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The New Year is upon us, but it has
been a while. Happy Not So New Year.
What makes 2016 special? Well, as a leap
year, it holds three once-in-four-years events.
First up is February 29– that extra day,
those bonus 24 hours, those added 1,440
minutes or 86,400 seconds. I need to
quickly figure out something useful to do with
all that extra time. Time, no pun intended, is
running out! Any ideas? I am offering prizes
for the best ideas – first prize, one lunch
with me; second prize, two lunches with
me and third prize, three lunches with me.
Excited? Drop me an email.
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The second leap year event is the
US Elections. From now till November,
televisions will provide a 24x7 coverage of
this exciting mega event – don’t miss it for
anything. Do you know that this event is the
biggest non-revenue generating spend? It
costs nearly USD 3 BILLION! That’s right, US
Dollar Three Billion, which is about INR 20,000
CRORES. Right, Two followed by ELEVEN
zeroes. Quite symbolic – two to represent
the Democrats and the Republicans. And the
zeroes, their nominations!
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But big spend does not mean big
outcomes. We know that, don’t we?
If it did, we’d be using Iridium phones! Elle
magazine reported that more people took
part in Kim Kardashian’s Twitter poll than
those in the Republican Iowa Caucus. The
latter, to help choose the Presidential
nominee from the Republicans, had about
2,00,000. The Twitter poll, on what should
be the title of a new album of Kanye West
(Kim’s better-half), polled nearly half a
million. (“So Help Me God” came out on
top.) The Americans sure have their
priorities straight.

4

The third leap year event is the
Olympics, this time in that football
crazy place – no, not Kolkata; no, not Goa;
no no no, not that ground behind Vakola
Church. In Brazil. This event ends up
spending over USD 10 billion, but, unlike
certain other leap year events, earns lots of
revenue. More importantly, it’s an amazing
spectacle of Citius – Altius – Fortius (Faster,
Higher, Stronger). As Indians, we can be
truly unbiased and cheer the best team
as in most of the events, we are merely
spectators. My nails are saying, ‘Thank God!’
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I feel the IMF is the best salesforce
for ‘feel good’. Year after year, they
give rosy projections on world GDP growth
at the start of the year and deliver the bitter
pill in four quarterly instalments thereafter.
Who will call their bluff? Who will bell the
cat? Who is John Galt?
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I would urge all of you to
develop the good habit of reading
Page 3 tabloids. I have learnt some ‘clever
sounding but makes no sense’ expressions.
Imagine being told – ‘brown is the new black’;
or ‘50 is the new 40!’ Sounds profound,
right? Don’t worry that they don’t actually
make any sense. Trust me: go ahead and use
them. They’re high impact, and folks will be
impressed. Why don’t I go ahead and help you
by adding a couple more – WhatsApp is the
new SMS; TV Prime time is the new WWF;
and the Opposition is the New Ruling Party.
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Do you find yourself looking for that
‘Best Before <Date>’ on every
package of food and medicine you pick
up? We have all become smarter and
wiser. We now know that these things
can turn harmful after their expiry date.
Manufacturer: Beware, the consumer is
aware. But here’s my dilemma. If I buy rat

poison or a pest killer, should I look for
this ‘Best Before’ date? And, if yes, what
happens to these products after their
expiry dates? Rat only knows!
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An investment bank in Brazil went
from Hero-to-Zero and its founder,
a billionaire, was arrested on charges of
corruption. He called his firm BTG and
explained that as ‘Better Than Goldman’.
Must remember to add this to my collection
of famous hubris quotes. Like ‘India Shining’,
‘Too Big To Fail’. Famous last words!

9

The Russian economy has been in
trouble for the past two years, first
because of the sanctions from the West and
second due to the fall in oil prices. When an
economy is in trouble, its borrowers are hit
most. But Russian banks managed to get
the Kremlin to put an alert at all airports to
stop defaulters from fleeing. It was called the
No-Fly-List. Do you think something like that
would work in India? Do you really think a NoFly-List would stop the King-of-Flying?
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In Mumbai, at Vile Parle East,
there is a stretch where two
very busy main roads converge. It’d be an
insult to call this a traffic jam – that’s too
pedestrian. The struggle out there is huge.
Only the fittest survive. So, I’m sending a
petition to the local municipal corporation
to call it “DARWIN Stretch.” Correct
branding, right?
Ciao,
Vaidy
PS – I found my favourite vase broken and learnt
that my 10-year-old daughter was the culprit. I
confronted her with ‘You are responsible’. Calmly
she replied – ‘Appa, stop shouting. You should be
happy; I have become responsible.’

