as well. In 2014, it signed a JV
with Belgium based fresh produce company,
Greenyard (formerly UNIVEG). Mahindra
Greenyard Pvt. Ltd., as the JV is known,
focuses on developing a fresh fruit supply
chain to provide high quality fruits (other than
grapes) that will meet the needs of both the
domestic and international markets.
“The JV provides us with technical knowhow
and best practices in quality control,
post-harvest handling of fresh produce,
the ripening process and farm agronomy
practices and procedures to meet
international quality standards. It will also help
farmers improve their productivity and price
realisation,” says Ashok.
Greenyard has a network of 32 Distribution
Centres in Europe and a global customer
base spread across six continents which
adds greater depth to operations.

for us
as we get access
to technology, new varieties and
best-in-class practices. We have
identified six varieties of seed potatoes
suitable for the Punjab market which we

Select Indian fruit will be sent to global
markets via efficient export oriented supply
chains. “We are also developing a high-quality
supply chain for export quality bananas. Last
year, we cultivated the fruit on over 300
acres of land in Gujarat and Madhya Pradesh,
which was retailed under the Saboro brand”
explains Ashok.
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OPTIMISING CAPACITY
For Tech Mahindra, which closed about
four deals over the last year, there are four
parameters it takes into consideration when
looking at potential acquisitions. “The first is
capability, then geography or market access,
new technology and finally, adjacency to what
we already offer customers. For instance,
if we focus on SAP, then any company that
focuses on supply chain or ERP will extend
our current capabilities. Moreover, a good
acquisition will deliver a combination of
relationships, references and capabilities,”
says Manoj Bhat, Deputy CFO and Head of
M&A, Tech Mahindra.
The IT major was looking to increase its
bandwidth in two major verticals, health
care and banking services and within
these verticals it looked at diversifying
and enhancing its capabilities in various
‘horizontals’ like engineering, BPO services
and infrastructure management. The
company either looks to acquire capabilities
that it can sell across multiple customers and
geographies or seeks entry in an industry or
market space.
In alignment with this strategy, it acquired
one of the UK’s leading processing platform
companies,Target Group, in May 2016. With
a strong client roster including Goldman
Sachs, Morgan Stanley and Credit Suisse,
Target provides Bpaas (Business Process as

Perhaps the jewel in Tech
Mahindra’s M&A crown is
Pininfarina, the legendary
Italian automotive and
industrial design house
which has designed some of
the world’s most iconic cars
since its inception in 1930.
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a Service) offerings in the areas of lending and
investment products servicing to its clients,
on variable pricing models.
Target has a strong foothold in the mortgage
space and its leading fintech platform
enables clients to automate complex critical
processing, servicing and administration of
loans, as well as investments and insurance
and this acquisition has added significant
value to our portfolio. The Group’s capabilities
are highly complementary to Tech Mahindra’s
strong BFSI IT services capabilities and
significantly enhance its Fintech offerings.
“We are now among the top three
processors in the UK Financial Services
industry for certain complex lending and
investment product categories and it has
helped us further consolidate our presence
in Europe. Target gave us a reference point
which helped us pitch to some of the largest
banks who are now our customers. Right
now, the focus is on the UK but we are also
looking at the US. At around $ 30 – 40
billion, the size of the global market is huge
and offers plenty of opportunities for growth,”
continues Manoj.
The healthcare space followed with the
acquisition of an 85% stake in The HCI Group,
a global leader in healthcare IT consulting,
in March 2017. “The market consists of

three main segments – pharma / device
manufacturers, healthcare providers
including hospitals and the payers which
are essentially health insurance companies.
Our healthcare vertical largely focused on
Lifesciences and pharma companies but we
had very little presence in the providers and
payers segments. HCI works with some of
the world’s most prestigious Tier-I healthcare
service providers, primarily in the US and
UK and will help enhance our capabilities in
the provider segment and consolidate our
presence in the healthcare vertical,”
says Manoj.

LEVERAGING SYNERGIES
Perhaps the jewel in Tech Mahindra’s M&A
crown is Pininfarina, the legendary Italian
automotive and industrial design house

COVER STORY

which has designed some of the world’s
most iconic cars since its inception in 1930.
“When it comes to automobiles, design and
style are just as important as functionality
and Pininfarina offers a heady combination
of high-end styling and engineering services
to complement our existing engineering
capability. In all, the acquisition will help us
leverage our presence in 90 countries,
including the US and China and gain access
to over 780 customers, including iconic
marques like Ferrari, Alfa Romeo, Maserati
and Peugeot.
We will, thus, get an opportunity to influence
product conceptualization, design and
styling through Europe’s best-in-class design
house. It also augments our Transportation,
Aerospace & Industrial Design offerings, while

our global delivery model will lend Pininfarina
a newly heightened scale to its operations
and give it a stronger foothold in Automotive
Engineering Services,” concludes Manoj.
“At Mahindra, true to our philosophy of ‘Rise’,
we believe in pioneering mobility solutions.
Around a decade ago we began investing in
EV technologies and products and launched
India’s first EV, the e2o - 100% designed
and developed in India - a true ‘Make in India’
story. Recently, we announced the next phase
of our EV strategy, EV 2.0, which lays out a
clear roadmap for developing next generation
EV technology, high-end electric powertrains,
aspirational products and connectivity
solutions,” says Dr. Pawan Goenka, Managing
Director, Mahindra & Mahindra Ltd. as he
holds forth on the value that the acquisition
will bring to M&M’s auto business.

“For premium vehicle development, we are
in discussion with Pininfarina, but the project
kickoff is some time away. This will be a
Pininfarina branded, aspirational, performance
car, which will be very quick off the block, offer
a long range and the legendary Pininfarina
design. With the kind of technology that will go
inside this car, it will be an expensive product
and would be primarily for markets outside
India, but can be brought to India if there is
sufficient demand,” he continues.
“Pininfarina has been associated with creating
objects of desire since its inception in 1930
and in this long journey, they have gained
credibility, enormous experience, knowledge
and insights, processes, an international
network, infrastructure and have effectively
developed a DNA that ensures that their
creations are imbued with a sense of
desirability. By associating with Pininfarina in
the design of all our products, by engaging
them in the engineering and production
phases, we will be ensuring that their innate
ability to create objects of desire gets
transferred to our products.
Almost immediately, I would expect the design
language to achieve a sense of international
quality. We would not deviate from our path
of delivering the rugged designs that our
customers associate with Mahindra but
we will be able to deliver it with a certain
panache that is the hallmark of the design
house,” says Dr. Rajan Wadhera, President &
Chief Executive - Truck & Powertrain, Head Mahindra Research Valley as he outlines the
value that Pininfarina will add to Mahindra’s
existing design language.

While the M&A juggernaut at Mahindra continues at full
speed, helping the Group gain scale and depth, Partha is
not resting on his laurels, but has set his sights higher; he
is looking for ways to enhance the value offered by M&A,
especially to external stakeholders. With this in mind, in
2013 the company set up an innovative & inclusive platformMsquare Alliance, to cater to the M&A needs of Mahindra’s
eco-system of vendors, dealers, etc. “There is a tsunami
of M&A happening below the radar. There are people who
you and I do not meet who are striking deals for growth.
This implies a lot of potential for value added services in the
M&A space, especially to the underserved sectors. Msquare
Alliance resonates with our philosophy of Rise as it helps
our vendors and dealers grow along with us. Ultimately, I
want to take M&A to the 10x level, making it a potent driver
for growth within the Group & its ecosystem,” says Partha,
Mahindra’s M&A man, as he shares his BHAG for the future.

07

Synergy is the differentiator –
Stick to the knitting
This implies adjacency to one’s current industry
or business. If you move away from your ‘knitting’
you must be mentally prepared for the long haul
as the learning curve will be quite steep and
returns will take longer.
Stay prudent

The deal must add synergy to
your current operations. In fact,
here, 1 + 1 must equal 3 or you
are in for a tough ride.

Never bite off more than you
can chew and don’t bet your last
dollar on a deal. Bigger the deal bigger the return is a myth.
Choose your target lest your
target chooses you
This is like dressing the bride when she
is not aware that there is a wedding. It’s
important to identify your target and initiate
dialogue even if the company is not on the
market because if you let go when the
target is ready, you may miss out on an
opportunity.
Calculated risk
You cannot wish the risk
away so you must plan for
it, understand it & play it as
strategically as possible

Durgashankar’s

			10 RULES
						 SUCCE
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Negotiate wisely

Price does not equal value
A higher price does not automatically imply
a higher value. Today, we see that even
small companies in the internet space like
Facebook offer extraordinary value. Moreover,
dealing with a small company one-on-one may
be easier as the target may not be eyeing the
open market.

