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EDITORIAL

KOEYLI JALUKA
EDITOR

Dear Readers,
It’s a tough question – you have to admit
that. So I went about asking the crème de la
crème at Mahindra, what Innovation means
to them. The answers varied in as many ways
possible, but the interesting part was how
their minds and businesses look at Innovation.
In conversation with Rajen Wadhera, Anita
Arjundas, Rajesh Jejurikar, CP Gurnani and
Arvind Mathew, I discovered the multi-layered
and multi-faceted ways in which leaders
innovate. The cover story captures some of
these moments…

Diwali detox is due and Trend Watch tells you
exactly how to go about that one – visit the
Saboro Lounge in Fort and indulge in some
sumptuously healthy snacks. The Special
Feature this time focuses on the podium
finish by Mahindra Racing. Rise for Good is a
photo story to keep you enthralled.
I wind up this issue with News from all our
sectors.

Happy reading!
In Foreign Despatch we take you to the land
down under with Mahesh Kaskar, who has
made Australia home for now. All the world’s
a stage – and our After Hours is with Geeta
Panchal, who specializes in theatre, both
regional and national.

Koeyli Jaluka

“I STILL DON’T KNOW WHAT I WAS WAITING FOR
AND MY TIME WAS RUNNING WILD
A MILLION DEAD-END STREETS
AND EVERY TIME I THOUGHT I’D GOT IT MADE
IT SEEMED THE TASTE WAS NOT SO SWEET…”

COVER STORY

- Koeyli Jaluka

INNOVATING TO PRODUCE
REDEFINING PRODUCTS AT
MAHINDRA RESEARCH VALLEY
Rajan Wadhera, President & Chief Executive Truck, Construction Equipment & Power Train
Business, Head - Mahindra Research Valley,
Member of the Group Executive Board, explains
his belief in creating disruptive value for customers
through innovation in product, process and business.
He believes innovation has the power to generate
value that does not remain restricted to customers
only, but goes much beyond to be useful to the
organisation, the country and also to the world.
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Perhaps nobody captures the essence of
innovation better than David Bowie. In a
modicum of words and phrases, he manages to
convey what that hunger can be – the craving
to constantly redefine. And I cannot but reflect
upon what a journey in innovation it has been
for Mahindra. The last few years have been
promising and we are just witnessing the

fruits of our labour. In candid interviews with
Rajen Wadhera, CP Gurnani, Anita Arjundas,
Rajesh Jejurikar and Arvind Mathew, we
learn what innovation can be; as diverse as
fundamentally looking at a paradigm, revisiting
it and addressing it in a way that is dramatically
different. Or, it could be a continuous spectrum.
Read on for more…

words, “All that was a result of prescribing a few
things, giving people that environment and then also
allowing them to take risks.”
Wadhera largely credits the three pillars of
Mahindra Rise for the innovation at his group.
The spirit of Rise is based on three brand pillars –
accepting no limits, alternative thinking and driving
positive change. “So for any initiative like innovation to
happen, I think that three things are also essential attitude, behaviour and culture. You know I call it the

ABC of innovation. If I look at the Mahindra Rise Pillar,
I have always sold it as attitude of driving positive
change, behaviour is accepting no limits and culture
is the culture of alternate thinking.”
At Mahindra our focus continues to be on
creating disruptive value and be an innovative
company. Today we have become an eco system
where innovations happen and they happen in plenty.

We strive to create the right environment for
our people. We ensure our people get the required
facilities, equipments, time and environment to try
out their concepts and ideas. We have opened
an Engineering Development Centre in Detroit.
Mahindra North America Technical Centre helps
us to be continuously ahead of others and fills up
the knowledge gap that we had in developing world
class products. The centre has helped to bring in a
different set of capabilities and is also having a ruboff effect on the current engineers.
Wadhera was entrusted with the task of
ensuring that M&M produces its first monocoque
(or unibody) UV for India and the global markets.
Our approach to innovation has led Mahindra to
become a very innovative organisation and launch
a segment buster product like Mahindra XUV. He
believes Mahindra XUV was a creation of Mahindra
Research Valley (MRV). Our mandate of registering
a certain amount of patents at the end of three
to four years once a project gets completed plays
a key role in all innovations at MRV. In Wadhera’s
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INNOVATING ACROSS
THE ORGANISATION
WITH TECH MAHINDRA

CP Gurnani - Managing Director and Chief
Executive Officer, Tech Mahindra and Chairman,
NASSCOM, believes “From our vantage point in
digital transformation, innovation is coming up with
disruptive ideas that consumers want. If something
new does not benefit people, then it is just change
for the sake of change that may not live its life.
Innovation is also about creating simple solutions
for complex problems and creating demands in
spaces that did not exist. So for us, innovation is
a way of life and cannot be a choice for
corporations anymore!”
At Mahindra we aim to broad base innovation
across the organisation. We have a portal called
IRIS that acts as a collaboration platform between
our associates and help them solve problems
(internal and external) by building upon each other’s
idea. At any point in time we have around fifty ideas
being evaluated.
We believe speed and direction are the two
important components of today’s disruptive era the speed in which we enable new and disruptive
businesses to start and run and the direction from
which innovation can come. To address these
both, we have set up a unit called Tech Mahindra
Growth Factories. These factories incubate
internal and external businesses and help them
hit disruptive levels by focussing on the themes of
consumerisation and digitisation. With a dedicated
fund of USD 150 million, the Growth Factories also
aim at establishing strategic relationships with
disruptive startups. We look out for and incubate
disruptive innovations that can be leveraged to fold
in additional value proposition rapidly for
our customers.
We have interacted with over 500 startups
so far and have, as part of our Growth Factories,
successfully launched several initiatives.
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From our vantage
point in digital
transformation,
innovation is
coming up with
disruptive ideas that
consumers want.
SaralRozgar, MoboMoney, Education Lanes,
are some of the platforms currently being
nurtured under the unit.
TechMahindra inline with the group’s
focus continuously innovates and creates
disruptive value. We have had several other
prodigious innovations at TechMahindra
in the last three years. Community Action
Platform for Energy (CAPE), Predictive
Insights from Tech Mahindra (PRISM),
Microgrid as a service, the sZensEye
(goggles for the visually challenged),
Augmented Reality in Aerospace are
some of our key innovations.
Innovation is inevitable at TechMahindra
and is a part of our inorganic growth
measures as well. This is exemplified by our
acquisition of Pininfarina - Europe’s best-inclass design house, as it brings an opportunity
to influence product conceptualisation, design
and styling. We at Mahindra nurture innovation and
encourage people to be disruptive. The Young CEO
programme at TechMahindra identified some young
leaders that hold promise to lead future business
growth areas. As our Growth Factory initiative instils
and encourages innovation in the organisation, we
have also introduced stretch goals and encourage
our employees to work towards those goals.

COVER STORY

INNOVATING FOR
SUSTAINABLE URBANISATION

As we speak to Anita Arjundas,
Managing Director & CEO,

Mahindra Lifespaces has
been ranked among the top
100 sustainable corporations
in Asia and ranked 28th by
Sustainanalytics.

Mahindra Lifespaces, President - Real
Estate Sector, she says innovation is
a continuous spectrum and happens at
multiple levels in any organisation. At one end of the
spectrum are ideas and approaches that enhance
organisational effectiveness and at the other end of
the spectrum it is getting disruptive with solutions
that build a whole new business model and way of
serving the customer.
Innovation at Mahindra Lifespaces manifests
itself in many ways - via the business spaces that
we choose to operate in, in the business process
changes that serve to better define the value
we deliver to our stakeholders, in our approach
to the customer lifecycle, and by way of the
parameters we use to measure overall business
value and impact.

Though we entered the industry fairly late, our
approach has helped us sharply define our focus
on enabling sustainable urbanisation. We’ve been
contrary to the way the industry has operated and
that’s helped create a differentiated brand offering.
Our approach at Mahindra Lifespaces is based
on three important questions, one, the spaces that
we will operate in, second, how will we go about our
business and differentiate ourselves and third, how
will we do it responsibly and with great impact to
society at large.
The creation of the World Cities and our entry
into the affordable housing space exemplify the
first aspect. Urbanisation without the creation of
new economic centres that deliver on the promise
of livelihood, living and life cannot be a sustainable
proposition. Nor can urbanisation that does not
address the housing needs of large underserved
communities.
We have also focused on innovation in how
we do our business too. Driving the agenda of
transparency and trust, in an opaque industry, has
meant a sharp focus on customer centricity. We
are now working on driving this agenda further by
extending our customer relationship life cycle beyond
home ownership to truly create joyful homecomings.
The third aspect is about how we impact the
larger society and our entire sustainability journey
has been driven by this core philosophy. So way back
in 2006, we set a mandate for ourselves that we
would go green in terms of all our construction - this,
at a point in time when people did not even know
what a green building was. We started innovating
at the design stage to reduce the incremental
cost of going green. We worked extensively with IIT
Madras and IIT Bombay and internally to come up
over the years, with solutions around fly ash bricks,
use of industrial waste in construction, elimination of
river sand usage, generating bio fuel through solid
waste etc. Our most recent effort has been the
establishment of a CoE for Sustainable Habitats with
TERI that will work on indigenous solutions for energy
efficiency in different climatic zones in India.
As a result of our efforts Mahindra Life
Spaces has been ranked among the top 100
sustainable corporations in Asia and ranked
28th by Sustainanalytics. This is an all industry
sustainability ranking of corporates across China,
Japan, Indonesia, Vietnam Thailand and India. This
is a huge validation of the approach we have taken
to deliver on our mission of sustainable urbanisation
and exemplifies how the culture of innovation is well
embedded at Mahindra Lifespaces.
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CONSUMER INSIGHTS DRIVING INNOVATION
AT MAHINDRA FARM EQUIPMENT

Rajesh Jejurikar, President and Chief Executive
- Farm Equipment & Two wheeler, believes
innovation is about creating big differences at
various parts of the value chain and perceives
innovation as something that is all encompassing.
The farm equipment industry has witnessed a
change in terms of consumer expectations. In
contrast to earlier times where consumers were

just looking out for efficiency and productivity, in the
last few years there has been an advent of need for
more information and knowledge. This situational
change has been driven a lot by the rural market
ecosystem around and the penetration of media
including the adoption of social media.
At Mahindra in order to cater to this rising
need or demand we have brought in innovation in
the way we reach out to our customers. We have
worked on things starting from product positioning,
advertising; to the way we explain the sales story on
the ground.
We are much beyond just selling machines to
farmers; we work towards making a farmer more
holistically aware about the mechanisation solution
that goes with it, and also the overall solution
around farming. To further enhance the consumer
experience we have also introduced tablets for
our dealer salesmen. Apart from the technological
changes, we have also put in effort to train our

BUILDING THE
FUTURE OF MOBILITY
AT MAHINDRA ELECTRIC
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sales team and have worked on the
whole customer experience side. We are
working to strike the right balance between
using technology and building the right
emotional connect.
Jejurikar says, “So while everybody may have a
product, and your product maybe superior, but it’s
the whole buying experience that matters.
And that’s where we saw a scope for transforming
who we are, and it connects so beautifully with
the philosophy of Mahindra Rise. So we have
resorted to using technology or pioneering
technology in a way that we can help people
transforms their lives and help farmers increase
their prosperity and enable him to Rise too.”
We are set to rise higher with the culture
of innovation being well embedded in the farm
equipment segment as we apply the theory of
Kaizen diligently and focus on constantly making
improvements in the way people do things.