EDITORIAL

Dear Readers,
KOEYLI JALUKA
EDITOR

When I met Anand Mahindra to bounce off
the concept for the cover story of this very
special 70th Anniversary issue, he quietly
heard me out and then nodded, saying, “That
sounds interesting.” And I wondered how
many other starry-eyed people, with halfbaked dreams had knocked on his door, told
him their reveries and waited for those three
magic words?
Successive chats with Ramesh
Iyer, Parag Shah, Prochie Mukherji and
Shantanu Rege followed; and after pouring
over several case studies, research
reports, white papers and investor relations
presentations, I was convinced that this
number could be hundreds, maybe even
thousands. Long before the Indian start-up
story had even been conceived, our very
own Peter Pan was beckoning mavericks
to a space where dreams come true. The
Cover Story gives an insightful account of
successes which paved the way for the
future and some failures that served as
learning opportunities.

Playing an active role in nation-building
has always been our forte – read about
how Mahindraites from all over the country
are donating blood to save lives. The Rise for
Good section salutes these unsung heroes
who make the world a more humane place
to live in.
The glittering evening of the Rise Awards
2015 can be glimpsed in Special Features.
Health & Wellness is a new section that
aims to showcase the tangible benefits of
good health.
The iconic 70th Anniversary issue would
be incomplete if I didn’t treat your eyes to a
feast. Footprints, a photo essay, attempts
to capture some of our glorious moments.
May the next 70 years be as exciting, as
challenging and as memorable!
I round off this issue with News from all our
sectors and Vaidy’s inimitable humour.

Happy reading!
Ryan Floyd’s big Indian dream came true
too – the first global recruit who came to
India and worked with Mahindra Shubh Labh.
He talks about this and more in
Foreign Despatch.

Koeyli Jaluka
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(AND STRAIGHT ON ‘TIL MORNING
less pool of lovely pale colours
“If you shut your eyes and are a lucky one, you may see at times a shape
begins to take shape, and
suspended in the darkness; then if you squeeze your eyes tighter, the pool
fire.”
the colours become so vivid that with another squeeze they must go on
– Peter Pan
As early as the ‘90s, when he served as the
Deputy MD, with the Company’s Research &
Development (R&D), reporting to him,
Anand Mahindra, Chairman, Mahindra
Group, sought to support individuals as
much as possible, by giving them the
freedom and support to develop unique
ideas and projects. Sandesh Dahanukar is
one such example.
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In 1992, Dahanukar, a long time Mahindra
& Mahindra (M&M) R&D engineer, came up
with the idea of developing a tubular chassis
for several of M&M’s automotive vehicles.
Some in the Company regarded Dahanukar
as a maverick, an engineer who excelled
when working alone on special projects.
He and other M&M engineers had noticed
that the traditional chassis of vehicles had
begun breaking under the pressure of heavy

loads. Reinforcing the traditional chassis to
handle the heavy loads would require M&M
to purchase new presses, a potential cost
of INR 30 crore (300 million). Dahanukar
had seen sketches of tubular chassis during
talks with automotive firm Chrysler, and
thought the tubular chassis could serve as
a less expensive alternative and could be
manufactured without the expensive new
presses.