If you are not ready to walk away from the table do not
enter the room. Don’t let pressure get the better of
you as you may end up compromising on your position
or value. As John F. Kennedy said, “let us never fear to
negotiate but let us never negotiate out of fear.”
Set realistic expectations– Most deals
require a certain amount of time to blossom
but at the same time know when to let go of a
dud. It’s important to strike the right balance.

Stay people focused
Value creation is important
If you can get a higher share of the pie, control
is not so important. For instance, in the case of
the deal between Mahindra and CIE, we ceded
majority control but the deal resulted in substantial
valuation for all the three companies involved.

Jack Ma once said, “We’re never in lack
of money. We lack people with dreams,
(people) who can die for those dreams.”
When you acquire a company you also
acquire people and how well we integrate
them with our current operations is an
important measure of success.

FOR 					
ESSFUL M&A
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NEWS
HAT-TRICK FOR MAHINDRA
AT CNBC INDIA RISK
MANAGEMENT AWARDS
M&M and Tech Mahindra were honoured
at the recent CNBC TV18 India Risk
Management Awards for 2017. M&M
received the ‘Conglomerate of the Year’
Award for the third year in a row, while Tech
Mahindra was honoured in the ‘IT’ category
for the second consecutive year.
M&M Wins Conglomerate of the Year Award

DOUBLE HONOURS FOR
MAHINDRA
The Mahindra Group took home
two awards at the prestigious
Golden Peacock Award Ceremony.
It was awarded for its excellence in
Risk Management (M&M Ltd) and
Corporate Ethics (TechM Ltd).

K.N. Vaidyanathan receiving the Golden Peacock Award for
excellence in Risk Management

EXTERNAL RECOGNITION FOR MARIO NAZARETH
Our Executive Vice President, Corporate Management Services and Group Chief Internal Auditor, Mario Nazareth, has been honoured with the
Internal Auditor of the Year Award by the Institute of Internal Auditors, India.

GMCs interacting with V.S. Parthasarathy

FINANCE ACADEMY ORGANISES “THE PERSPECTIVES”
The GMCs in an interactive session with V.S. Parthasarathy, Group CFO & Group CIO, recently interacted with the next generation of leaders
at Mahindra. The session, organised for executives from the Group Management Cadre (GMC) was meant to encourage dialogue on topical
issues related to finance and strategy.
10
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MAHINDRA RACING

Committed to FIA Formula E Championship

MAHINDRA RACING REAFFIRMS COMMITMENT TO FIA FORMULA E CHAMPIONSHIP
Mahindra Racing has featured on a select list of manufacturers for season five of the FIA Formula E Championship. This reaffirms Mahindra’s
commitment to the international electric racing series until at least 2021.

THE EXTREME MACHINE 4.0 IS HERE
Mahindra Racing Formula E driver Nick Heidfeld took the season four car, the M4Electro, out for its first few laps in testing in Spain this
March. In total, the car achieved 90 laps, the equivalent of two race distances, with a single longest run of eight laps.

MAHINDRA RACING BEGINS 2017 MOTOGPTM
WORLD CHAMPIONSHIP SEASON

MAHINDRA RACING CONCLUDES FIRST
OFFICIAL TEST OF 2017

Mahindra Racing is competing as a constructor in its sixth year
in the Moto3™ class of MotoGP™ and remains the only Indian
constructor in the series, having first participated in 2011.

The Jerez circuit was host to the first official test of the 2017 season,
providing riders and teams with three fruitful days of track time. While
this was not Mahindra Racing’s first run on track in 2017, it was the
first chance the entirety of the Moto3™ World Championship class had
to compare themselves to the competition.

The 2016 Mahindra Racing line-up includes: Aspar Mahindra Team
Moto3 – Albert Arenas (SPA), Lorenzo Dalla Porta (ITA); Peugeot
MC Saxoprint – Jakub Kornfeil (CZE), Patrik Pulkkinen (FIN); CIP –
Manuel Pagliani (ITA), Marco Bezzecchi (ITA).

Mahindra Team In Action on the Jerez Circuit

2017 Mahindra Line-Up for MGP30
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AUTOMOTIVE AND FARM SECTORS
A STITCH IN TIME SAVES NINE
Mahindra Research Valley (MRV) has procured a state-of-the-art 3D
printer to reduce time to market. The latest installation enhances
the lab’s ability to make full scale engineering prototypes and enables
efficient product development.

MAHINDRA SABSE AAGE

The newly procured 3D printer

M&M: THE MOST INNOVATIVE AMONGST
PEERS
M&M has topped the list of R&D-led innovators in the automobile
industry along with TVS Motor, Tata Motor and Bosch in India,
as per a report by Clarivate Analytics. Our numero uno ranking
is for the most number of patents published in the automobile
industry.

Mahindra Truck and Bus Division (MTBD) launched a TV campaign
featuring the Blazo. With a punch line: “Mahindra Sabse Aage” and
Ajay Devgn as the brand ambassador, the three-week campaign
weaves in MTBD’s sincere confidence in its products and technologies.

MTBD STRENGTHENS COMMITMENT TO THE
TRUCK INDUSTRY
Mahindra Truck & Bus Division (MTBD) announced a first of its kind
support service for the Indian truck industry. With the successful
implementation of its Delhi-Mumbai Service Corridor, reliable and
quality service will be available to customers every 60 kilometers.

MAHINDRA BLAZO WINS ACCOLADES AT APOLLO-CV AWARDS
Mahindra Truck and Bus has won the three most coveted Awards at the most prestigious Apollo-CV Awards Ceremony. Mahindra BLAZO won
the HCV of the Year and CV of the Year, while Nalin Mehta won the CV Man of the Year.

Mahindra Blazo wins accolades at Apollo-CV Awards
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MAHINDRA TRANSPORT EXCELLENCE
AWARDS 6.0

SSANGYONG UNVEILS G4 REXTON AT SEOUL
MOTOR SHOW

Road safety and Innovation were the mantras of an emotionally packed
evening that marked the sixth edition of the Mahindra Transport
Excellence Awards. The best of the Indian Road Transport Sector
gathered to honour the outperformers of the Indian transport industry.

SsangYong Motor unveiled its large premium SUV, G4 Rexton in
a world premiere at the Seoul Motor Show. The G4 is meant to
represent the “Great 4 Revolution” in driving, safety, style and high
technology.

SsangYong Unveils G4 Rexton at the Seoul Motor Show
Team Mahindra at the Transport Excellence Awards

SSANGYONG TO FORAY INTO SAUDI
AUTOMOTIVE MARKET
SsangYong Motor signed a product licensing agreement with Saudi
National Automobiles Manufacturing Co. (SNAM) for production of the
premium SsangYong pick-up model in Saudi Arabia. With the view to
production of the premium enter the local automotive market in 2020,
SNAM has secured a site of of 1,000,000 m2 for the production.

Ssangyong to Foray into Saudi Automotive Market

SSANGYONG LAUNCHES 5TH GENERATION
KORANDO C
The New Style Korando C has a V4 e-XDi220 engine, which produces
a maximum 178 horsepower, with 40.8 kg-m torque. The engine
satisfies Euro 6 emissions standards and the power train is more
durable with a six-speed Aisin transmission.

SsangYong Launches New Style Korando C

IMPERIO BAGS AN AWARD AT CV
AWARDS 2017
Mahindra’s Premium Pick-up won the prestigious “CV Pick-up of the
Year” award in the SCV category at the prestigious Apollo-CV Awards
Ceremony. This recognition is a testament to Mahindra’s product
development team, for coming out with a best-in-class Pick-up that
offers Performance with Style, Comfort and Technology.
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MAHINDRA ADVENTURE TRIUMPHS AT FMSCI
AWARDS
Federation of Motorsport Clubs of India (FMSCI) announced an award
for Mahindra Adventure’s Super XUV 500 under the category ‘Indian
National Rally Champion – Team’. Since its entry in 2013, the team
has been setting the rally stages ablaze with 12 outright victories in
20 rallies.