COVER STORY

“We cannot expect
magic to happen
immediately but
progressively, we try
and change behaviours,
change trends and
over time, you can see
that it does make a
difference.”

inadequate government support and awareness, we
at Mahindra have to ensure that we come up with
innovative ways to provide value to customers. We
are constantly innovating so that we can integrate
Electric Vehicles (EVs) into the overall ecosystem.
Innovation has been a part of Mahindra since
its inception. It was a first instance of its kind when
Mahindra bought out Reva in 2010. This was even

As we go around understanding what innovation
means to the stalwarts at Mahindra, we also
reached out to Arvind Mathew - CEO Mahindra
Reva Electric Vehicles Pvt Ltd. Innovation in his
words would be, “I expect innovation to happen in
all areas, as long as it gives you a small incremental
improvement. It has to be out of the ordinary
and should encourage out of the box thinking. In
the process, we cannot expect magic to happen
immediately but progressively, we try and change
behaviours, change trends and over time, you can
see that it does make a difference.”
As the electric car industry in India is very small
currently and is troubled by lack of infrastructure,

before electric cars became popular in the world
and that was a brave idea of going out and actually
making it work. Mahindra e20 was equipped with
industry first technologies like the ability to remotely
diagnose your car, an app on the Smartphone to
control your car among others.
We manifest innovation in everything that we do
at Mahindra. For a product to succeed it becomes
important that it provides value to customers. We
have found our target in the high-mileage fleet
segment as we foresee a proliferation of EVs in
this segment. At Mahindra we have created an
environment where we give people the ‘ability to
dream’. However, in the process we ensure we
create value for our customers and the organisation.
For any vehicle business it is important to achieve
some level of scale in order to offset the capital
investment made, either in factories or research and

development. We see the opportunity of achieving
scale by banking on electric drivetrains. Going
forward our aim will be to power other pre-designed
diesel or petrol powered vehicles with electric
drivetrains. This will enable us to have our own fleet
of electric vehicles while at the same time powering
as many other vehicles as possible.
We see the advent of an ecosystem in the future
that will be beyond just cars or vehicles, and would
involve metro, rails, airports and traffic signals as
well to form a larger ecosystem. Digitisation and
analytics will have a big role to play in building the
future of mobility. We strongly trust that electric will
take over in the future and we are very well placed
today to take advantage of that when it happens.
As we at Mahindra Electric develop future-ready
technology, we are working in tandem with M&M’s
goal of being one of the top 50 brands by 2021.

Innovation is a continuous spectrum throughout
Mahindra. It is a major source of synergy that
binds all our companies belonging to myriad
sectors together and helps them come out as one
brand. We as a group are driven by the common
purpose of creating disruptive value through
innovation not only for our customers but also for
the organisation and the society at large. We are
committed to imbibing innovation more deeply into
our nation and empowering people to RISE.
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MLU FINANCE ACADEMY PROGRAMMES DURING Q1 OF 2015-16
Mahindra Leadership University (MLU) Finance Academy conducted
various programmes during the first quarter of 2015-16. Under
its signature offering Play2Win, a customised workshop was held
for Mahindra Intertrade Limited (MIL) on June 8, 2016 on the
nuances of building a winning strategy. Directors Familiarisation
Programme was conducted on June 15, 2016, as an initiative to
familiarise Directors on key requirements mandated under various
SEBI regulations. An expert panel of financial specialists conducted
a live webcast on personal finance on June 20, 2016, focusing on
youth to employees nearing superannuation. Further, Research
Analytics for Business Decisions, a research orientation workshop
was conducted on June 21, 2016.

MLU Finance Academy workshop DURING Q1 OF 2015-16

MLU HR ACADEMY CONDUCTS EMPLOYEE RELATIONS SAMVRIDDHI PROGRAMME
The HR Academy of the Mahindra Leadership University (MLU) conducted the third batch of the Employee Relations Samvriddhi Workshop from July
7 – 9, 2016 at MLU Nashik. The workshop helps managers create a fair and inclusive workplace, where the workforce is productive, innovative and
engaged. The workshop had 29 participants from across 3 sectors, consisting of both line and HR managers.

MAHINDRA BOOKING TOOL: CREATING A
SEAMLESS TRAVEL EXPERIENCE

LAUNCH OF FUTURE LEADERS PROGRAMME ON
JULY 21, 2016

Mahindra Booking Tool (MBT) provides a seamless travel experience
for the Group Corporate Office employees. Besides making travel
hassle free, MBT also assures best air ticket prices and supports in
transit quarter bookings and car hire.
Automation in domestic travel has increased the customer base
from 50 to 600. Competitive fares has led to a saving of Rs. 15
crore over the last 12 months. Digitization has fostered stronger
relationships with the airlines and the Central Travel Account (CTA)
card has improved accounting management, streamlined accounting
procedures, minimised paperwork, simplified reconciliation and
ensured timely payments.
MBT, a proof of concept developed by CIS Worli, bagged fourth place
across the Group in Aspire 2016, a competition that invites ideas on
driving synergy and simplification. It ranked fourth amongst the Group
Corporate entries that were showcased at the Mahindra Innovation
Awards 2016.

Mahindra Booking Tool team
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Launch of Future Leaders Programme on July 21, 2016

Mahindra Leadership University (MLU) launched the Future Leaders
Programme (FLP) on July 21, 2016. FLP is a leadership and talent
development initiative spread over 18 months in 3 geographies
and has been rolled out in collaboration with International Institute
for Management Development (IMD), Lausanne and Yale School of
Management, USA.
Charles Dhanaraj and Ben Bryant, Professors from IMD were
present at the launch, along with senior leaders including Pawan
Goenka, Executive Director - Mahindra & Mahindra, Group President
(Auto & Farm Sector); Rajeev Dubey, Group President - HR &
Corporate Services, CEO - Aftermarket Sector; Ulhas Yargop, Group
President - IT Sector, Group CTO; S. P. Shukla, Group President &
CEO - Aerospace & Defence Sector; Anish Shah, Group President
– Strategy; and Ramesh Iyer, Managing Director - Mahindra &
Mahindra Financial Services, President - Financial Services Sector.

NEWS - MAHINDRA RACING

MAHINDRA RACING

Pecco Bagnaia on the podium after
his epic first race victory

MAHINDRA MAKES HISTORY
WITH FIRST WIN AT ASSEN
Aspar Mahindra Moto3 team rider Pecco
Bagnaia won at the MotoGPTM World
Championship Series race in Assen on June
26, 2016. He made history by claiming his
first grand prix win, which also marked the
first win for the Mahindra Moto3 team. It was
the first ever win for an Indian constructor in
the history of the sport.

MAHINDRA RACING INVITES
FANS TO DESIGN FORMULA E
LIVERY
Mahindra Racing conducted its global
#DrivenByDesign competition as a part of
their fan engagement activity. As fans were
invited to help design the season three
livery, Adrià Haro Jorba’s (Spain) entry was
chosen out of 280 other designs that were
received during the 10-day competition,
from a total of 40 different countries. The
competition was judged in conjunction with
Pininfarina, part of the Mahindra Group,
giving Haro Jorba once-in-a-lifetime trip to
spend the day at Pininfarina’s headquarters
in Turin, Italy.

Pecco Bagnaia bags Podium Finish

MAHINDRA RIDER BAGS PODIUM FINISH
Aspar Mahindra rider Pecco Bagnaia claimed his second top-three podium finish of the
four-race-old season at the Spanish Grand Prix on April 24, 2016. Pecco Bagnaia took a
third podium finish in the sixth race of the 2016 season at the Italian Grand Prix on
May 22, 2016.

NEW RACER FOR SEASON THREE
Felix Rosenqvist, the rising Swedish racing star joined Mahindra Racing for season three of the
FIA Formula E Championship with returning team-mate Germany’s Nick Heidfeld. Rosenqvist
has settled into the new M3 Electro car quickly, posting some of the fastest lap times during
the first pre-season test at Donington in the UK. The 2016-17 FIA Formula E Championship will
start on October 9th, 2016 in central Hong Kong.

MAHINDRA RACING ACHIEVES BEST EVER PODIUM FINISH IN LONDON
Mahindra Racing finished the 2015-16 FIA Formula E Championship season in July with its
best ever podium and highest finish in London. Bruno Senna finished second in the race held at
Battersea Park.

MAHINDRA MANAGEMENT
VISITS LONDON ePrix
Mahindra Racing hosted some very special
VIP guests at the London ePrix. Anand
Mahindra, Chairman, Mahindra Group and
key Mahindra management visited the
Formula E race and enjoyed the second
ever podium finish with the team.