COVER STORY
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Dahanukar proposed the idea of the tubular
chassis to Mahindra. Mahindra, authorised
the development of a prototype with an initial
budget of INR six lakh. Mahindra granted
Dahanukar complete autonomy to work
on the project, and allowed Dahanukar to
report directly to him, a deviation from the
development processes at the time. Within
a couple of years, Dahanukar had developed
a successful prototype and created a new
manufacturing process for the tubular
chassis. Dahanukar had saved M&M INR 30
crore (300 million).
2
The Mahindra & Mahindra Financial
Services Ltd. (MMFSL) story is yet another
fairytale from the land of entrepreneurship
and a classic example of what nurturing an
innovative spirit can do for a behemoth like
Mahindra. In 1991, when Bharat Doshi was
attending a dealer conference, he heard
some of the dealers talking about retail
finance support required for LCV sales,
although, the need for retail finance was not
expressed for any product, except for LCV
which was a difficult product to retail at the
market place. The rest is all history as they
say. MMFSL started operations in ’94-‘95
with two people – Ramesh Iyer and V. Ravi,
who believed that eventually, finance could
be an important enabler for growth, even
for short-supply products of Mahindra, like
tractors. When they started operations,
they were not intrinsically important to the

1. Old Worli Factory		

2. KC Mahindra in a Willys Jeep

The three main ingredients required to brew
a high performance organisation are evidently
an entrepreneurial engine, non-negotiable core
values and a brand aspiration to provide a
direction to entrepreneurial energy, after which
one needs to continually demonstrate the ability
to reinvent.
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4
3. KC Mahindra with Pahner at the Mazagon Assembly plant in Mumbai
4. KC Mahindra bidding Bon Voyage to KM and HM

The Mahindra & Mahindra Financial Services Ltd.
(MMFSL) story is yet another fairytale from the land
of entrepreneurship and a classic example of what
nurturing an innovative spirit can do for a behemoth
like Mahindra.

4
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Mahindra ecosystem, and they devised their
strategy on what they could do to become
vital. Understanding the pain points of the
dealerships was the first step, along with
gauging the possibility of creating a product
via which they could provide money to the
dealers to buy more vehicles. That was the
birth of ‘Trade Advance’, which enabled
the dealers to borrow money to buy more
vehicles. Seeing how beneficial this was,
the dealers agreed to pay interest on the
borrowings. From there, to retail financing,
which in turn brought about the realisation
that such business cannot be done, sitting
in Worli, Bombay - one had to be physically
present locally. The first branch, inaugurated
in Jaipur, led to 1,300 more in time.
Creating a culture of capability by recruiting
locally was the key to understanding
indigenous requirements. Today, the 20,000
strong employee base of MMFSL is present
in 2,60,000 villages of India. Financing
customers on tractors, instead of their land,
thereby giving up the biggest element of
security that banks were demanding, was a
maverick idea, leading to immense growth
in the retail business. Says Ramesh Iyer,
Managing Director, MMFSL, “When we
replaced banks by financing, we didn’t realise
that we will expand the market…but because
we gave up one of the strongest collateral
requirements, we created a new segment of

COVER STORY
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5. Henry Kissinger and Harish Mahindra
6. Keshub Mahindra with Pandit Nehru

customers, thereby increasing the pie itself,
and not vying for a share of the existing one.”
In 1994-95, the balance sheet of MMFSL
showed an INR 4-5 crore turnover, which
today stands at INR 40,000 crore, and
MMFSL has grown by adding products
and penetrating geographies. Constantly
building processes and systems, each
branch manager is developed as an
entrepreneur. They are capable of dealing
with the exigencies of this business like
collecting cash and being able to distinguish
between intentional and circumstantial
defaulters. Addressing the customer pain
points, creating a niche for yourself, taking
well-judged risks, adjusting the entire
business model to the possibilities of the
market and building a channel through
which the product can be delivered…
by doing all of this continually, over a
period of time, MMFSL today serves 4
million customers, while continuing to add
businesses in its portfolio. Businesses such
as Rural Housing Finance and Insurance