Mahindra Adventure received the ‘FMSCI TEAM
CHAMPIONSHIP’ at the Indian National Rally
Championship Awards 2016

M&M: BEST COMPANY TO WORK FOR!
Mahindra & Mahindra emerged as the winner in the “Engineering
& Automotive Sector” at Business Today’s Best Companies to
Work For Awards 2017. The team received the award from
Shri Suresh Prabhakar Prabhu, Honourable Minister of Railways,
Government of India.

ICAI HONOURS PRAVIN SHAH
The Institute of Chartered Accountants of India (ICAI) honoured
Pravin Shah, former President and Chief Executive, Automotive
Division, M&M with the ‘CA Business Leader in the Manufacturing
Sector’ award. The ICAI Awards acknowledge Chartered
Accountants who have consistently created value for their
company’s stakeholders on a sustainable basis.

Pravin Shah awarded the CA Business Leader
2017 by ICFAI

AD IGATPURI TRANSFORMS INTO A PLASTIC
BOTTLE-FREE PLANT
Inspired by the Swachh Bharat Abhiyan, AD Igatpuri successfully
transformed into a ‘plastic bottle free plant’. The team further
collected waste plastic bottles from public areas and later built
the world’s biggest plastic bottle monster, which at 20.40 meters,
symbolised the ill effects of plastic pollution on marine life. It also
received the Guinness World Records Title Holder for the largest
plastic bottle structure.

MAHINDRA E2OPLUS IS ‘ELECTRIC VEHICLE
OF THE YEAR’
At the recently concluded Times Auto Awards 2016, the e2oPlus
was honored as the Electric Vehicle of the Year. The Mahindra
e2o Plus won the hearts of the jury with its eco-friendly powertrain,
compact proportions and offer of daily practicality.

Mahindra bags ‘Best Companies to work for’ by
Business Today

IGBC PLATINUM RATING FOR MAHINDRA
TOWERS, KANDIVALI
The Indian Green Building Council (IGBC) has awarded a Platinum
Rating to Mahindra Towers. This certification is a validation of
Mahindra’s vision to promote sustainability and reduce carbon
footprint.
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Mahindra e2oPlus wins ‘Electric Vehicle of the Year’ by
Times Auto Awards 2016

NEWS - M&M LTD.

SUPRO MINIVAN & MINITRUCK LAUNCH
Mahindra & Mahindra Ltd., launched seven new products simultaneously under its Supro platform. The company launched four variants of its
passenger carrier, namely Supro Minivan, Supro Minivan VX, Supro Minivan CNG and Supro School Van. The remaining three are variants of its
modern load carrier, Supro Minitruck, Supro Minitruck CNG and Supro Cargo Van.

MAHINDRA SCORPIO PRESENTS TOI SPORTS AWARDS 2017
Mahindra Scorpio was the proud sponsor for Times of India Sports Awards 2017. The Awards, a first-of- its-kind platform, honours India’s best
sportspersons for ‘accepting no limits’ as they become true champions in sport.

MAHINDRA TRRINGO
CELEBRATES 1ST
ANNIVERSARY
India’s foremost organised tractor and
agricultural equipment rental services
completed one year of its operations on
14th March, 2017. Within just a year of its
launch, TRRINGO has become the preferred
choice for over 12,000 farmers and has
expanded operations across Karnataka,
Maharashtra, Gujarat and Madhya Pradesh.
The Mahindra TRRINGO Team

MAHINDRA TRACTORS ‘KHET KA
KHILADI’ MOBILE TRACTOR GAME
Mahindra Tractors has been taking a lot of digital initiatives
to connect with the farmers using smartphones. To further
increase Mahindra Tractors’ digital engagement with the
farmers, a unique initiative in the form of a farming based
mobile game called Mahindra Tractors ‘Khet Ka Khiladi’ was
launched.
This 3D game educates the user about farming practices.
The game is available only on Android based smartphones
and can be downloaded through Google Play Store. It has
already reported 10 thousand downloads so far.

Khet ki khiladi - farming based mobile game - a digital
engagement for farmers

#SOWTHEFUTURE
Mahindra Farm Division recently launched a
web series called #SowTheFuture. This digital
initiative brings to light some of the most
inspirational stories in the farming business
from around the country.

Sow the future showcases best practices in farming technology
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FARM DIVISION, ZAHEERABAD CROSSES
10,000 MARK

SWARAJ DIVISION ROLLS OUT 100000TH
TRACTOR

The Zaheerabad plant recently celebrated a special milestone as it
rolled out the 10,001st Dhruv tractor which was celebrated with
great enthusiasm at the Plant.

Living up to ‘Har Challenge No Challenge’ the Swaraj Division recently
crossed the 100,000 tractor mark in a single year, for the very first
time. The employees demonstrated remarkable team work to achieve
this aspirational target.

Zaheerabad Crosses 10,000 mark

Swaraj Division Rolls Out 100,000th Tractor

MAHINDRA TRACTORS ENTER THE
LIMCA BOOK OF RECORDS
Mahindra & Mahindra Ltd. has recorded the rare feat
of organising the Largest Tractor Servicing Event in
association with M&M dealer Rajendra Kumar Gupta
at a temporary workshop set up in Uttar Pradesh. By
organising the largest tractor servicing event in less
than 10 hours, the Farm Division has set a new record
in the Limca Book of Records.
Mahindra Tractors enter
the Limca Book of Records

SWARAJ CELEBRATES
INTERNATIONAL
WOMENS’ DAY
International Women’s Day was
celebrated with full fervour at Swaraj
Division. An awareness session on
HPV infection and how the vaccination
can prevent cancer was given by a
renowned gynaecologist from Fortis
Hospital.

Swaraj Celebrates International Womens’ Day
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AFTER-MARKET AND FINANCIAL SERVICES

MAGNIFICENT QUARTER FOR MAHINDRA ASSET
MANAGEMENT COMPANY

Disrupting the Unorganised Car Servicing Industry

EMPOWERING CUSTOMERS, ENABLING
WORKSHOPS

As on February 28th 2017, Mahindra Asset Management Company
garnered an AUM of Rs 2,000 crores from about 33,000 investors
across 125 locations. Moreover, Mahindra Mutual Fund’s new
products like Mahindra Mutual Fund Dhan Sanchay Yojana and
Mahindra Mutual Fund Alp-Samay Bachat Yojana have also been huge
successes. Mahindra Mutual Fund Alp-Samay Bachat Yojana, an openended debt scheme, is ideal for investors looking for an alternative to
savings/current bank account for parking of short-term surpluses.
Mahindra Mutual Fund Dhan Sanchay Yojana, an open ended equity
scheme, balances the risk of equity with investments in debt and
derivative securities.

Carworkz, a one of its kind multi-brand digital car servicing platform
and an intrapreneurial venture within the Mahindra Group was
launched with a mission to “Empower Customers, Enable Workshops”.

Mahindra employees taking a step to a healthier
and better lifestyle

RISE RUN 2017
RISE RUN, a flagship initiative of Mahindra & Mahindra Financial
Services Sector is aimed at encouraging and creating a culture of
physical fitness amongst employees. It embodies the philosophy of
Mahindra RISE and was extended to the entire Mahindra Group this year.
It saw participation of 450 people across different categories of the race.

MFC Times is Here

MFCSL GETS ITS APP!
Mahindra First Choice Services Limited launched MFC Times – a
communication & learning app for its employees. It has been designed
to empower employees with important company information and
learnings on the go.

YARD MANAGEMENT SYSTEM BY MFCWL
SIMPLIFIES BIZ
YMS 2.0, a one stop solution for yard services to banks and NBFCs
across India, comes with auditable mobile app for tracing the
movement of the vehicle from the time of repossession to the time of
disposal. This system has been a turnaround product for MFCWL, as
it allows access to around 25 million square feet of land across India
through 500+ yards.

INNOVATIVE “PAY-AS-YOU-CAN” MODEL FOR
INSURANCE
Mahindra Insurance Brokers Ltd. (MIBL), has introduced an innovative
“Pay-As-You-Can” digitally-enabled model, which will provide customers
access to insurance products, with the flexibility of paying premium
based on their affordability. This model will enable any service provider
with a large customer base to offer affordable and tailor-made
insurance covers to their customers in a seamless manner.