New Formula E line up includes Nick Heidfeld and Felix Rosenqvist; Bruno Senna
celebrates podium in London
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AUTOMOTIVE AND FARM SECTORS
MAHINDRA LAUNCHES INDIA’S FIRST ZEROEMISSION, ALL-ELECTRIC SEDAN

Dr. Pawan Goenka (centre), Executive Director, M&M Ltd,
with senior company officials at the launch of DiGiSENSE,
Mahindra’s Connected Vehicles Technology Platform

Mahindra Electric launched eVerito - the all-electric, zero-emissions
sedan on June 2, 2016. The eVerito is available in three variants and
can be purchased from Mahindra dealerships in New Delhi, Mumbai,
Bangalore, Pune, Kolkata, Chandigarh, Hyderabad, Jaipur and Nagpur.
Built with green, connected, convenient and cost effective vehicle
technology, it can be fast charged in 1 hour 45 minutes (0-80 per
cent) and a full charge lasts 110 kms. With a running cost of Rs. 1.15/
km, it can achieve a top speed of 86 kmph.

MAHINDRA LAUNCHES A CONNECTED VEHICLES
TECHNOLOGY PLATFORM – DIGISENSE
M&M announced the launch of Mahindra DiGiSENSE, an integrated
technology platform that connects Mahindra vehicles, tractors,
trucks and construction equipments to the cloud. Available across
Mahindra’s breadth of mobility products from commercial and
passenger vehicles to tractors and construction equipments, its
launch makes the Company the first OEM in India to integrate its
product line-up onto a cloud-based technology platform.
The application will empower Mahindra customers to digitally build
knowledge 24X7 about the performance and location of their
vehicles. The application will initially be available in the Jeeto and
Imperio in the small commercial vehicles space; the Arjun Novo in the
tractor space; the Mahindra Blazo in the heavy commercial vehicles
space; and the Earthmaster in the construction equipment space.
Currently available as a subscription-based service, DiGiSENSE will
eventually be available across the entire line-up of Mahindra’s vehicles.

M&M PARTICIPATES IN
INTERNATIONAL WELDING
COMPETITION
Mahindra & Mahindra Ltd. (M&M)
participated in 4th Beijing ‘Arc Cup’
International Welding Competition organised
by Beijing ARC Xinxing Science & Technology
Co. Ltd., China from June 18 - 22, 2016.
Rajesh Rajjiwale and Omkar Sawant
from TUV BIW Shop Mahindra Vehicle
Manufacturers Ltd. (MVML), Chakan, were
selected to represent the Company in the Arc
Cup. With over 300 competitors participating
from 24 different nations, the competition
was taken as an opportunity for our skilled
welders to get aligned to international
standards. Our participants were recognised
as Outstanding Players in the competition.

Pravin Shah, President and Chief (Automotive), Mahindra
& Mahindra Ltd. and Arvind Mathew, Chief Executive
Officer, Mahindra Electric at the launch of the eVerito, the
all-electric, zero emission sedan in Delhi

M&M LAUNCHES e2o ELECTRICITY CAR IN THE UK
Mahindra & Mahindra entered into the UK automotive market with the launch of e2o
ElectriCity Car. Anand Mahindra, Chairman, Mahindra Group unveiled the pricing and
specifications of the car at an event held at London’s Design Museum on April 15, 2016.
Mahindra said, “I am very proud to announce that the e2o is now available in the UK and this
marks a true milestone for the Mahindra Group. Sustainability is at the heart of Mahindra’s
business practices and with the introduction of the e2o to the UK market, we are offering a
product that perfectly encapsulates our corporate philosophy.” Designed specifically for easy
urban commuting and featuring a host of connected technologies, the Mahindra e2o is available
in two versions. The entry-level e2o City is priced at £12,995, while the higher-spec TechX version
retails at £15,995. The car is available for purchase at www.mahindrauk.com.

Anand Mahindra, Chairman, Mahindra Group, Richard Bruce, Director –
UK Government’s Office of Low Emission Vehicles, Arvind Mathew, Chief
Executive Officer, Mahindra Reva and Pravin Shah, President & Chief Executive
(Automotive), M&M Ltd at the launch of the Mahindra e2o ElectriCity car in UK
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MRV CHENNAI BAGS TWO
PRESTIGIOUS AWARDS

KM Team: Rajeev Shirvaikar, S S Narayan, Dr. N Saravanan, Indresh Gangwar, KS
Venu, Vinesh Kumar, Prem Kumar & Syedali Shajahan.
Validation Team: Rajiv Modi, Rajakumar K, K Sudharsan, Anand Baste & S Rajan

Mahindra Research Valley (MRV), Chennai
won two prestigious awards for ‘Best
Knowledge Management Framework’ and
‘Outstanding Knowledge Management
Projects’, at the Global Knowledge
Management Congress and Awards, 2016.
The event was held in Mumbai, India on June
23, 2016. MRV combatted competition from
more than 100 nominations from across the
globe to bag the two awards.

MAHINDRA ADVENTURE
CONCLUDES K-2-K DRIVE
Mahindra Adventure concluded the first
edition of the ‘Mahindra Adventure Kashmir
to Kanyakumari Drive’ held from July 9 – 24,
2016.The drive was held to promote ‘Road
Safety’ with emphasis on wearing seat belts and
helmets. The expedition was flagged off from
Srinagar with 27 expedition ready vehicles, and
covered over 4,500 kms passing through 10
states to reach Kanyakumari in 16 days.

Participants of the Mahindra Adventure Kashmir to Kanyakumari expedition

2ND EDITION OF MAHINDRA
SAARTHI ABHIYAAN COMPLETED

MTBD team lead by Nalin Mehta - CEO; Rajesh Mangal - Sr. VP, Sales &
Marketing; Rajeev Malik - Sr. GM, Marketing with the 14 scholarship winners
during the ceremony at Pune

After successfully accomplishing Mahindra
Saarthi Abhiyaan in 2015, Anand Mahindra,
Chairman, Mahindra Group had announced
the 2nd Edition of the initiative for 2015-16.
The initiative rewards a scholarship of
Rs. 10,000 to daughters of truck drivers who
have completed their 10th Standard. Over
1,800 applications were received for the 2nd
Edition and 1,300 applicants qualified for the
scholarship. The ceremonies were steered by
Mahindra Truck and Bus Division (MTBD) and
dealer team members. The local transport
association representatives and the key
customers of trucking industry were invited to
grace the scholarship felicitation ceremony.

BLAZO PENETRATING AT REGIONAL LEVEL WITH
MARKETING INITIATIVES
Mahindra & Mahindra Ltd. took various initiatives to amplify the product
proposition of Fuel Smart technology in BLAZO that was launched at the
Auto Expo 2016. Initiatives like road show, regional launches, customer,
and media meets were held to reach out to the regional levels. A unique
road show was conducted across 66 Towns covering 140+ locations.
Regional launches and customer meets were conducted in 33 cities
covering 11 states with 5,200 customers in attendance from the
transport eco system. Media meets were also held at Hyderabad,
Jaipur, Chandigarh, Kolkata, and Bangalore where Nalin Mehta, CEO
Mahindra Truck and Bus Division addressed the media delegates.

Nalin Mehta (R)-CEO MTBD and Rajesh Mangal (L)-Sr. VP
Sales & Marketing MTBD, during the media meet at Jaipur
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MAHINDRA LAUNCHES A DIGITAL SOLUTION MINISMART FOR VEHICLE DIAGNOSTICS
Mahindra’s Automotive sector launched
an android app solution called the
miniSMART for vehicle diagnostics, where
SMART stands for – System Monitoring
and Reporting Tool. miniSMART enables
technicians to quickly identify complex
vehicle electronics faults thereby leading
12
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to more efficient workflow at workshops.
This app includes cloud support and
wireless bluetooth VCI and aims to
enrich customers’ product experience by
leveraging technology. Mahindra is the first
OEM in India to launch such a technology
for workshop diagnostics.

Additionally, miniSMART is on the path to
make a huge impact in PROSPER segment
vehicles. These vehicles are built on superior
common rail technology and often face the
challenge of not being able to be serviced by
local technicians. This initiative was led by the
E&E Team at MRV-ADPD.

MAHINDRA MOJO LAUNCHED NEW ‘BORN FOR THE ROAD’ MARKETING CAMPAIGN
Mahindra MOJO, MTWL’s flagship
300cc touring motorcycle debuted on
social media in May 2016 with a brand
new advertising campaign, “Born for
the Road” (#BornForTheRoad), which
promotes the touring ethos of the MOJO
while capturing the essence of the
perfect road trip.

Through this 360 degree campaign MTWL
aims to showcase that the road is home
and the journey is more important than the
destination. A re-imagined version of the
iconic blues track, ‘Got My Mojo Workin’
was released as the official Mojo Tribe
Anthem. It is an embodiment of the touring
mentality - with the refrain ‘I was born for
the road’ capturing the core essence.

It has an on-road initiative with attractive
#BornForTheRoad points in sales kiosks
(POS) at dealerships followed by a
SpinTheKnife activity where the bikers spin a
virtual knife on a map to figure out their next
journey. The campaign firmly establishes
MOJO’s position as a motorbike with long
distance touring capabilities, for which it is
being widely recognised since its launch in
October 2015.

MOJO TRIBE SUCCESSFULLY COMPLETES ITS FIRST EVER
‘JUNGLE TRAIL’
Mahindra’s ‘MOJO Tribe’ project aims
to bring Mojo owners together to create
memorable experiences charting four mega
trails in a calendar year – Jungle Trail,
Mountain Trail, Desert Trail, and Coastal Trail.
The first ‘Jungle Trail’ through the wilderness
of South India, was flagged off on April 29,
2016 from Alfa Motors, Bengaluru and
concluded on May 2, 2016 in Bengaluru.
The Jungle Trail involved Mojo enthusiast
riding across the scenic countryside of

Karnataka and Tamil Nadu over a period of
four days. The participants covered a distance
of over 900 kilometers travelling through
Chikmagalur, Madikeri, and Masinagudi.
The MOJO Tribe concluded the ‘Jungle Trail’
experience by riding to Moto Cafe, Bengaluru
and celebrating the closure of first trail and
excitement of future trails to follow.
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Inauguration of the infrastructure facility at Pardi Khurd
– A Vill-“Well”age adopted by Young Mahindra Team of
Nagpur Plant

YOUNG MAHINDRA NAGPUR INITIATES ‘WELL
AGE’ INITIATIVE
Mahindra Farm Division initiated the ‘Well-Age’ (Transforming
Village) initiative, to work towards upliftment of the society and
also establish a better brand connect in villages with high tractor
usage potential and low penetration by Mahindra. As a part of the
initiative Young Mahindra team visited villages to understand lives
of farmers and the basic issues of the village. ‘PardiKhurd’, a village
60 kms from the Nagpur Plant was selected for the initiative out of
the three-four villages recognised. The village was provided with a
mobile dispensary; medical camps for detecting eye related issues
were undertaken leading to complete cataract eradication; and
infrastructure facility was developed in three schools. As a result, the
team has achieved penetration in new markets and has so far sold
three tractors in the area.