distribution emerged after understanding
the needs of the customers. A similar
entrepreneurial spirit was emulated while
setting up retail finance arm in the US.
MMFSL with its vast retail experience
joined hands with DLL (a Rabobank
subsidiary) and set up a JV named
Mahindra Finance USA (MFUSA), which
within a short period of 4-5 years has
scaled up an asset size of USD 700 million.
It also runs profitably supporting the retail
sales of tractors by Mahindra USA (MUSA).
The three main ingredients required to
brew a high performance organisation
are evidently an entrepreneurial engine,
non-negotiable core values and a brand
aspiration to provide a direction to
entrepreneurial energy, after which one
needs to continually demonstrate the ability
to reinvent. All these are in abundance in
the Mahindra federation. Indeed, the Board
of Directors is a body of astute men and
women who believe in retaining faith in the
multiple new ventures, provided there is
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conviction in creating value and palpable
commitment among those handling these
businesses.
So firmly does Mahindra believe in fostering
entrepreneurship, and so deep is its
commitment, that Mahindra Partners was
set up in 2008, with the intent of incubating
new businesses. Narrates Parag Shah, the
Managing Partner of Mahindra Partners,
“After a lot of research we launched the
Mahindra Partners governance model that
was structured on the PE-VC (Private Equity
5

him to the idea of a vehicle, not necessarily
a tractor, which could be used for multiple
applications that would enable lower-income
(and small land-holding) farmers to earn
additional sources of income.
Davasia assigned R.N. Nayak, to develop
a prototype of his concept vehicle, unlike
any tractor Mahindra had ever created.
Nayak was given an estimated budget of
less than INR 10 lakh (one million) but no
team to assist him. He chose to set up a
project office and workspace at the facility
of an M&M vendor in Kandivli (West). Nayak
worked for 12 months to develop a concept
prototype and at the end of the year, he
transported the first concept tractor from
the vendor facility in Kandivli (West) to
the FES plant in Kandivli (East). However,
between 2000 and 2002, the farm
equipment industry in India experienced a
downturn, and the Shaan project was no
longer viewed as a priority.
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7. Anand Mahindra
8. Keshub and Anand Mahindra (Right)

So firmly does Mahindra believe in fostering
entrepreneurship, and so deep is its commitment,
that Mahindra Partners was set up in 2008, with
the intent of incubating new businesses.

- Venture Capitalist) models, which provide
a lot of flexibility and empowerment without
compromising on the rigour. We married
it with the best practices from Mahindra
and superimposed upon it the tremendous
credibility of the mother brand. Additionally,
we absorbed some other companies of the
Mahindra Group, which could benefit from
this unique Mahindra Partners framework.”
Mahindra Partners gained early momentum
with the clean tech and solar business
(named Mahindra Susten), and has also
been able to turn around the Mahindra
Logistics business. Mahindra Susten is a
great example of how the entire Mahindra
Group collaborated – the GSO (Group
Strategy Office) worked with the Partners
team to do the initial mapping. Once the
framework was ready, the CEO was hired
to run it. For another boats business, a joint
venture partner was identified to help give it
the relevant domain expertise. “Being agile
helps us make some quick decisions on
which opportunities to take up and what not
to, which businesses to hive off and where
6
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to get in a strategic partner. The approach
we have taken, has in fact, opened up an
opportunity for us. Now external PEs want
to partner with us and look at new business
opportunities. That would allow us better
capital utilisation, good partners, a global
network and diffuses the risk,” says Shah.
However, not all the world is made of faith,
trust, and pixie dust. In spite of having all the
right elements, some ventures simply don’t
see the light of the day.
Shaan tractor is a case in point – the
project was first conceptualised in the early
1990s when K. J. Davasia, who had headed
Farm Equipment Sector (FES) from the late
1970s to 2005, dreamed up a new type of
rural transport vehicle. Davasia observed
that farmers were increasingly managing
one crop per year and were looking for
supplementary income. Additionally, he
noticed farmers were using tractors for
transport and hauling items, such as
construction materials and vegetables off
the farm. Davasia’s customer insight led

The ‘Bijlee’ was yet another innovative
technology initiative from the Mahindra
stable. This zero emission electrically
powered vehicle that runs on a 72 volts
DC motor has 12 batteries that allows the
customer to cover 80 km at a speed of
35 km/hour. With a replacement battery
on board, the vehicle can easily give 120
km. With spacious interiors, ample space,
no engine, gearbox radiator or silencer,
this is nearly a noise free vehicle, which
gives quality output without choking the
environment. While the Bijlee wasn’t very
successful commercially, it got Mahindra
the coveted Golden Peacock Eco - Innovation
Award and set the right tone for future
electric vehicles.
Every innovation may not result in a runaway
success…but the impetus and conviction to
try is critical. Who understands this better
than Anand Mahindra himself? “We fail
sometimes, but we’re here because by and
large, we’ve succeeded more often than
we’ve failed,” says he.