MFCWL LAUNCHES CLUB F1RST
MFCWL launched the Club F1rst program in Mumbai on
10th February, 2017 in presence of prominent dealers. The
programme was launched by our Chairman Anand Mahindra and will
reward and recognise dealer loyalty. The loyalty would be measured
through dealers’ exceptional business practices. The coveted program
has 5 tiers and various rewards and recognition for qualifying
channel partners.
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PARTNERS
MAHINDRA SUSTEN WINS PATHBREAKING PROJECT
Mahindra Renewables Private Limited “MRPL” has won a
250 MW project in Rewa Ultra Mega Solar Park, Madhya
Pradesh. The tender was one of the most sought after
given its association with IFC and World Bank. With this
win, the total renewable portfolio of Mahindra Susten
expands to 660 MWp.The solar tender was released
by Rewa Ultra Mega Solar Limited in March 2016 for
development of 3 X 250 MW.

MAHINDRA MARINE WINS
PRESTIGIOUS NAVY
ORDER
Mahindra Marine has received its first prestigious order
from the Indian Navy for the supply of 17 11m Work
Boats expected to be deployed at multiple locations. The
Defence Segment mandates Class approved design
boats will be built under strict supervision of IACS Class
member.

Rewa Ultra Mega Solar Park, Madhya Pradesh

MSSCL PUNE CONFERRED TPM EXCELLENCE AWARD
BY JIPM
On 31st Jan, 2017, Japan Institute of Plant Maintenance’s TPM assessment
were declared in the Japan Institute and Mahindra Steel Service Centre Limited,
Kanhe plant featured among the list of successful companies. Among Mahindra
Partners companies, MSSCL is the first plant to achieve this prestigious and
coveted JIPM TPM Excellence Award. In M & M, FES & Auto divisions have got
this honour earlier.

INFRASTRUCTURE AND REALITY SECTOR

Building Cities To Last - Industry leaders at Confluence 2017

CONFLUENCE 2017 DRIVES MEANINGFUL DISCUSSION
‘Confluence’ is a thought leadership platform by Mahindra World City, which provides a
forum for engaging with diverse stakeholders who participate in the creation of the fabric of
urban ecosystems. Growing with each edition, Confluence 2017 witnessed global experts
representing academia, industry, Government, technology, arts & culture, urban planning and
sustainability come together to discuss the facets that serve to make a city eternal.
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Co-partnered with McKinsey India as
Knowledge Partner and ET Now as Media
Partner, the forum established how the right
vision and flexibility in planning cities can
provide solutions for the world. The event saw
experts like Yee Ean Pang, Director General,
Investment Operations Department, Asian
Infrastructure Investment Bank (AIIB); Dr
Ajay Mathur, Director General, TERI; Shombit
Sengupta, Artist, Founder & Chairman,
Shining Consulting; Eytan Schwartz, CEO, Tel
Aviv Global; Amitabh Kant, CEO, NITI Aayog
and Antonio Vives, CEO, CTA, Barcelona,
engaging in discussions about current and
future issues impacting global cities.
Anand Mahindra, Chairman, Mahindra Group,
commented on how urbanisation has created
productivity in cities which was absent for
decades, and on the need to reimagine the
urbanisation of India.

NEWS - INFRASTRUCTURE AND REALTY SECTOR

BEST LOW-COST HOUSING APARTMENT
PROJECT OF THE YEAR
Happinest, Avadi received the award at the NDTV Property awards
2016 for Best Low-cost Housing Apartment project of the year! More
than 490 Joyful Homecomings stand as a true testament to the
accomplishments of the team that leverages value engineering and
customer centric practices to develop quality affordable housing for
the emerging Indian middle class.

THE LITERARY TWIST
In January 2017, Mahindra World City, Jaipur, announced a
collaboration with the ZEE Jaipur Literature Festival 2017, the world’s
largest free literature festival. MWC Jaipur’s association was in
line with its mission of transforming urban landscapes by creating
sustainable communities. As part of its efforts to encourage dialogue
on sustainable urbanisation in India with a focus on economic, social
and cultural progression, MWC Jaipur was the Sessions Partner for a
variety of discussions.

MAHINDRA LIFESPACES TO FORAY INTO
GUJARAT
Mahindra Lifespaces announced its foray into Gujarat with a
new industrial park near Ahmedabad. It signed an MoU with the
Government of Gujarat at Vibrant Gujarat Summit 2017, to develop
a new multi-product industrial park which will span approximately
350 acres and create employment for nearly 12000 persons, when
fully operational.

HOMES THAT TRANSFORM AS PER NEEDS
In January 2017, Mahindra Lifespaces announced the launch of
Aqualily Flexi-homes, comprising regular and ‘flexi’ 1 BHK apartments
in two sizes. A unique residential offering, Aqualily Flexi-homes
provides innovatively designed living spaces that enable home owners
to alter internal layouts depending on their needs.

Collaborating to celebrate ideas

CHENNAI HOSTS THE 6TH EDITION OF
MINDQUEST
Mahindra World City (MWC), Chennai, successfully hosted the sixth
edition of MindQuest - the Mahindra World City Open Quiz, at the
Mahindra World School auditorium. Emerging bigger than earlier
editions, this edition saw separate quizzing sessions for schools and
the general category.

CSR ACCOLADES FOR MWC JAIPUR

Aqualily, at Mahindra World City, Chennai

Mahindra World City, Jaipur was recently awarded the CSR
Excellence Award by the Department of Industries & CSR,
Government of Rajasthan, under “Life on Land” category. The
award was conferred for participation by MWC Jaipur in CM Jal
Swabhilanban Yojana.

10th CII Skills & HR conclave

EDUCATION TO SKILLING TO EMPLOYMENT
Mahindra World City, Jaipur recently participated in the Rajasthan State Annual Session of the CII and 10th Edition of Skills & HR Conclave 2017:
“Education to Skilling to Employment: Designing a System That Works”. The Conclave featured a confluence of HR leaders, academia, students
and other faith groups. More than 250 participants attended the programme.
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INFORMATION TECHNOLOGY
ANTIFRAGILE SUPPLY CHAINS OF THE FUTURE
‘Antifragile’ is the mantra at premier Supply Chain advisory firm
Bristlecone. Applying concepts from the renowned thought leader
Nassim Nicholas Taleb, Bristlecone Labs is working with experts
to create supply chains that are resilient, intelligent, self-optimizing
and automated.

CP GURNANI APPOINTED AS IIM NAGPUR
CHAIRMAN
CP Gurnani has been appointed as the full time Chairman of Indian
Institute of Management, Nagpur. In addition to Mr.Gurnani,
L.S. Murty, a senior faculty at IIM-Bengaluru will join the Institute
in the capacity of Director.

TECHM GOES GREEN

Tech Mahindra Acquires the HCI Group

TECHM ACQUIRES THE HCI GROUP
In order to strengthens its position in the healthcare provider space,
Tech Mahindra has signed an agreement to acquire CJS Solutions
Group LLC, a US-based healthcare Information Technology consulting
company which does business as (DBA) “The HCI Group.” The Group’s
services include enterprise-wide advisory services, with a focus on IT
system implementation and training, as well as specialty service lines
in integration, testing, go-live, clinical adoption, optimization, HIMSS
EMRAM and cyber security.

TechM has been identified as a global leader for its actions and
strategies in response to climate change and has been awarded a
position on the Supplier Climate A List by CDP, the international notfor-profit that drives sustainable economies. 112 “A Listers” appear
on the list, which has been produced at the request of 89 purchasing
organizations with a combined spend of $ 2.7 trillion.

US Patent Victory for TechM
Bristlecone leadership team at Pulse

TECHM WINS US PATENT IN OSS SPACE
TechM has won a US patent in OSS for highly innovative work on
‘System and Method for Taking Sequence of Dynamic Recovery
Actions’ by Sankarnaraya Nagasubramaniam. The filing and
prosecution of the patent was enabled through our in-house IPR cell
and was supported at the Strategic level by the Innovation head.
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BRISTLECONE’S PULSE 2017 A RESOUNDING
SUCCESS
Bristlecone successfully concluded the second edition of its annual
supply chain event, Pulse 2017. The event took place February 8-10,
2017, at the Silicon Valley and was a platform for leaders in supply
chain and visionaries in technology to design their future strategies
and explore possible business opportunities.