(L to R) Ravindra Shahane – Vice President Marketing
FD, Harish Chavan – Chief Operating Officer FD, Dr.
Pawan Goenka – Executive Director & Group President
AFS, Rajesh Jejurikar – President & Chief Executive FD
& Two Wheelers and Vivek Gupta - Sr. VP Global Product
Development FD.

MAHINDRA LAUNCHES NEW RANGE OF FIVE
AGRI SPECIALIST TRACTORS - MAHINDRA YUVO
Mahindra & Mahindra’s Farm Equipment Sector (FES) launched
Mahindra YUVO, a new age, superior technology, range of tractors in
the 30-45 HP category.
The YUVO range comes in five models - 265 DI (32HP), 275 DI
(35HP), 415 DI (40HP), 475 DI (42HP) and 575 DI (45HP). It will be
available in 15 states and will be priced starting at Rs. 4.99 lakh for
265 DI (32 HP) ESR Hyderabad. Mahindra YUVO can be used across
more than 30 different farming applications and will help serve the
diverse needs of farmers.

FARM DIVISION CDMM TEAM WINS TWO
AWARDS

INTERNATIONAL RECOGNITION FOR SWARAJ
QC TEAMS - THREE GOLD AWARDS AT ICQCC

Mahindra & Mahindra Farm Division - Component Development &
Materials Management team, won two awards at the Conference
Asia 4th Annual CPO Forum India Awards 2016 held on August 5,
2016 at Mumbai. The award is given for procurement excellence
attained through innovation, commitment, collaboration and hard
work. Subhash Mago, won an award in the category - ‘Outstanding
Leader in Procurement’ and FD-CDMM team won an award in the
‘Outstanding Cross-Functional Collaboration’ category.

The Swaraj Division received international acclaim for its Quality
Circle initiatives at the recently concluded International Convention for
Quality Control Circles in Bangkok. Out of the 108 participants at the
convention, teams from Swaraj Plant-I & Plant-II and SEL bagged three
gold awards in recognition of the efforts undertaken by the company
to drive quality and production. The Plant-II team even received a
standing ovation from the jury for their outstanding presentation.

Outstanding Cross Functional Collaboration Team Paresh Shah, Rakesh Sharma, Shashipa Jangra,
Satyanaryana Kasula
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Swaraj teams win three gold awards at ICQCC

NEWS - AUTOMOTIVE AND FARM SECTORS

MAHINDRA TRRINGO STARTS OPERATIONS WITH
THE FIRST CUSTOM HIRING CENTRE IN KOPPAL

FARM DIVISION AWARDED AT THE MACHINIST
SUPER SHOPFLOOR AWARD, 2016

Mahindra’s Farm Equipment Sector (FES) launched its first custom
hiring centre for farm equipment under its TRRINGO initiative at
Hithnal Hobli, Kushtagi Taluka, Koppal District. Focused on bringing
in new age digital technology to the tractor rentals business,
TRRINGO will help farmers deploy farm mechanisation technology
with ease and drive rural prosperity. The centre was inaugurated by
Shri Krishna Byre Gowda, Minister of Agriculture, Karnataka, in the
presence of company officials.

Mahindra & Mahindra’s Farm Division has been recognised as
winner in three categories at the Machinist Super Shopfloor
Award, 2016, which was held at Pune on May 26, 2016. Kandivali
plant was adjudged Winner in the Innovation category, Rudrapur
plant received the Runner Up award in Productivity category, and
Nagpur Transmission Machining plant was adjudged Winner in
Machining Excellence.

Arvind Kumar, CEO – TRRINGO at the TRRINGO launch in
Karnataka

Farm Division Kandivli team receiving the award

WOMEN POWER ON THE SWARAJ SHOP FLOOR
In 2011, Swaraj Tractors, a division of Mahindra & Mahindra Ltd.
decided to encourage diversity by employing women employees on the
shop floor. The senior management challenged the status quo and
fought the perception that the shop floor is no place for a woman.
Outgoing, confident women with an engineering diploma and a mindset conducive to working in an all-male environment were identified
and recruited. Initially, the idea met reservations from supervisors
who were apprehensive about women managing heavy machinery.
But soon these reservations were overcome by the womens’
enthusiasm, abilities and potential.
Measures were taken in order to ease the women employees
into their new roles. ‘Gender sensitisation’ sessions were held on

the shop floor by a psychologist. A counsellor trained in industrial
psychology was also made available on call. Special sizes of the
Personal Protective Equipment (PPE) like safety helmets and gloves
were ordered to fit the womens’ smaller builds and size. The women
were encouraged to work the same demanding shifts as their male
counterparts and they rose to the challenge, rapidly picking up the
finer nuances of working in the plant.
At present there are 35 women employees that work at different
stations in Plant-1 and Plant-2 in Swaraj. The plant team has taken
note of their potential and is including them in all acitivities including
Quality Circle (QC) meetings where they congregate with other
workers to identify, analyse and solve work-related issues.

Women workforce at Swaraj with VP Manufacturing Jetinder Gujral and VP ER& CSR Parmod Lamba at Plant-1
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TREND WATCH

SABORO
LOUNGE

DELIVERING TO THE HEALTH
CONSCIOUS INDIA

The food industry across the globe is witnessing
an increase in demand for unprocessed and
fresh food, which is estimated to be a USD
6 - 10 billion industry globally. The prominence
that is being given to health and wellness
now has led to the rise of the ‘Clean Label’
movement. Demand for food categories like
juices, smoothies, salads and the likes are

growing exponentially along with the increased
awareness and demand for a clean life.
India is not aloof of this trend. ASSOCHAM
has estimated the demand for organic food in
India to treble in the next four years from the
current USD 500 million to USD 1.5 billion,
and register a CAGR rate of 25 to 30 per cent
over the next decade. The cold pressed juice
and the juice & smoothie bar industry in India
though nascent, is estimated to be between
Rs. 200 to 300 million, and is growing fast at
more than 100 per cent CAGR every year.

The lounge is driven by three tenets - creating
culinary discoveries for customers, delivering
the trinity of health, indulgence & freshness, and
helping foster a better way of life through its
products and ideas. Aimed towards promoting a
healthier lifestyle the lounge is focussed on giving
customers a healthy indulgence option with an
array of fresh fruit and dairy based products.
The first Saboro Lounge was inaugurated
at Churchgate, Mumbai on September 16,
2016, after a successful year of operation at
the Kandivali campus.

At Mahindra Agri Business, comprehending
the opportunities these developments and
trends possess, we launched the Saboro
Lounge as a part of our Saboro brand.

AFTER-MARKET
CARWORKZ LAUNCHES
ITS WEBSITE AND MOBILE
APPLICATION
Carworkz, the online car servicing aggregator
launched their first set of products on web and
android play store in June, 2016. With more
than 500 workshops listed on the platform
and PMS estimate available for cars by top 13
manufactures, it is a great platform for car
owners to discover right workshops nearby
and make an informed choice.

MAHINDRA FIRST CHOICE
SERVICES LAUNCHES ITS
APPLICATION
Mahindra First Choice Services
launched its mobile application First
Choice that provides a 360 view about
vehicle service needs. The application is
easy to use and one can manage multiple vehicles at one time. Some
of its key features are reminder for renewals of Insurance, Pollution
Under Control (PUC) and Driving License, vehicle maintenance tips,
service cost estimator, among many others.

MFCS CONDUCTS ITS TEAM
MEET SANGAM 2016

MFCS Sangam Meet 2016
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The two teams of Mahindra First Choice
Services (MFCS): MFCS Franchise
Operations and MFCS Supply Chain
Management, came together for a three-day
meet at Mahindra Leadership University
Nasik in May, 2016 to celebrate 1MFCS.
In various sessions, teams thought through
on all the aspects and importance of
1MFCS. The teams also understood cluster
profitability concept and its importance for
the business as a whole. Individuals and
teams were appreciated for their efforts
over a get-together in the evening.

NEWS - FINANCIAL SERVICES

FINANCIAL SERVICES

LAUNCH OF MAHINDRA LIQUID FUND
Mahindra Mutual Fund celebrated the launch of its maiden product,
Mahindra Liquid Fund, on the July 14, 2016, at St Regis, Lower Parel,
Mumbai. Dhananjay Mungale (Chairman & Independent Director,
Mahindra Finance) and Bharat N. Doshi (former Chairman, Mahindra
Finance) inaugurated the evening with the unveiling of Mahindra Liquid
Fund. Ramesh Iyer (Vice Chairman & MD, Mahindra Finance and
President of Financial Services Sector of the Mahindra & Mahindra
Group) and V Ravi (Executive Director & Chief Financial Officer,
Mahindra Finance) were the chief guests in this event. V Parthasarathy
(Group CFO, Mahindra & Mahindra Ltd. and Director, Mahindra &
Mahindra Financial Services Ltd.) was the keynote speaker. The panel
shared their vision of Mahindra AMC serving the under-served sectors
of rural and semi-urban markets, in addition to the urban market. Above
100 invitees comprising of institutional clients and service partners of
Mahindra Mutual Fund joined in this celebration.

Unveiling of Mahindra Liquid Fund (L-R) Ramesh Iyer,
Bharat N. Doshi , Ashutosh Bishnoi, Dhananjay Mungale,
V. Ravi and V. Parthasarathy

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

MAHINDRA FINANCE LAUNCHES NEW
CORPORATE FILM

Ramesh Iyer MD, Mahindra Finance addressing the
gathering

Mahindra Finance launched their new corporate film ‘BHARAT
RISING’ during the 10th Annual Convention held at JW Marriott,
Mumbai on May 29, 2016. The film invokes the commitment of
Mahindra Finance towards transforming rural lives. The theme
for the Annual Convention this year ‘RACE 2 WIN-Jeet Humari
Pehchan Hai’, reinforced on the winning habit of Mahindra Finance.
The event was attended by 900 FSS invitees from locations across
the country, and was streamed live to all 1100+ Mahindra Finance
offices through a live webcast.