by
KOEYLI
JALUKA
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my LEGACY
8

If you really want to know something
personal, a number of people have asked
me at forums and in the media, what I want
my legacy to be. And I think I have had a
very consistent answer every time I have
been asked this. I say that when anybody
from Mahindra looks back, at their time in
Mahindra, whether they spent their whole
careers or just a few years - I would like

those people to be able to say “I was the
best I could be, when I was at Mahindra”.
And if I can create that kind of a company,
where people feel that they lived up to their
potential the best... If you can create a
company like that, you’ve got a gold mine,
because you will attract the best talent,
create the best brand…

“We had something called Guestline and we were
struggling to get occupancy for our hotel in Tirupati.
Then somebody came and pushed timeshare to
me…and I asked Arun (Nanda) if we should try
timeshare and his response was to request that
he do it properly and strategically as opposed to
being reactive. All of this has happened because of
people as well as the richness of dialogue and trust
in them, and just the excitement of watching really
talented people create businesses.”

by

ANAND
MAHINDRA

When anyone asks me how I have managed
to create and hold together such a
widespread group, I say, “I don’t do anything.
It’s because people are trusted and
empowered here, and they are the ones who
have created this…”
It is by no means a journey we have
completed. There are a lot of people who
leave Mahindra and many who do not think
that they are at their best here, so we’re
probably not even halfway there. But if you
ask me what I want, that’s what I want –
that, to me, is the elixir of our success in
the future.

7

What would I want Mahindra to be?
I say that Mahindra is an engine of
entrepreneurship. Its at the core of what
we have created and that’s what we want
to emphasise now. When we started it
was not fashionable to talk of start-ups and
entrepreneurship…it was on the periphery.
Today entrepreneurship is the focus on all
of India’s potential future opportunities whether it is so many start-ups flourishing
or Prime Minister Narendra Modi talking
about Start Up India. When you look back,
that’s what we were doing since 1994…we
were seeding everything. Whether it was
Mahindra Finance or Mahindra Holidays –

it was about empowering people and
trusting them and giving them the
confidence to start something new.
That’s why we are where we are today…”
How do I see the Mahindra federation
evolving over the next 70 years?
This is my image of Mahindra – a banyan
tree from which all the aerial roots that have
come down. There was an original trunk,
which was the first business and all the new
businesses are like the aerial roots, being fed
and fuelled by the main trunk, and then they
fall to the ground and become new trees.
What will be beautiful about Mahindra is that

“Pictorially, the Mahindra Group
can be described as a banyan tree.
The reason why I make this
analogy, is because while initially
the Banyan tree has only one
central trunk (M&M), over time
it develops aerial roots (new
businesses) and as and when they
find fertile soil (market acceptance,
sustainable business models, right
leadership), they become trunks
by themselves (new sectors). This
property of the banyan tree to
simultaneously grow horizontally
(into newer sectors) and vertically
(individual sectors becoming bigger
themselves) is symbolic of the
Mahindra federation.
It is quite possible that some of
the aerial roots, upon becoming
trunks then develop aerial roots of
their own (MRHFL, MIBL as newer
businesses incubated by Mahindra
Finance) and over a long period
of time, it may not be easy to
decipher which trunk is the original

8
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one as there are several large trunks
that the original tree has sprouted.
The ability of the banyan tree to
morph into a forest where all the
trunks have a symbiotic relationship
with each other and are also
connected by common branches and
bonds is the way I see the Mahindra
federation evolving.”

when you look at this tree a hundred years
from now, we should be able to wonder,
which was the original trunk, because that
will be hard to tell. The ability of the banyan
tree to morph into a forest – where all
the trunks have a symbiotic relationship
with each other and are also connected by
common branches and bonds – is the way I
see the Mahindra federation evolving.
The link is that I want Mahindra to be the place
where people can be the best they can be, and
people work best when they are trusted and
given autonomy to build new business. The
trunk never asks the new roots or challenges
them…it only fosters further growth.