NEWS - MAHINDRA AEROSPACE AND DEFENCE

MAHINDRA AEROSPACE AND DEFENCE

SAY HELLO TO A SAFER JAIPUR
Jaipur just got a whole lot safer with the launch of Project ‘ABHAY’, a Command & Control Centre for the Rajasthan Government. A holistic
surveillance system, it will keep citizens of the Pink City and seven other cities in Rajasthan safe and secure.

Project ABHAY Inauguration

DLSI’S MPVI 6X ACHIEVES
TYPE APPROVAL
Defence Land Systems India Ltd. reached
a significant milestone when its 6x6
Armoured Personnel Carrier with Mine
Protection (MPVi 6x) secured type approval.
The first 6x6 vehicle in its category to be
built using Mahindra’s proven power train
and key aggregates from global technology
partners, it is ideal for defence forces
deployed at insurgency prone / naxal
affected areas.
6x6 Armoured Personnel Carrier with Mine Protection

SUCCESSFUL COMPLETION OF ORDER FOR
INDIAN NAVY
Mahindra Defence Naval Systems successfully completed the order of
Anti-Submarine Rockets for the Indian Navy. It became the only private
player in terms of development and delivery of the full quantity.

NEW BUSINESS OPPORTUNITIES
DLSI team has won the tender for Development of 65 HP UAV rotary
engines for VRDE.10 of these engines will be developed and supplied
within a span of 15 months. The tender was won with competitive
pricing to beat the medium scale suppliers who can work on minimum
overheads.

Anti-Submarine Rockets Successfully Delivered
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MAHINDRA SUSTAINABILITY
GREENING THE BLUES
Mahindra this year turned its well-known flagship outreach cultural
weekend the Mahindra Blues Festival 2017, into a green event. The
event was a Yale certified Platinum green event.

There were a lot of initiatives taken towards ensuring that
green practices were undertaken while the premises lit up with
performances from Supersonic Blues Machine featuring Billy F.
Gibbons & Eric Gales, Quinn Sullivan, Janiva Magness, Shemekia
Copeland and Graine Duffy Band and as well as home-grown talent. it
was a climate friendly weekend for Mahindra.

MIQ

Participants at the Behaviour based Safety program held at MIQ on April 26-28, 2017 with Ganesh Wagh - CSC member
and Aravind Appi - Program Manager, MIQ

MIQ BEYOND QUALITY
In addition to its standard bouquet of training programs in the quality space, MIQ has significantly expanded the range of its offerings to include:
Training and consultancy assignments in safety (Advance Learning Program, Behaviour Based Safety), NPD, and beyond. Cutting-edge offerings
like Internet of Things, Data Analytics, Digitization in Sales and Service, etc. Aggregate savings of QIPs facilitated by MIQ was of the order of Rs
87 crores for F’17.
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MAHINDRA CSR
FINANCIAL LITERACY CAMPAIGN: GO
CASHLESS
As a part of a CSR Initiative by MMFSL and MRHFL, a campaign
was initiated to sensitise rural communities on cashless methods
of transaction. Through posters and leaflets focused around seven
key cashless methods of ttransaction, people in semi urban and
rural communities and other stakeholders like customers, suppliers,
vendors, partners and employees were educated about important
digital payment and banking tools.

ZERO FATALITY CORRIDOR
As part of the Zero Fatality Corridor (ZFC) initiative, over 120
employees of Mahindra & Mahindra Ltd took part in a Road
Safety awareness event at the Khalapur Toll on the Mumbai-Pune
Expressway (MPEW). The Zero Fatality Corridor initiative which was
launched last year by Mahindra & Mahindra Ltd, SaveLIFE Foundation,
and Maharashtra State Road Development Corporation Ltd (MSRDC)
is a pioneering attempt to reduce road crash deaths on the MPEW
from an annual average of 140 to near zero by year 2020.

Master Chefs at Mahindra Susten

MAHINDRA SUSTEN CELEBRATES WOMEN’S MONTH
Every year Susten celebrates the month of March as Women’s Month with great zeal and gusto. This year was no different. Women’s Month
celebrations were peppered with inspirational TED Talks, a session on women’s safety, speeches by motivational speakers and an outing for all
the women employees. To conclude the Women’s month celebrations, Susten organized a culinary competition, with the revenues generated
from the sales of the food and beverages being donated to Nanhi Kali.

ENSURING ROAD SAFETY
AFS’ Area Office Jaipur conducted a two-day Commercial Vehicles
Drivers Training at AO under ‘National Road Safety Week’ in
association with “SAVE Life Foundation”. The objective of the event was
to create awareness about road safety.

MMFSL EMPOWERING YOUTH
MMFSL initiated a scholarship programme to enable youth from rural
areas to access higher education from FY2015. This program is
administrated by the K.C. Mahindra Education Trust. The scholarship
offered is Rs. 25,000 to post-graduate students, and Rs. 10,000
to graduate students studying in colleges spread across almost all
states in India. 2500 undergraduate and 500 post graduate students
have directly benefitted so far from the initiative.

DRIVING CHILDHOOD DEVELOPMENT

Road Safety Week

The Mahindra World City’s model ICDS Kunnavakkam Centre was
renovated and furnished with colourful wall murals, educational
materials were contributed, and enhanced lighting and ventilation
was introduced. The ICDS scheme represents one of the world’s
largest and most unique programs for early childhood development.
It provides pre-school education and breaks the cycle of malnutrition,
reduced learning capacity and mortality.
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TECH MAHINDRA FOUNDATION MAKES
IN-ROADS IN SKILLING
The future of the nation needs to be skilled to be employable. With this
mission firmly in mind, Tech Mahindra Foundation has been working
towards skilling youth. The Foundation supports programmes that
provide employment ready skills in retail, hospitality, technical services
and healthcare. Additionally, it also works towards skilling people with
disabilities. Along with actual job skills, there is an emphasis on softskills, English language training and counselling to ensure that SMART
alumni are ‘work-ready’ and understand the demands of
professional life.

ILLUMINATING BHOPAL
IWMP (Integrated Watershed Management Programme), partnered
with YUVA – a local NGO for lighting up lives of Intkhedichap
Grampanchayat at Bhopal. It is the first Grampanchayat of India where
100% families have been equipped with LED bulbs. Through our
CSR project we have donated 300 bulbs under this campaign for
energy conservation.

RISE FOR SAFETY
In an endeavour to Rise for Safety, the Happinest – Boisar team
organized Road Safety week in association with Boisar traffic police.
The objective was to create awareness across all levels of society.
The campaign witnessed an overwhelming response from the general
public, contractors and the workforce.
Driving energy conservation

MAHINDRA RUNS FOR NANHI KALI
Project Nanhi Kali (PNK) once again this year had a great turn out
at the Standard Chartered Mumbai Marathon, on Sunday, Jan 15,
2017. A 420 member strong Mahindra contingent and several
individual supporters ran for Project Nanhi Kali. The Dream run
witnessed all Project Nanhi Kali supporters wearing yellow Nanhi Kali
T shirts, carrying placards and banners to give out the message #EducateTheGirlChild

THUMBS UP TO GOOD HEALTH
Mahindra Lifespace Developers Limited conducted a day-long health
camp in the village of Behrampur, Gurgaon, in February this year. Over
350 villagers participated in this health camp. A team of doctors,
including a general physician, a paediatrician and a gynaecologist,
attended to the medical concerns of villagers. Free medicines were
distributed upon prescription.

HOSPITALITY SECTOR
CLUB MAHINDRA LAUNCHES BLISS
In order to tap the growing segment of holiday-goers in the age
bracket of 50+ years, popularly called ‘Empty Nesters’, Mahindra
Holidays has curated a new product offering called BLISS. This
product will target previously untapped segments of couples with
college going kids and above. This product comes with additional
conveniences like assistance in travel itinerary, sightseeing and things
to do at the resort.

CLUB MAHINDRA LAUNCHES EXPERIENCE
ZONES
Club Mahindra recently expanded its offerings to include bespoke
experiences through a new initiative called Experience Zone. It is an
online marketplace where members can discover and buy experiences
of their choice.

Club Mahindra launches BLISS, a special product for
seniors
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MAHINDRA TWO WHEELERS
MOJO- BORN FOR THE ROAD
MTWL announced the launch of a book for its flagship, 300cc tourer, Mahindra MOJO on 3rd March 2017. This book encapsulates the bike’s
journey from its inception to launch and thereafter creating a niche as India’s most credible tourer. The book revolves around the theme, ‘Born
For The Road’, which unravels the MOJO’s story. It shares the stories of the success of MOJO, the adventures of its trails and memoirs of the
passionate tribesman.