MAHINDRA FINANCE CONDUCTS BRAND ACTIVATION IN RURAL AREAS
Mahindra Finance organised micro BTL activations for different loan products across six states. Ten different activations were conducted in
core rural areas in lines with the brand’s proposition ‘Bharat Ko Pehchante Hain Hum’. These activities aim to increase engagement with the
target groups in these areas.

MAHINDRA FINANCE & MIBL SHINE AT THE RMAI FLAME AWARDS & MRHFL MAKES ITS MARK AT
THE CMO ASIA AWARDS
Mahindra Finance & Mahindra Insurance Brokers Limited(MIBL)
won a bronze RMAI Flame Award for Community Empowerment
and Development Initiative ‘Swasthiya Bima Jagruti Abhiyan’.
Mahindra Finance also won the following certificates which are ‘Best
Financial Inclusion Initiative for Earn & Pay Business Model’, ‘Channel
Development & Trade Activation of the Year for Smart Branch’, ’Use
of Technology (Measurement, Monitoring & Analytics) for Increasing
Business Generated through Tele-calling program’, ’Best Use of
Technology for Rural Reach’. MRHFLs campaign “Swapnadoot”- The
messenger of dreams”, which was a BTL campaign spread across
Bihar and Maharashtra was awarded the “Marketing Campaign of
the Year” by CMO Asia. It is a reputed organisation which hosts the
National Awards for Marketing Excellence annually. This is a prestigious
event in marketing circles attended by agencies and companies.

MRHFL won the “Marketing campaign of the year 201516” award (CMO Asia) for its campaign “Swapnadoot – The
messenger of dreams”
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MAHINDRA PARTNERS
MAHINDRA INTERTRADE PARTNERS WITH
MSTC TO SET UP AUTO SHREDDING
FACILITY

Mahindra intertrade partners with mstc to set up auto
shredding facility

Mahindra Intertrade Ltd., signed a memorandum of
understanding with MSTC (a government of India enterprise
formerly known as Metal Scrap Trading Corporation Ltd.) to
set up India’s first auto shredding facility. The proposed facility
will be equipped with state-of-the-art, fully automated end-of-life
vehicle recycling equipments. This facility is aimed to support
the automobile industry, as efficient recycling of scrapped
automobiles leads to savings in energy costs and minimises
resource requirement.

MLL SIGNS OUTBOUND TRANSPORTATION
MANAGEMENT CONTRACT WITH JSW STEEL
Mahindra Logistics Ltd. (MLL) signed a contract with JSW Steel
for outbound transportation management at their Dolvi Plant
in Raigad. The operations and management of this deal will
effectively showcase MLL’s capabilities as a third-party logistics
provider. MLL through the ‘Transport Desk’ model, Control Tower
facilities and ‘mycargo 360’ system, aims to implement logistics
best practices and deliver operational and cost improvement
over time.

Launching the Driver’s Passport Program

MAHINDRA SUSTEN BAGS ITS FIRST
INTERNATIONAL ORDER

MAHINDRA SUSTEN AND MAHINDRA
LOGISTICS CELEBRATE REVENUE MILESTONES

Mahindra Susten bagged two international Solar EPC projects of
5 MWp and 1 MWp with PSS Group, Thailand. The 5 MWp project is
a tracker project and the 1 MWp is a technology test bed, which will
feature various technologies being used. Mahindra Susten will help
PSS Group with design, engineering, procurement of components and
latest technology and will also provide supervision of the construction
phase in Thailand for both the projects.

Mahindra Susten and Mahindra Logistics (MLL) celebrated the
achievement of crossing major revenue milestones of Rs. 10 billion
and Rs. 20 billion respectively. Mahindra Susten is the fastest growing
company in the Mahindra fold and has witnessed a credible 10 times
growth within five years. The company aspires to double this number
next year. MLL celebrated the feat across its 15 locations, including a
town hall where Pirojshaw Sarkari, CEO Mahindra Logistics, addressed
close to 400 MLL employees encouraging them to rise together as a
team for the next Rs. 6,000 crore challenge.

INFRASTRUCTURE & REALTY SECTOR
MWC IN CHENNAI AND JAIPUR HOST KOREAN
DELEGATION

MWC, JAIPUR HOSTS A DELEGATION OF
SENIOR GOVERNMENT OFFICIALS

Mahindra Lifespaces hosted a first of its kind government and
business delegation from South Korea at the Mahindra World
Cities (MWC) in Chennai and Jaipur. Sangeeta Prasad, Chief
Executive Officer, Integrated Cities and Industrial Clusters, Mahindra
Lifespace Developers Limited, welcomed the delegation, which was
on a week-long tour of India to explore investment and partnership
opportunities in the country. Prasad said “We are honoured to
host our guests from Korea at the Mahindra World Cities and look
forward to developing deeper partnerships with Korean industry.”
The 20-member delegation consisted of 11 Korean companies in
the automotive, electronics and manufacturing sectors, and three
government agencies.

Mahindra World City (MWC), Jaipur hosted a delegation of
senior government officials representing the People’s Republic of
Bangladesh on August 5, 2016. The delegation was organised by
the Bangladesh Hi-Tech Park Authority (BHTPA), with the objective
to attain a deeper understanding of the strategy, approach and
best practices deployed in the creation of integrated industrial
ecosystems developed as a Public-Private Partnership (PPP) model.
Hosne Ara Begum, Managing Director, BHTPA said, “MWC Jaipur
is a unique model of sustainable urbanisation, a strong testament
to the foresight of the Government of Rajasthan and the Mahindra
Group, and their combined vision for the creation of an integrated
business city focused on improving the lives of stakeholders.”
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INFRASTRUCTURE & REALTY SECTOR
MWC, JAIPUR HOSTS DELEGATION OF INDIAN
DIPLOMATS

MWC, Jaipur hosts delegation of indian diplomats

A delegation of Indian diplomats deputed in seven different nations
visited Mahindra World City (MWC) Jaipur on June 2016. The
delegation comprehended on the varied business opportunities
present at MWC Jaipur, as they intend to leverage the ‘Make in
India’ initiative and improve commercial relations between India and
the countries of their postings. The delegation included Honourable
Sunil Kumar Lal - Ambassador of India to Brazil, Honourable Narindra
Chauhan - Ambassador of India to Serbia, Honourable Sanjay Rana
- Ambassador of India to Azerbaijan, Honourable Harsh Kumar
Jain - Ambassador of India to Kazakhstan, Honourable Sunil Jain
- Ambassador of India to Kuwait, Honourable Sarvajit Chakravarti Ambassador of India to Slovenia and Honourable Rahul Kulshreshta
- Ambassador of India to Kuwait.

WORLD ENVIRONMENT DAY CELEBRATION AT
MWC, CHENNAI
Mahindra World City (MWC), Chennai in partnership with NGO
World Vision celebrated World Environment Day by organising an
awareness session on ‘Say No to Plastic’ on June 18, 2016. Over
1,100 participants were part of the session including students and
staff of the Government Higher Secondary School, Anjur; students
of Mahindra World School; landscaping and housekeeping staff
at MWC Chennai; and other employees of MWC Chennai. The ill
effects of the indiscriminate use of plastic were communicated by
means of plays, folk songs and dance performances, all of which
was very well received.

The MOTIE – ICCK Investment Camp to India visit
Mahindra World City, Chennai

HOSPITALITY SECTOR

CLUB MAHINDRA TIES UP WITH POPULAR MOVIES

CLUB MAHINDRA ADDS TWO NEW RESORTS
Club Mahindra added two new resorts to its gamut with new
properties at Jaipur and Hatgad. Well-equipped with all modern
lifestyle amenities, Mansingh Tower in Jaipur has 50 rooms and the
resort at Hatgad has 75 rooms.

Club Mahindra tied up with movies Houseful 3 and Angry Birds in
the month of May 2016. As part of the tie-up with Houseful 3, select
members got a chance to meet the stars of the movie at events
organised in Mumbai and Delhi. Through the Angry Birds movie tie-up,
some lucky members got a chance to visit the Angry Birds Activity
Park in Finland, some got to meet the Angry Birds mascots at their
homes, and some got a chance to attend the Angry Birds movie
premier in Mumbai. Angry Birds merchandise was distributed through
campaigns across Club Mahindra resorts and online campaigns.
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INFORMATION TECHNOLOGY
TECH MAHINDRA PARTNERS WITH THE WALL
STREET JOURNAL’S CUSTOM STUDIOS
Tech Mahindra announced a three-year partnership with The Wall
Street Journal (WSJ) Custom Studios, the content marketing division
of WSJ, with the launch of the In The Future platform on April 18,
2016. Under the partnership programme Tech Mahindra and
WSJ will create content focused on technology and the increasingly
connected world, including cutting-edge thought leadership
deliberations. The In The Future hub is a multimedia platform that
promotes vital conversations and illustrate the potential benefits of
growing connectivity.

Tech Mahindra Partners with The Wall Street Journal’s
Custom Studios

TECH MAHINDRA TO ACQUIRE TARGET GROUP
FOR A STRONGER BFSI PORTFOLIO

Tech Mahindra to acquire Target group for a stronger
BFSI portfolio

Tech Mahindra entered into an agreement to acquire Target
Group, one of the leading processing platform companies in the
UK. The transaction is expected to close in Q2 FY17, subject to
the receipt of regulatory approvals. The acquisition will enhance
the Fintech offerings of Tech Mahindra, as it will get access to IP
and platform which helps automate end-to-end processes in the
lending investments and insurance market. With access to over 50
major UK financial institutions as clients, Tech Mahindra will get the
opportunity to become a formidable player in the UK BFSI market.