COVER STORY

We had fearless people:
Keshub Mahindra

Q
WHAT WAS THE
FOUNDERS’ PURPOSE

IN UNDERTAKING
DEVELOPMENT AS AN AIM
TOWARDS OBTAINING
ECONOMIC FREEDOM
AT A TIME WHEN THE
COUNTRY OBTAINED ITS
INDEPENDENCE?

A
After obtaining political
independence, the next stage
of evolution was the process
of economic development to
bring about a better quality of
life for the people. Founders of
the Company were clear in their
mission statement. They laid down
very clear codes of conduct which
were embedded in the practices
of running our businesses. These
codes of conduct are non-negotiable
dealing with ethics, transparency
and integrity. As the country
progressed economically and began
to be more active in global economic
development, it began to evolve
styles of management which took
into account the cultural tradition of
the many countries that India dealt
with. The process of change in the
nature of the organization to meet
these new needs were led by a clear
recognition by the management
to respect the rights and dignities
of the individuals in a work culture
which encouraged people to think
and act without fear spurred by
the knowledge that the skills of the
people were unlimited and needed
to be cultivated to provide freedom
to act. Today most companies need
to run their businesses within global
economic orders, which leads to
innovation.

Q
IN OUR ASPIRATION
TO BE GLOBAL, WHEN WE

GO TO NEWER TERRITORIES
HOW SHOULD WE ADAPT TO
DIFFERENT COUNTRIES AND
ENVIRONMENTS?

A
In a different environment, try
to first understand their culture and
also take help from their existing
organisation. Then attempt to marry
them with our own practices and
ambitions. In other words, try to
adapt ourselves to work in different
cultures and environments and
marry our environment with theirs.
Go with an open mind adhering to
our principles of operations that are
non-negotiable.

“The process of change in the nature of the
organization to meet these new needs were led by
a clear recognition by the management to respect
the rights and dignities of the individuals in a work
culture which encouraged people to think and act
without fear spurred by the knowledge that the
skills of the people were unlimited and needed to be
cultivated to provide freedom to act.”

9
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A line-up of Mahindra vehicles
ready for despatch

10
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1. Pandit Nehru on a Willy’s jeep
2. Papal vehicle: The vehicle was specially made by Mahindra and Mahindra Ltd.
for Pope Paul VI during his visit to Mumbai for the Eucharistic Congress in 1964

3. Former Prime Minister Indira Gandhi rides a Mahindra vehicle
4. Former President of India K.R. Narayanan, travels in a Mahindra vehicle
5. Former US President Bill Clinton rides a Mahindra vehicle
5
11

Keshub Mahindra participates in a Bhoomi
Puja at M&M’s new factory site at Kandivli
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M&M’s first Board of Directors visit
the Mazgaon Assembly plant

Assembly line, circa October, 1963
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Arun Nanda, Keshub Mahindra, B. R. Sule and
R. K. Pitamber at an Annual General Meeting

Keshub Mahindra drives the 10,000th jeep off the
assembly line
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An eye-catching line-up of M&M jeeps await delivery to the Trivandrum Police Force
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Employees at work at a Pune Plant
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B.R. Sule, Director ITCI, hands over the 10,000th tractor to
R.F.S. Talyarkhan
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A tractor parked outside the Gateway Building
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An early edition of the M&M Newsletter
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Harish Mahindra, Suresh Mahindra and H Eduljee

Keshub Mahindra and other dignitaries
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J. C. Mahindra

Anand Mahindra, Bharat Doshi and Keshub Mahindra in conversation
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Mahindra Towers Worli, Mumbai
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Mahindra Jeeps in the 1970s

Mahindra Jeeps in the 1970s
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Mahindra Jeeps in the 1970s

Anand Mahindra with the Scorpio
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Inauguration of a new Copper Power plant in March 2001

Mahindra & Mahindra Logo at the Kandivli Factory, Mumbai
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Pawan Goenka, Alan Durant, Anand Mahindra and Bharat Doshi at the launch
of the Scorpio