MTWL Leadership team at the launch of the book, ‘MOJO- Born For The Road’

MAHINDRA MOJO LAUNCHES
IN NASHIK
MTWL launched the Mahindra MOJO in
Nashik on 3rd February 2017. Priced at
Rs. 1, 73,330 (ex-showroom Nashik), the
flagship motorcycle has set new benchmarks
in styling, performance and riding quality
ever since it hit the Indian roads. To enhance
the engagement between MOJO owners, a
community will be created across cities and
this platform will enable members to share
experiences and plan trips with fellow bike
enthusiasts.

Exclusive MOJO dealership

MAHINDRA TWO WHEELERS LAUNCHES THE FIRST MOJO
EXCLUSIVE DEALERSHIP

MOJO launches in Nashik

Mahindra Two Wheelers Ltd inaugurated a first-of-its-kind MOJO dealership in Bengaluru
in March 2017. The dealership located in Banaswadi, also includes a workshop designed
as a one-stop destination for all biking enthusiasts. The dealership will not only showcase
accessories and merchandise but will also provide customisation and servicing attributes.
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RURAL
INDIA,
REAL INDIA.
Mahindra’s Farm
Equipment Sector
seizes opportunities in
the rural landscape
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t’s been a fantastic year for Mahindra’s
farm business with strong volume
growth, technological strides and
an increasing global footprint. Rajesh
Jejurikar, President - Farm Equipment
Sector holds forth on its success and
plans for the future.

Q. What were the key drivers
for this strong volume growth in
tractor sales during F-17?
Our success in F17 may be attributed
to external as well as internal factors.
Rainfall in 2016 has been recorded as
normal, at just 3% below the long-period
average. What’s better is that for the first
time in 3 years, rains were well-distributed
– only 33% of the districts saw deficient
rains, compared with 49% in 2015 and
46% in 2014. The union budget released
for the year 2016-17 was highly agri
focused with the overall budget for the
agriculture sector being increased to
Rs. 35,984 crs., a 44% growth over the
previous year. These external growth
drivers built a positive sentiment in the
market and helped boost rural income
which in turn led to an increase in the
demand for tractors.
We commenced the year with the launch
of our blockbuster product, the Mahindra
Yuvo, a technologically advanced tractor,
built to do more, faster and better. It is
probably the only launch in the tractor
industry spanning across a wide range
of the 30 – 45 HP segment. It has 5
products in different HP segments and
targets 70% of the tractor industry. This
was followed by the launch of 3 more
products, the Mahindra Arjun Novo 49.9,
the Mahindra 585 Di and the Swaraj 742
FE, all of which have been well received
across India.
We have also worked on strengthening
our channel as part of positioning
ourselves as technology leaders. We have
also been revamping our dealer network
to make it more tech savvy.
A strong product portfolio, channel network
and several other initiatives helped us
achieve great performance in F17.

In FY 2016-17
FES:

Grew by

23%,
Y-O-Y

Produced
248,409
tractors

FES achieved total domestic volumes
of 248,409 tractors & grew by 23%
compared to last year. We outpaced
industry growth of 18%. We gained 1.7%
MS over last year to achieve highest ever
Market Share of 42.7%

Q. How critical was the
good monsoon in this sales
performance?
As mentioned above, the monsoon was
recorded as normal. This has boosted
reservoir levels from the lows seen at
the beginning of this fiscal, and done the
confidence of farmers a world of good. Area
coverage under all Kharif crop increased
to 1,060 lakh hectare compared to 1,052
lakh hectare last year.
Good monsoon and reservoir levels also
supported Rabi sowing. Rabi sowing
reached 637.34 lakh hectares as
compared to 600.02 lakh hectares in
2016-17.
And most important, MSPs for both Kharif
and Rabi were increased by 5.3% and 12
%, respectively from the previous year.
This improved the farmers’ cash in hand
and thus boosted rural consumption.

These external growth drivers built a positive sentiment in
the market, helped boost rural income which in turn led to
an increase in the demand for tractors.
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Q. How did Swaraj perform last
year and what role did it play in
boosting the Group’s tractor
sales?
F17 was a stellar year for Swaraj which
excelled in every aspect of the business,
operational and financial. In fact, Swaraj
achieved its highest ever market share
gain in a financial year. In F17, Swaraj
extended its lead as the No. 2 brand. It
also achieved its highest ever tractor
sales volume. On the financial front, it
achieved its non-tractor revenue, overall
profit and profitability.

Q. How are the needs and
requirements of Indian farmers
changing and evolving and how is
Mahindra helping them meet these
needs?
At Mahindra, in order to cater to this
rising need we have brought in innovation
in the way we reach out to our customers.
We have worked on things starting from

product positioning and advertising, to
the way we explain the sales story on
the ground. We aim to deliver FarmTech
prosperity to 75 mn. farmers to help
them to Rise.
We understand that we are in the midst
of a digital revolution where the pace
of change is rapid. Farmers needs live
information and complete crop solutions.
We play an important role by establishing
an in-depth relationship with them, by
understanding their environment, their
challenges so that we can offer tangible
solutions and a candid perspective. We
need to innovate and continuously assess
their needs and identify the best practice
solutions for them.
With Trringo, our digital platform, we have
forayed into the farm equipment rental
services space, using new age technology
and digitization. Through Trringo, our
endeavor is to make tractors and
implements more accessible to the small

WE AIM TO
DELIVER FARMTECH
PROSPERITY TO

75 MN
FARMERS
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and marginal farmers. Trringo completed
its first year of operations in March 2017,
reaching 12,000 farmers and 4,000
hours of operation in 4 states.
The Customer Value Proposition (CVP)
of both our brands has helped to define
various initiatives for our customers.
We go far beyond just selling machines
to farmers; we work towards making a
farmer more holistically aware about the
mechanisation solution that goes with it,
and the overall solution around farming.
To further enhance the consumer
experience, we have also introduced
tablets for our dealer salesmen. Apart
from the technological changes we have
also put in efforts to train our sales team
and have worked on the whole customer
experience side. We are working
to strike the right balance between
using technology and building the right
emotional connect.

Trringo completed its first year of operations in
March 2017, reaching 12,000 farmers and 4,000
hours of operation in 4 states.

Q. Can you tell us a bit about the
Sector’s global plans?
In the exports market, in F17 we sold
14583 tractor units to grow by 26% over
the previous year. We were the highest
exporters of tractors from India. All our 3
zones and MUSA exports had growth over
the previous year.
We are expanding our global presence
with three acquisitions in the past three
years. These include Mitsubishi Mahindra
Agricultural Machinery (MAM), Japan in
2015, Sampo Rosenlew, Finland in 2016
and Hisarlar, Turkey in 2017. MAM will
help us address the global rice value
chain, while Sampo Rosenlew will help
us make inroads in the global combine
harvester business. Hisarlar will help
us expand out global footprint in Europe
and act as a technology base for various
farm implements and tractor cabins We

are becoming a solution focused farm
machinery company and are making
concerted efforts to build a full range
of implements that would cater to the
complete crop value chain.
Mahindra USA (MUSA) a wholly owned
subsidiary was established in 1994. It
is ranked No.3 in the < 80 Hp tractor
segment in the US. MUSA ended F17 with
a channel coverage of ~540 locations

across US & Canada. F17 was the “year
of records” for MUSA as it performed
exceptionally well in all aspects of the
business. It achieved highest ever
deliveries of tractors and UTVs, highest
ever implements and parts revenue. It
also increased its total revenue to above
USD 500 mn.
In F17, we also established our presence
in Brazil and Mexico. Brazil is working on
plans to launch a new portfolio of tractors,
Sampo harvesters and other implements.
Mexico will be a wholly owned subsidiary
of MUSA. It is expected to commence
operations by Q1 in F18.

In the exports
market, in F17 we
sold 14,583 tractor
units to grow by 26%
over the previous year
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What is

3D PRINTING ?

CREATING A DIGITAL MODEL

Benefits of

3D PRINTING

PRINT PROCESS
THE FINAL PRODUCT
ADDING THE PRINT MATERIAL

FASTER

COST EFFECTIVE

MITIGATE RISK

CUSTOMISABLE

3D printing is the process of making a physical object from a 3-dimensional digital
model, usually by laying many successive layers of a material. It is also known as
additive manufacturing.