BRISTLECONE LAUNCHES BRISTLECONE LABS TO DIGITALLY
CONNECT SUPPLY CHAIN

BRISTLECONE CONDUCTS
ANNUAL HR EVENT

Bristlecone, a Supply Chain Advisory and Analytics SaaS+ firm, launched Bristlecone
Labs in April 2016. The flagship research center and Center of Excellence for nurturing
IoT and advanced analytics applications is being led by Sweeni Ponoth. Bristlecone
Labs develops technology solutions for seamless flow of data and goods across global
supply chains. Irfan A. Khan, President and CEO, Bristlecone said, “Today’s supply chains
are extremely susceptible to disruption. The ability to predict the points of failure and
respond with agility can be a true game changer. Bristlecone is building niche, intelligent
platforms to help our clients gain a competitive advantage by responding real-time to
these issues.”

Bristlecone celebrated its annual HR event
-Triumph at all its India locations, Bangalore,
Mumbai, Pune and Delhi from June 14–17,
2016. The event is a celebration of employee
strengths and success, where top performers
and employee loyalty is acknowledged. It gives
a great opportunity to Bristlecone employees
to showcase their talent and versatility, and
also interact with the leadership.

MAHINDRA AEROSPACE & DEFENCE
BOEING AND MAHINDRA DEFENCE SYSTEMS
OPENS C-17 TRAINING CENTER FOR IAF

Air Marshal BS Dhanoa, Vice Chief of Air Staff, Indian Air
Force, inaugurates the Boeing C-17 Simulation Training
Center in Gurgaon on July 8, 2016 in the presence of
Pratyush Kumar, President, Boeing India; S. P. Shukla,
Group President, Aerospace & Defence Sector, and
Chairman, Mahindra Defence.
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Boeing and Mahindra Defence Systems opened a center in Gurgaon
to provide C-17 training services to the Indian Air Force (IAF).
Located at the Flight Simulation Technique Centre in Gurgaon,
the facility will offer instruction to aircrews that operate the 10
C-17 airlifters delivered to India by Boeing in 2014. The center is
equipped to offer a complete training solution to practice not only
the complete range of tasks required for military airlift operations
and humanitarian missions, but also other situations such as aerial
refuelling and emergency procedures.

NEWS - MAHINDRA AEROSPACE & DEFENCE AND SUSTAINABILITY

MAHINDRA AEROSPACE & DEFENCE
MAHINDRA DEFENCE WINS UP POLICE TECHNOLOGY IMPLEMENTATION PROJECT
Mahindra Defence was selected to implement and operationalise the state-wide Dial 100 project of Uttar Pradesh (UP) Police valued at
Rs. 6200 million. The project is to build the world’s first integrated emergency response centre that will respond to 220 million people.

MAHINDRA DEFENCE NAVAL SYSTEM CLEARS
THE FINAL SEA ACCEPTANCE TRIALS
Mahindra Defence Naval System cleared the final sea acceptance
trials for its Single Tube Light weight torpedo launcher installed
on board Indian Naval Ship Astradharini at Vishakhapatnam.
Dedicated to creating systems and products for underwater
warfare, Mahindra Defence Naval System had in the past
installed Naval decoy launcher on board a Naval warship, and had
successfully delivered three Triple Tube Torpedo launcher systems
to the Indian Navy.

Mahindra defence naval system clears the final sea
acceptance trials

SUSTAINABILITY
MAHINDRA LIFESPACES AND TERI ESTABLISH
CENTER OF EXCELLENCE FOR SUSTAINABLE
HABITATS
Mahindra Lifespaces and The Energy and Resources Institute (TERI)
have set up a Center of Excellence (CoE) focused on improving
energy efficiency in India’s residential building sector. The center will
be known as ‘Mahindra TERI CoE for Sustainable Habitats’. With key
focus area being inclusion of energy and water efficiency and use of
low cost green materials, the center will evaluate both technologies
and alternative materials.
Anita Arjundas, Managing Director, MLDL at the launch
of ‘Mahindra TERI CoE for Sustainable Habitats’

WORLD ENVIRONMENT DAY CELEBRATIONS ACROSS MAHINDRA GROUP
The World Environment Day was celebrated across all locations of Mahindra Group. Tech Mahindra won the Harish Mahindra Memorial Trophy
at Sustainability Quiz conducted in Worli. Several interactive sessions like photo booth, sustainability games and tree plantations were organised
by various sectors across locations.

OPENING CEREMONY OF THE PARIS CLIMATE
CHANGE AGREEMENT HELD
Anand Mahindra, Chairman, Mahindra Group invoked the Indian
mythological story of the great ‘manthan’ at the opening ceremony
of the Paris Climate Change agreement on April 22, 2016. He said
the occasion provides corporations the first step towards “visibly
integrating our interests with the interests of the future of the
planet”. On the part being played by the Mahindra group he said, “We
are investing USD 350 million for a green revenue portfolio and it
is the best investments the Company’s ever made.” The occasion
was attended by world leaders including General Ban Ki-moon, UN
Secretary; Francois Hollande, French President; Mogens Lykketoft,
President of the General Assembly; and Leonardo DiCaprio, Oscar
winning actor and UN Messenger of Peace.

Anand Mahindra addressing on behalf of the World’s
corporate Sector at UN
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MIQ
MIQ WINS NATIONAL AWARD FOR EXCELLENCE
IN TRAINING & DEVELOPMENT
Mahindra Institute of Quality (MIQ) won the National Award under
the category Excellence in Training & Development at an event
hosted by the World HRD Congress. The award given for best
results based training, was presented by Sanjay Muthal, Executive
Director, RGF Management Search.

MIQ NASHIK CAMPUS EMPLOYEE DONATES
CAPS
A Mahindra Institute of Quality (MIQ) staff member, Nilesh Kulkarni,
donated free caps to 20 gardening workers working in the Nashik
campus to protect them from the hot summer.

MIQ CELEBRATES ITS TEN YEAR MILESTONE
Mahindra Institute of Quality (MIQ) held a celebration to
commemorate its 10th anniversary at the MIQ campus at Nashik
in June. The function was attended by dignitaries, alumni and
other invitees from M&M and external companies.

TMW CYCLE 8 ASSESSMENTS
TMW Cycle 8 assessments commenced in the month of May. Out of
24 companies to be assessed in this cycle, including one corporate
function, 22 companies were assessed during the months of May
through August. Mahindra Susten and Corporate IT were assessed
for the first time in the cycle.

CSR
KCMET PROMOTES
EDUCATION AND ECONOMIC
INDEPENDENCE
KC Mahindra Education Trust (KCMET)
through its Project Nanhi Kali reaches out to
over 200,000 girls empowering them with
education through its initiative. Mahindra
Pride School is another initiative of KCMET
that provides livelihood training to the less
privileged youth and has skilled over 15,000
youth to promote economic independence.

MFCS JOINS SWACHH BHARAT ABHIYAAN
Mahindra First Choice Services (MFCS) volunteers joined hands towards the Swachh Bharat
Abhiyan by spreading the awareness of keeping the surrounding clean on May 29, 2016 at
Mohali and on June 29, 2016 at Skywalk, Akurli Road-Kandivali. 12 MFCS volunteers came
together and placed 42 dustbins with garbage bags at the Akurli Road, Skywalk at Kandivali,
which will be maintained by Jan Seva volunteers.

Swachh Bharat MFCSL & FD KND

MMFSL PROVIDES
PROFESSIONAL DRIVERS
TRAINING TO WOMEN

Latha and dreams
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Mahindra and Mahindra Financial Services
Ltd. (MMFSL) has undertaken Project Hunnar
to provide professional drivers training to
underprivileged women free of cost. MMFSL is
being supported by NGOs - Association for Nontraditional Employment for Women and Azad
Foundation to execute this project in Chennai
and Delhi respectively. Around 70 women have
benefited from the training till date.

NEWS - CSR

CSR
MCIE RUDRAPUR ESOPS VOLUNTEERS SPREAD
COMPUTER LITERACY
Mahindra CIE (MCIE) Rudrapur ESOPs volunteers undertook repair
of computers in the government school near the plant. The initiative
was a part of the ESOPs programme intended towards improving
the level of computer literacy. The restored computer lab was
handed over to the school on August 12, 2016 in the presence of
ESOPs volunteers, school staff, the school Principal and the Gram
Pradhan. ESOPs Volunteers committed to sustain the classes and
helping the children to learn the basics about computers.

CLUB MAHINDRA, MASHOBRA PROMOTES
SELF-DEPENDENCE AND ENVIRONMENTAL
CONSERVATION

MFCS CONDUCTS A TREE PLANTATION DRIVE

Club Mahindra, Mashobra has initiated a computer lab at Kasturba
Gandhi Ashram, an orphanage with 46 inmates within the age
group of 4-15 years. Employee Social Options (ESOPs) volunteers
from the resort visit the home every week to impart computer skills
to the girls and help them become self-reliant. ESOPs team future
aim is to help develop necessary infrastructure in the Ashram and
also provide necessary skill training to the girls. Depending on the
success of the current project, tailoring and bakery units will also
be initiated.

Mahindra First Choice Services Ltd. (MFCS) organised a tree
plantation drive at Shree Bharati Maiyya Anand Dham, an Old Age
Home and Shri K. P. Sanghavi High School in Surat on July 23, 2016.

The ESOPs team members also participated in a 12 kms cycle rally
to spread the message of environmental conservation.

MAHINDRA CIE CELEBRATES WORLD
ENVIRONMENT DAY
Mahindra CIE, Stampings, Kanhe held a tree plantation drive on World
Environment Day and also spread the message of wildlife conservation.
Mahindra CIE (Foundry/Castings Division), Urse hosted several
initiatives including tree plantation on World Environment Day, drawing
competition, health camp and cleanliness drives in support of Swachh
Bharat. Total 35 trees were planted in the Urse village, and 200
trees were planted in Adale village. As a part of health/sex education
project, the 1st class was conducted for 80 students of class VIII, IX
and X with the help of Sanjivani Hospital.

MCIE Stampings, Kanhe at a tree plantation drive

CLUB MAHINDRA ESOPIANS AT MANALI AND
BINSAR CELEBRATE WORLD YOUTH DAY

MTC ORGANISES A CLEANLINESS AND
AWARENESS DRIVE

Esopians from Club Mahindra at Manali and Binsar celebrated World
Youth Day with the children of Prini Government School and Shree Vidya
Mandir School. Sumeet Singh, HR Manager and Shariq Azim, Resort
Manager provided the students with career guidance, especially in the
hospitality industry.

Mahindra Tsubaki Conveyor Systems Pvt. Ltd. (MTC) organised a
cleanliness and awareness drive at the Paud Gaon ST Stand on
August 13, 2016. A group of 50 employees visited the Paud Bus
Stand and cleaned the surrounding area.

Mahindra Tubaki employees at Paud Bus stop
during a cleanliness drive

MHRIL Binsar on World youth Day with school Children
discussing careers
Mahindra Tsubaki employees during a cleanliness drive
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RISE FOR GOOD

1

2
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RISE FOR GOOD

5

6

GIVE

3

Donations and philanthropy–
giving people access to basic
amenities (including disaster
relief)

ENABLE
Through specialized programs,
we influence the larger
ecosystem and give people the
tools they need to succeed
4
11

Scholarship Grants

22

Scholarship Grants

33

Nanhi Kali

24

Mahindra Pride School

35

Nanhi Kali

26

Mahindra Pride School

25

7

SUPPORT
Promoting performing and fine
arts through donations and
targeted initiatives

8

9

10
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RISE FOR GOOD

11

GOING BEYOND
Influencing positive change by
encouraging dialogue through
forums, platforms, institutes
etc.

17

Mahindra Blues

28

Mahindra Blues

39

Mahindra Excellence in Theatre Awards

2 
10

Mahindra Excellence in Theatre Awards

3
11

Mahindra Institute of Technology

2 
12

Rise Prize

12
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KEY

INDUSTRY SPOTLIGHT

TO THE

FUTURE

DIGITIZING
CUSTOMER
EXPERIENCE
AT MAHINDRA AUTOMOTIVE

Today customers have become accustomed to availing services ‘right here right now’, and have access
to a host of options at their fingertips to make an informed choice. In order to meet this ever-growing
need for convenience, choice and certainty in offerings, we have formulated the Digital Strategy spanning
entire customer life-cycle journey i.e. pre-sales, sales and post-sales. We have committed ourselves
to providing high quality customer experience through digital initiatives like “Sales pitch on tablets and
kiosk” in 2012 and ever since we have been making consistent improvements be it the i-ACE app, CCM
App, “ Talk To Experts”, E-Commerce tie-ups, Audatex, Virtual Training and ACE-MDW. With our Digital
Strategy we have our upcoming pre-sales experience platform which will ensure a superlative customer
experience in pre-sales phase. Also the new-generation www.withyouhamesha.com ensures a seamless
and Industry first best-in-class experience in post sales phase for the customer.

GLOBAL

GLOBAL
PENETRATION

INDIA

INDIA
PENETRATION

POPULATION

7,357

-

1,285

-

ACTIVE INTERNET
USERS

3,175

43%

350

27%

UNIQUE MOBILE
USERS

3,734

51%

590

46%

ACTIVE SOCIAL
MEDIA USERS

2,206

30%

134

10%

All Figures in Millions, Data of 2015

ECOMMERCE TIEUPS

The Ecommerce initiative has
reaped extraordinary results

85 million views
3.5 million visits
600+ bookings
WITH YOU HAMESHA
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CUSTOMER
RESEARCH

CUSTOMER
BEHAVIOURAL
TRENDS

DIGITAL
STRATEGY

ON-DEMAND SERVICES

PRE SALES

Pain points identified during
customer research:

Every service is needed at the fingertips

PRE-SALES EXPERIENCE PLATFORM

PRE SALES
1. Inconsistent and overload of
information
2. Personal expert assistance to
solve queries
3. Effort/time spent on travelling to
different dealerships
4. Participation of family/friends in
decision making
5. Need to repeat requirements every
time a dealership is visited
6. Customised information to suits
needs/profile

ABILITY TO COMPARE SERVICES

SALES
1. Test drive experience
2. Vehicle demonstration not up to
the mark
3. Transparency (Price/Scheme,
Accessories/Insurance)
4. Professionalism in sales
consultant behavior
5. Transparency in communicating
information like delivery date
transparency exact vehicle status
etc.
6. Incomplete documentation
7. Condition of vehicle during
delivery
8. Enthusiasm during delivery
POST SALES
1. Quality of job
2. Explanation of cost & repair
3. Delivery time visibility
4. Attitude of staff
5. Hassle free pickup
6. Repeat repair
7. Job completion time high
8. Over charging - labour
9. Service advisor not honest &
trustworthy
10. Knowledge of staff

Comparison sites contribute to 20%
of e-commerce business in developed
markets

Today’s car buyer is getting increasingly tech
savvy. Studies suggest that more than 80%
of car buyers research online once they
begin their journey to purchase a car. While
a consumer is researching a vehicle, he/
she goes to multiple third party sites, speaks
to their friends/relatives and also seeks
expert opinion before they make a decision
of vehicle purchase. Thus, the pre-purchase
phase of consumer journey is not hassle
free as they have to go to multiple avenues.
Hence to address customer’s pain points
in the pre-purchase phase, we have built an
industry first digital platform that offers a
host of unique experiences that would make
product purchase a lot more collaborative
between customer, M&M and people that
matter in the decision.

QUICK RESPONSE TIME
On Flipkart, 40% of high value items
are booked with 1-day delivery
guarantee

CASHLESS & PAPERLESS
TRANSACTIONS
India has 135 million e-wallet customers

Through our pre-sales experience platform
the whole user experience in the pre-purchase
phase will be seamless and convenient.
SALES
ECOMMERCE TIEUPS
We have entered into multiple e-commerce
tie-ups to offer online booking and buying
facilities to our prospective customers. This
online sales strategy will help us access a vast
network of customers and enhance our reach.
POST SALES
WITH YOU HAMESHA

TRANSPARENCY = TRUST
Consumers are highly appreciative of all
information that help track order/service
status

We have launched WithYouHamesha.com,
a website offering post-sales services to
Mahindra vehicle owners. The digitisation
of the service process aims to make the
experience more convenient for customers
with features like online service booking,
Service history tracking, convenient
pick-up/drop, online pms estimate
calculator, e-job card, RO status update,
Online payment of service expense.
These features makes the process more
transparent and personalised.
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FOREIGN DESPATCH

IN THE
LAND OF
KANGAROOS
WHEN MAHESH KASKAR HEADED FOR AUSTRALIA, HE WAS NOT
PREPARED FOR THE GREAT CULTURAL SHOCK THAT WAS IN
STORE FOR HIM. BUT IT DIDN’T TAKE LONG FOR HIM TO FALL IN
LOVE WITH DOWN UNDER. EVEN AFTER FIVE YEARS, THE LAND OF
KANGAROOS AND MYRIAD SPORTS CONTINUE TO FASCINATE HIM
IN MORE WAYS THAN ONE. THE AG & AUTO OPERATIONS HEAD OF
MAHINDRA AUSTRALIA TAKES A WIDE ANGLE LENS TO PROVIDE
AN UNFORGETTABLE INSIGHT INTO HIS LIFE IN THE SMALLEST
CONTINENT ON EARTH.
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I began my career with Mahindra in
International Operations 18 years ago.
At present, I am heading the Ag & Auto
operations of Mahindra Australia. Mahindra
Australia is now based in Brisbane and the
operations commenced more than 10 years
ago. I moved to Australia in 2011 and now
lead a team of around 20 people, of which
only two are expats, rest all are locals.
Mahindra Australia is a medium-sized
company with around AU$ 25 million annual
turnover. Australia is one of the world’s
most competitive and advanced markets;
and we are trying to make headway in the
Ag & Auto industry.
In Tractors, we are among the top five
players in the relevant HP segment,
whereas in Auto we have just launched
the XUV500 Automatic model. This new
launch is expected to help us foray into the
mainstream auto competition. Even though
our team is small, we are committed to
take challenges in our strides and script
an enduring success story. Our aspiration
is to emerge as the top three players for
Ag Business; and rank among the top 20
players for Auto Business by 2020.

population is miniscule; and that is also a
part of the charm of the place. Vast terrains
of land, presenting the allure of an easy,
carefree life.
helped instil a culture of competitiveness,
aggression, love for discipline and hard work
in people.
In my 18-year career, I have been to so
many interesting places in the world. I will
still rate Australia as one of the best places
to explore. Australia has its own cultural
identity and the characteristics of people in
the continent are amazing. You can easily
differentiate Aussies from people coming
from other parts of the world. My take would
be, you can either love or loathe Aussies, but
you can never ignore them.

Australians are brutally honest in their
interactions with others. I mean, it’s
either black or white; there is no grey
shade involved. If you are from the Indian
subcontinent, then you could be inviting a big
cultural shock. My advice would be, ‘Be ready
for that shock; otherwise do not step into
their territory’.
We all know Australia is a sporting nation,
but you need to be ‘here’ in Australia to really
understand its meaning. Indians are mostly
obsessed with cricket; but Australians are
equally passionate about tennis, swimming,
car racing – formula 1/v8 racing/drag
racing, horse racing, boat racing, rugby
league, football, cycling, hockey, net ball,
basketball, among many others. This nation
is crazy about sports; and that has done a
world of good to the population. Sports have

My wife too works here; and in the last five
years of our stay, we have never faced any
bitter experience, which is worth mentioning.
On the contrary, we can recall numerous
memorable experiences. Before we came
here, we were a bit sceptical about life in
Australia. But after staying here for five
years, I will count Australia among some of
the best places on Earth. We also have one
more reason to be thankful to Australia, as
our son, Shivanshu was born here.
I was fortunate enough to travel across
the country; and have seen the beauty and
splendour of the continent, which even many
natives may not have seen. The first thing
that strikes the eye is the size. Australia is
huge. You will be driving on a straight road
without any turn for around 500 kilometres;
and still not encounter many vehicles on
road. Flights from one city to another can
take around six to seven hours, if you are
travelling from the East Coast to the West
Coast. Considering its size, Australia’s