What can we do with

3D PRINTING ?
RAPID PROTOTYPING
Prototypes and concept models are created significantly faster
which leads to cost saving.
MOLDS & TOOLING
Molds, patterns, jigs, fixtures and other tooling equipment can be
created at a significantly lower cost with less wastage.
DIRECT DIGITAL MANUFACTURING (DDM) Here, electronic digital
representation is transformed into a final product. Aerospace,
automotive, healthcare, toys, arts & crafts, designer goods and
fashion are some of the industries that utilise this technology.

ENCOURAGES
CREATIVITY

QUICK
TESTING

Industries that use this
technology

TECHNOLOGY

PERSONAL FABRICATION
By 2020, 1 million personal 3D printers are expected to be sold.
Thermoplastic & thermoplastic composites are the main raw
materials in this category.
ARCHITECTURE

CONSTRUCTION

AUTOMOTIVE

AEROSPACE

MILITARY

ENGINEERING

DENTAL AND
MEDICAL
INDUSTRIES

FASHION

WHAT IS MAHINDRA DOING IN THIS SPACE?
Mahindra has installed a ‘Stratasys - Fortus 900MC’ printer at
Mahindra Research Valley (MRV) where the technology is used for:
•
Performance & Functionality Testing
•
Prototyping (bumpers, bonnets, fender, intake pipe, shroud etc.)
•
Pre-production fixtures
Mahindra, in association with the Naandi Foundation, has also piloted a
3D printing project at the B.M. Pawar School in Chakan, Maharashtra.
It has developed a comprehensive programme to enable students and
teachers to realise the true potential of this technology.

Potential use for this technology at Mahindra
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FOREIGN DESPATCH

LIVING THE

“We shall not cease from exploration, and the end of all our exploring will
be to arrive where we started and know the place for the first time”
- T S Eliot
When I started on my journey to Mahindra USA or MUSA as we affectionately call it, this
phrase by the iconic poet, Thomas Eliot meant less to me other than it being a mere phrase.
Today, as I pen my thoughts on what has transpired in the last three years, it has taken on a
new significance. I have understood that humility beyond learning, wisdom and attitude brings
a man joy.

The move to MUSA was a surprise for me
and came just when I was thoroughly
enjoying my stint in corporate finance at
Mahindra. It has proved to be an experience
of continuous learning and has encouraged
me to challenge my limits under the
guidance of some of the best teachers one
could ever hope to have.
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FOREIGN DESPATCH

A move to a foreign land - even if it is
the USA - comes with it its fair share of
trepidation and anxiety. This was made
worse by the fact that I lost my mother to
complications related to Parkinson’s disease
a mere two weeks before I was expected
to join MUSA. Being the only son and I
must admit my mother’s favourite, this was
a blow I found very difficult to overcome.
However, I didn’t let this get me down and
looked forward to my new posting with great
enthusiasm.
The things one tends to see or expect about
a foreign land is conditioned by the media in
a big way and my expectations of America
were similarly tempered in large part by the
movies I saw. I had envisioned Texas as a
place with big trucks and macho cowboys,
not to mention large cattle ranches. Reality
was all that and much more, as I found
Texans to be a bunch of people who are
very warm, hospitable and welcoming to
strangers.
When I came to Mahindra USA, it was
a ~ 300 million dollar enterprise having
pulled itself out of a recession and ready to
embark on the brave new quest for a billion
dollars. It had found its mojo and was ready
to challenge the entrenched players in the
field. It was ready and rearing to embark on
the quest. All this meant that accounting,
which I was heading in my new role, had to
find its feet and step up to shoulder its share
of responsibility in the endeavour. And boy, I
couldn’t have asked for a more
energetic team!

Not all days are good but being blessed
with a team which strives to find excellence
at all times is half the battle won. My team
has worked long and hard to rise up to the
challenge of our billion-dollar goal. And along
the way, I have found friends who I shall
cherish for the rest of my life.
Even in a modern Indian set up there is an
element of deference to the head of the
team. The American system, however, is
completely different; no ideas are
sacrosanct and even the head of the team
must earn respect and justify his decisions.
Initially, this system came as a bit of a shock
to me but I quickly realised its benefits. It
fosters a sense of consensus and ensures a
very critical evaluation of all decisions.
Another interesting facet of the American
way of working was the need to draw up a
thorough plan before starting the task at
hand, as opposed to simply going with the
flow. This meant a great deal of rewiring
at my end as I had to sit and think through
what I needed from the team before asking
them to embark on a task. This actually led
to better clarity in my communication to the
team.
All this might give the reader the impression
that it is all work and no play at Mahindra
USA which is not the case. This posting has
also given me the opportunity to enjoy the
US’s famed southern hospitality and let me
tell you that the average southerner is no
different from an Indian when it comes to

starting a conversation with an absolute
stranger! There is no reticence whatsoever
and this makes me feel very much at home!
My love for the outdoors has also been
rekindled. As a student in Pune, I enjoyed
trekking in the western Ghats during the
weekends and this love for nature and the
great outdoors has continued as I have had
the opportunity to explore the country’s
famed national parks, enjoying long hikes
along the park trails.
Mentioning Texas without mentioning
food and especially Tex – Mex food is like
mentioning Agra without the Taj Mahal! Tex
– Mex is a blend of Mexican cuisine with a
Texan twist and we have absolutely fallen in
love with it. Most weekends are spent trying
out new joints that serve this unique cuisine
My wife, who had to put her HR career in
India on hold when we shifted to Houston,
is the happiest as she works with special
needs children. A stop gap job to keep
her busy turned into a calling. I can see
the joy in her eyes when she describes her
day at school with her students and loving
colleagues.
It would be a lie if we said we didn’t miss
amchi Mumbai but here in this distant land
we have found kindred spirits who have
welcomed us into their lives and hearts and
made Houston a home away from home. An
experience we will always cherish.
- Sheejo John, Controller, Mahindra USA Inc.
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TREND WATCH

TRENDWATCH

GST: HISTORY BECKONS!
Goods & Services Tax (GST), a much awaited reform is, in fact, the most ambitious
tax reform attempted in India and perhaps the world. It will transform India into one
single market for goods and services with a unified tax regime. However, it took us
over a decade and several missed deadlines to see this reform come to fruition. Otto
Von Bismarck was on the mark when he said, ‘Laws are like sausages, it is better not
to see them being made.’

Currently, India has a complex indirect tax
system, characterised by multiple taxes
levied by the Centre, states and local bodies.
The tax base is not uniform and further
cascading of taxes is a major issue. Tax
already paid on inputs is not always adjusted
for while levying a tax on the final output.
This results in double-taxation. Another issue
is that interstate transactions are taxed
separately and no input tax credit is available.
Consequently, firms often restrict their
transactions to within a state, which has led
to fragmented markets.

GST : AN IMPROVEMENT OVER
EXISTING FRAMEWORK
A multitude of Centre and state-level taxes
would be subsumed under GST, making it a
simpler tax framework.
The Centre and states would levy a uniform
GST rate on a common base of goods and
services, ensuring a uniform tax base.

BENEFITS
The average GST rate is expected to be lower
at around 18-20% as compared to a much
higher total indirect tax burden currently
borne by consumers. As a result, consumers
would have more disposable income.
However, there will be a differentiated impact
on the consumer depending on his individual
consumption basket. If the basket comprises
more services than initially, prices will go up
as services will be taxed at a higher rate of
~18% as against the current~15%. Secondly,
most services have an element of complete
pass-through and hence, the consumer will
feel the pinch immediately.
However, once efficiencies kick in and the
system matures, the consumer will be
better off.
For Companies

Input tax credit would be available at each
stage which will help eliminate the issue of
tax cascading. Interstate transactions will be
tax-neutral.
Producers and dealers are likely to be more
particular about invoicing each transaction
to avail input tax credit which will improve tax
compliance and collection.

For the Country

For the Consumer

Decisions of firms would become more
efficient as GST paves the way for a national
market for goods and services. Over the
long term, companies will benefit through
unification of market, simplified indirect tax
regime and there will be lower warehousing
costs for most companies. An important
element of GST will be that it will make the
informal sector non-competitive as compared
to the formal sector by taking away the ‘’Tax
arbitrage’’ advantage. This will result in higher
volumes for the organised players such as
your own company over a period of time.