We always think about the rivalry between
India and Pakistan, but one will be surprised
to note that Australia and New Zealand love
to hate each other. If you are watching a
Rugby match between the two nations, then
be prepared for some ‘nasty banter’. And
yes, you cannot watch any sport without
beer or a wine glass in your hand. It’s an
insult to the social occasion.
I know, my readers will be a bit disappointed,
if I do not talk about kangaroos. Australia
and not a mention of kangaroos! Well,
my dear reader, kangaroos are beautiful
creatures that are a part of the identity of
the little continent called Australia. But let
me also tell you that you may hit a kangaroo
while driving on roads, if you are not alert,
especially during the night. Kangaroos often
get killed on road accidents; and they are not
really loved the way we think they would be in
this part of the world.
Australia still remains the land of opportunity
for businesses. It has abundant natural
resources, and mining here is still a major
economic growth engine. Moreover, sectors
like agriculture and tourism also have
equal potential for growth in the continent.
The Indian community here is strong and
growing; and we as a community are also
contributing to the local economy. We
celebrate Indian festivals and Indian food is
easily available in most cities.
Overall, Down Under has been a great
upside in my life and career. It’s a different
world altogether. A world that never ceases
to fascinate!
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AFTER HOURS

GEETA PANCHAL REALISED HER PASSION FOR ACTING
THROUGH PARTICIPATION IN SCHOOL EVENTS AND INTER
COLLEGIATE COMPETITIONS. IT WAS NO LOOKING BACK
FOR HER AFTER THAT.
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To enhance her undying passion she took
admission to D G Ruparel College after
school, which along with academics is known
for its cultural activities. She has always
given due priority to her passion and never
allowed it to get lost amidst the hustle bustle
of life. She got her first commercial play
during her post-graduation. She says, “While
doing my post-graduation I got my first
commercial play,’Baaki-Saara’ which was an
adaptation of a well-know play ‘A Streetcar
Named Desire’ by Tennessee Williams.”
She then got associated with the well-known
theatre group ‘Awishkar’ in Mumbai. With
her talent and urge she earned herself a
scholarship during 2003-2005 from the
Ministry of Tourism & Culture, Department
of Culture, Government of India, New
Delhi. During these two years she got the
golden opportunity to be trained under the
guidance of great theatre gurus Shri Chetan
Datar, Pt. Satyadev Dubey and Sulbhatai
Deshpande. An established all-round actor,
she has trained herself in dance and music
as well. As she continued her association
with ‘Awishkar’ she got familiar with the
different aspects of theatre, as she believes,
“Theatre is not just about acting but also
about writing, direction, lights, music, sets,
makeup, backstage, which altogether makes
it complete.”
She has performed at several prestigious
theatre festivals all across India. Some of
her major plays being Manto – Sarhad se
bazar tak, Radha Vaja Ranade, Jungle Mein
Mangal, Iraq, Thamb Laxmi Kunku Lavte,
Sangeet Bayaa Daar Ugadh, Crossroad, and
Chitragoshtee. She has also worked in the
feature film ‘Siddarth The Prisoner’ in 2006
and has two recent YouTube short films to
her credit - Sapne Wapne and Aarsa.
She has earned several accolades to her
name further proving her mettle. She
won the Best Actress Award at the Youth
Festival 1999 in Marathi Play category;
her Play ‘Sangeet Bayaa Daar Ughad’ got
nominated at Mahindra Theatre Festival
(META) in 2011; she was selected at the
‘Mahindra Has Talent - 2011’ and could

perform at Rise Awards 2011; she also got
nominated as ‘Best Actress - Experimental
Theatre’ at ‘Zee Gaurav Puraskar - 2014’;
she has won ‘Best Singer - Third’ at Parle
Mahotsav – 2015; and has also won ‘Best
Actress’ at Akhil Bhartiya Natya Parishad
Play Reading Competition in July 2016.
She believes theatre is a great medium to
express and explore oneself, and brings
about a lot of positive transformation in a
person. On asking why theatre, she says
“I was an introvert initially, theatre slowly
helped me open up and express. It helped
me to explore myself as an individual
unleashing both my strong and weak points.
It was through theatre that I also realised
my liking and talent for singing. Theatre
helped me develop a different perspective of
looking at things. It gives you a different kind
of confidence to deal on the various fronts
of life. Theatre enables you to introspect
from time to time. Theatre has helped me
grow as a person not only in personal and
professional life but also on a social front
creating a social awareness in me.”
Among all, she highly cherishes the magical
experience of being able to live different lives
on stage. Sharing her joy she says, “I can
transform myself and be someone else even
if it is for a little while. I get to live a new life
and experience emotions that may or may
not have come my way. When you are on
stage, you are a completely different person
and you have the power to hold people’s
attention to you. It helps you release your
suppressed emotions, stress, tensions, and
heals you in ways beyond imagination.”
On asking about her support system she
gave credit to her family specially her father,
whom she describes as “one of my big critic
but a big supporter”. Apart from ‘Awishkar’,
theatre gurus, writers, directors and actor
friends, she considers her office bosses,
seniors and colleagues as an important
pedestal that helps her manage office work
and her hobby well.
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Recounting the skills that she has acquired
from theatre she expounded how she
brings it to practise at her workplace. She
explained how just like an organisation,
theatre also has various departments that
complete the function. There are different
levels in each department and one has to
start the journey with backstage and then
move on to perform the main role or grow
to be a leader. Skills like focus, planning,
pro-activeness, time management, listening,
co-operation, communication, innovation,
direction, discipline and decision making; are
much needed leadership abilities that she
could assimilate through theatre. Theatre
works as meditation for her, which she
believes is one of the necessities in today’s
stressful and fast life.
She believes a lot of talented people are
not able to pursue and enhance their talent
and thus she propagates and suggests that
organisations should provide scholarship to
employees. She believes such scholarships
will not only motivate the employees but
benefit to the company as well. Exemplifying
the same with her experience she says,
“For me or any theatre person in India,
performing at META would be an honour,
thus such scholarships in art form will
definitely motivate employees.”
She has been associated with Mahindra for
a long time since childhood as her father
was part of the Company for 40 years.
She believes Mahindra has given her a
different identity apart from just being an
employee. She has explored herself with
several theatre acts at Mahindra, some of
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the major once being Hindi comedy skit
with HO Accounts and Finance team at
Fun Forum, Swaccha Bharat Abhiyan
at Mahindra Towers offices and at B
D D Chawls, Hindi skit to avoid use of
plastic bags with sustainability team at
Mahindra Towers, various performances
at Founder’s Day Celebrations since last
5 years, and performances at library
events at Mahindra Towers.

SHE CONCLUDES, “M&M HAS ALWAYS
BEEN A MOTIVATING PLACE FOR A
PERFORMER LIKE ME AS I WAS ALWAYS
APPRECIATED FOR THEATRE PASSION.
M&M HAS ALWAYS GIVEN ME AN
OPPORTUNITY TO EXPLORE MY IDEAS AND
IMPLEMENT THEM AT MAHINDRA’S.”
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SPECIAL FEATURE
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RACING FORMS THE
BREEDING GROUND
FOR TECHNOLOGICAL
DEVELOPMENT AND
BRINGS ALONG THE
BEST TO COMPETE.
THE MOTO3TM WORLD
CHAMPIONSHIP IS
ONE OF THE MOST
PASSIONATELY
CONTESTED CLASSES OF
RACING IN THE WORLD.
WE FORAYED INTO THE
WORLD CHAMPIONSHIP
TO DEVELOP OUR
TECHNOLOGIES FOR THE
TWO WHEEL DIVISION
AND TO SHAKE UP THE
ESTABLISHED ORDER.
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We first participated in the MotoGPTM
World Championship in 2011 and remain
the only Indian constructor in the series till
date. Widely followed internationally, the
2015 season finale drew in close to 20
million viewers from around the world on
over 80 TV networks, and 500 accredited
media representatives covered the event to
distribute the news to various newspapers,
radio shows and magazines.
We have continuously strived to achieve
a win in the World Championship and
have continued to grow in our Grand Prix
racing journey, becoming a completely
independent manufacturer. This is
exemplified by the opening of our own
research and development centre in Italy,
which contributes significantly in making
every year better than the last for us in
motorcycle racing.

As a part of our commitment to the
World Championship we supply our racing
machine, the Mahindra MGP3O to the
factory Aspar Mahindra Team and three
customer teams. We also supply an
official Peugeot Motocycles derivative of
our MGP3O to Peugeot’s factory team –
Peugeot MC Saxoprint. We are supplying
MGP3O machines to Team Aspar to
compete in the World Championship feeder
series, the FIM CEV Repsol Moto3 Junior
World Championship in 2016.
Wins have always been our goal at the World
Championship level, and we have continuously
strived to beat the best with our ardent
hard work, dedication and passion. We have
come out victorious on several instances and
are now focusing our attention on taking a
riders and constructors championship in the
immediate future.

EARLY
SUCCESS
Since our beginning in 2011, we achieved
immediate success with a pole position in
just our 17th race on the world stage, defying
all odds and registering a ground breaking
achievement for a company and country
with almost no motorsport background.
In 2013, at the Malaysian Grand Prix we
achieved Mahindra and India’s first World
Championship top-three podium finish.
A change of format to the 250cc single
cylinder four stroke Moto3TM class in 2012
helped us in establishing ourselves against
the racing giants. We continued our success
story with three further podium finishes in
2014, including a second place finish at the
German Grand Prix.

2016 –
THE BEST
EVER SEASON
WITH TWO
VICTORIES
The 2016 season continued to be a
breakthrough for us. Aspar Mahindra
Team Moto3 rider Francesco (Pecco)
Bagnaia got off to a strong start by
securing three third place podium finishes
at the QatarGP, SpanishGP and the ItalianGP.
Further adding a jewel in the crown, Pecco
claimed a victory at Assen leading to a historic
achievement not just for himself and Mahindra
but for India as well.
Our racing beast, the MGP3O claimed a first and
second place podium finish at the Czech Republic
Grand Prix. Peugeot MC Saxoprint rider John
McPhee of Scotland mastered a soaking wet Brno
circuit to take the second victory for the MGP3O,
while Spanish teenager Jorge Martin (Aspar
Mahindra Team) took a career-best second place.
Subsequently, at the British Grand Prix, Pecco’s
brilliant second place finish secured the sixth
podium for the Mahindra factory team.

CONTINUING
OUR GROWTH
STORY
With a total of two race wins, twelve podium
finishes and three pole positions, we have
established ourselves as a real force on the
international level. Our continuous growth is
backed by the tireless work of our technical
partners and the team in Italy as well as the
experience of partners such as the Aspar
Team. Each achievement of ours further
builds on the goodwill and helps us associate
ourselves with a lot more prestigious
partners and riders.
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