A lot of studies peg the boost to GDP at
1-2% over time-based assumptions of tax
rates, inclusion and exclusion of key goods
and services and swift implementation. The
boost to economic activity will happen as
consumers - benefiting from a lower tax
burden – will have a higher propensity to
consume, which will kick start the virtuous
cycle of higher spending, higher investments
by companies, job creation and higher GDP
growth.
The government’s tax kitty will also get a
boost and hence tax/GDP ratio will likely
rise with higher compliance, especially in the
informal sector. Additionally, exports will be
“zero-rated”, which will improve India’s trade
competiveness.

SUMMARY
The state GST bills will now need to be
cleared by at least 50% of the states. The
GST council will need to freeze the final rates
for various categories of goods and services
if we are to stick to the final roll-out date of
July 1, 2017.
History beckons India and we look forward
to being part of this new chapter in India’s
growth!

Dr. Sachchidanand Shukla
VP and Chief Economist
Group Strategy Office
Mahindra & Mahindra Ltd.
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AFTER HOURS

Musical Lessons

on Business Excellence

T

abla has always been an important
part of my life,” says Deepak Joshi,
as his fingers tap out a staccato
rhythm on the conference room table.
His passion for the art is evident as he
holds forth on his days as a disciple and
key influences that have shaped his talent.
“My father was a keen Tabla player and
my initial inspiration came from him. But
it was at the age of 13 when I first heard
a solo recital by Tabla legend, Ustad
Zakir Hussain that I decided to take up
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the instrument seriously,” he says as he
reminisces about his early years.
This resolution was followed by 14 years
of study with Gurus like Shri Jaywant
Utpat, a disciple of Ustad Allarakha and
Pandit Bhau Gokhale, who helped the
young boy achieve technical and artistic
excellence. It was this discipline, which led
to an epiphany for the Business Excellence
Manager many years later. “As a part of
the BE team, I facilitate various business

processes, including manufacturing,
sourcing, CDMM, product development,
overseas operations, etc., to achieve their
business goals through a structured
method. When I began this process, I realised that there were several parallels with
the art of Tabla. Both require a certain
degree of dexterity and precision, without
which one cannot achieve the required
level of excellence,” says Deepak.

Building the momentum
“For instance, if you consider Peshkar, which
is a composition played at the beginning of a
solo performance, it begins with a slow tempo
and then picks up pace as one improvises
and add elements to it. In the same way, if
you think of a manufacturing assembly line,
components like the chassis, fuel line, engine,
gear box, etc. are added at each stage,
resulting in the creation of a product. The
momentum slowly builds till you finally have a
vehicle.”

Stick to the theme
“Similarly in Kayda – a composition with
certain rules governing it -, one can only
improvise with various permutations and
combinations of notes within the main theme.
This is akin to manufacturing where you can
produce only a single model on a particular
platform or variants of that model but not
another product altogether,” he continues.

Maintaining quality
Beyond the assembly line, elements of Tabla
also find resonance in concepts of Quality.
“When it comes to manufacturing, process
centrality is of utmost importance to ensure
production of a good quality product. In the
same way, when playing the Tabla, you need
to be mindful of the fact that each note has
a certain defined place.,” says Deepak as he
draws parallels between his passion and his
work.

Staying nimble
In 2006, when Mahindra joined hands with
Renault to manufacture the Logan, the
concept of dexterity gained importance. “We
were taught exactly how to hold a bolt and fit
it into a vehicle, else we could end up with a
defective product. Similarly, in Tabla you are
taught dexterity right from the beginning, in
terms of placement of fingers, positioning of
forearms, etc. Ultimately, it’s all about delivery
management to achieve excellence through
proper dexterity,” he says.

THE IMPORTANCE OF FORESIGHT
Deepak believes that playing the Tabla can also teach one to stay a step ahead
of the game and achieve success. in a Jugalbandi, for instance, a musician
should be able to anticipate what the main artist will play and similarly in
business one must be able to predict movement of the market and of your
competitors.
Lastly, he elucidates that to achieve greatness in Tabla one needs to master
four aspects:

Tantra or technique
which hones dexterity
Shastra or science which lays
down certain principles for
effective playing
Vidya or Knowledge
of the art
Kala or creativity
He explains, “One cannot achieve Kala, unless one has a sound understanding
of the first three. It’s the same in business. You cannot achieve objectives like
revenue and sales targets without complete knowledge of the business and the
industry. Mastery - in both music and work - requires a judicious combination of
discipline, skill, hard work and creativity.”

So, what next for Deepak and his prodigious talent? “I find this a great way to
engage with an audience that may not know much about Tabla. My mission
is to spread this knowledge among as many people as possible, both within
and outside Mahindra, including B Schools,” says the passionate advocate for
Quality as his fingers absent-mindedly tap out yet another beat on
the table. Tabla, like excellence, clearly runs through his veins.
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RISE FOR GOOD

Mahindra Pride
School: Transforming
Lives
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n India, half the country’s population of
1.25 billion people is under 25 years
of age. However, 100 million educated
rural youth are jobless or underemployed.
Hence, the Government of India has
been emphasising on youth skilling and
employability as a top priority. The official
target is to achieve 500 million strong
skilled work force, by 2022. At Mahindra
Pride School (MPS), we are contributing
to this vision by providing livelihood training
to the youth from socially and economically
disadvantaged communities. With a 100%
placement record, every student who
has undergone livelihood training is a
success story.
Bearing testimony to our successful
placement is 23-year-old Happy from Kharar,
Mohali in Punjab.

Happy lost his father in an accident at the
tender age of two. Brought up by a single
parent, his education and well-being was
supported by a maternal uncle. Despite their
difficult financial condition, his uncle ensured
that Happy studied until Class 12 and was
ready to enroll him into an Industrial Training
Institute (ITI).
However, motivated to help his mother and
uncle financially, Happy decided to search
for a job. During the course of his search, his
friend informed him about MPS and its 90day course that would improve his prospects
for a good job. Happy was convinced and
immediately enrolled for the Hospitality Craft
course.
Remembering his initiation into the course,
he recounts, “Apart from acquiring an indepth knowledge in Hospitality, the course

helped me learn basic Computers and
English. I used to enjoy the sessions on Life
skills, Social Etiquette, and Communication
as they transformed my personality.” His
new found confidence and skill-sets saw him
crack his very first interview and got him
a job offer with Pizza Hut as a Customer
Service Representative with a salary of INR
11,000 per month. His association with MPS
continued even after a period of 15 months
at his first job. He was then approached by
MPS with a job offer in Dubai. “I immediately
agreed to give it a try and gave an interview
with the Landmark Group in Dubai, over
Skype. When they told me that I was selected
with a monthly salary of 2200 Dirhams
(INR 40,000), I was on Cloud Nine. I thank
Mahindra Pride School and all the staff for
opening up this world of opportunities for
me,” says Happy.

Happy studied until
Class 12 and enrolled
into an Industrial
Training Institute (ITI).

Motivated to help his
mother and uncle
financially, he decided
to search for a job.

He enrolled
for the 90-day
Hospitality
Craft course
at MPS.

He was approached by MPS with
a job offer with Landmark Group in
Dubai with a monthly salary
of 2200 Dirhams.

The course also
helped him learn basic
Computers and English.

Happy’s

Journey
Happy cracked his very first
interview and got him a job offer
with Pizza Hut as a Customer
Service Representative
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SOCIAL
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MAHINDRA
AMONGST
TOP 25 BEST
WORKPLACES
IN ASIA
“I am delighted to know that we are ranked
25th as Asia’s Best Workplace. I do believe
that it’s the people who are our most valued
asset and it’s only through them that we will
realise our vision.”
Dr. Pawan Goenka
Managing Director of Mahindra & Mahindra Ltd.

WE MADE IT OUR CULTURE
TO WORK WITH PASSION, TO
INNOVATE AND TO MAKE A
DIFFERENCE. FOR THE SECOND
CONSECUTIVE YEAR, WE ARE

The Automotive & Farm Equipment Sectors of
Mahindra & Mahindra Ltd. (M&M Ltd.) were
recently recognised as the 25th best large
workplace in Asia, 2017 by Great Place to
Work® Institute, the world’s leading institute for
workplace excellence and people management
practices. The study included over 1,431
organizations in Asia and this was the second
consecutive year that Mahindra featured in the
top 25 list of large workplaces.