At the JTC facility in Nanchang
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SUNIL JOHNSON FROM AFS AND AMIT
DHINGRA FROM TECH MAHINDRA RECEIVE TOP
HONOURS FOR GPMD 2013

Sunil Johnson being felicitated by MLU Governing Council
on November 30, 2015

V S Parthasarathy delivering his opening remarks to the
participants (CIOs & Sr. Fund Managers) during the
3rd Annual Chief Investment Officers (CIOs) Interactive
session with Anand Mahindra on November 17, 2015

Sunil Johnson, Sr. General Manager, AFS and Amit Dhingra, Head,
Transition, Tech Mahindra, were felicitated as the top two participants
of the Global Programme for Management Development (GPMD)2013 by members of the Mahindra Leadership University (MLU)
Governing Council on November 30, 2015. The GPMD is conducted
under the aegis of Academy of Leadership Development, MLU. As
part of delivering value to business and transferring the application
of classroom learning in resolving live business projects, GPMD
participants undertake Action Learning Projects (ALPs).

V S Parthasarathy interacting with participants of Group
IR Council and external speaker for the session, Anoop
Bhaskar, CIO, UTI Mutual Fund during the 5th IR Council
Meet held on November 25, 2015

M&M IR TEAM HOSTS 3RD ANNUAL CIOs MEET
WITH ANAND MAHINDRA
M&M’s Investor Relations (IR) team held an interactive session for its
institutional investors with Anand Mahindra, Chairman, Mahindra Group,
on November 17, 2015. Investors gained insights into the vision and
strategic imperatives for the Mahindra Group during the session
attended by V. S. Parthasarathy, Group CFO, Group CIO, President – Group
Finance and M&A, and other senior management. Parthasarathy
highlighted the resilience of Mahindra and its Group businesses and the
benefits of the federation structure. The IR team also organised the fifth
IR Council meeting on November 25, 2015, where Anoop Bhaskar, CIO,
UTI Mutual Fund, gave his views on how investors view stocks for longterm investment and valuation parameters for various sectors.

TECH MAHINDRA, M&M, MAHINDRA FINANCE
FEATURE IN CDP CDL INDEX
Tech Mahindra topped the prestigious CDP Climate Disclosure
Leadership Index with a score of 100 for the first time. In addition,
Mahindra & Mahindra Ltd. and Mahindra Finance also made it to the
list with scores of 98 and 92, respectively. CDP works with investors,
companies and governments on behalf of 822 investors with assets
of USD 95 trillion to drive environmental disclosure and action that
potentially will deliver a sustainable economy, prevent climate change
and protect natural resources.
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Bharat Doshi conveying his views during the session on
‘Board Leadership-Style and Substance’

BHARAT DOSHI SPEAKS ON CORPORATE
GOVERNANCE
Bharat Doshi, Chairman, Mahindra Finance, was a key speaker at the
Corporate Governance Summit, ‘Gatekeepers of Governance’, held in
Mumbai in November 2015. The other speakers of the session were
Roopa Kudva, Partner & Managing Director, India, Omidyar Network
India Advisors and Jaithirth (Jerry) Rao, Founder Executive Chairman,
Value and Budget Housing Corporation (VBHC). The Summit was
organised by Excellence Enablers, an organisation committed to
promoting corporate governance in India, chaired by M. Damodaran,
former Chairman, SEBI.
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FINANCE ACADEMY EVENT AT TECH MAHINDRA CAMPUS, HINJEWADI

Course completion certificate handed over to successful
participants

The Basic Finance for Non-Finance Digital Learning Course of
the MLU Finance Academy was successfully conducted during
the period July–December 2015 . To felicitate the successful
participants, V. S. Parthasarathy, Group CFO, Group CIO, President
– Group Finance and M&A visited the Tech Mahindra campus at
Hinjewadi, on January 12, 2016. On this occasion, Parthasarathy
addressed senior leaders of the F & A community of Tech Mahindra
on emerging business paradigms and expectations from the Finance
community. This was followed by a visit to the Tech Mahindra
innovation lab and a campus tour that provided insights into the
progress in digital technology. The event also marked an interaction
between the MLU Finance Academy and Tech Mahindra Learning &
Development teams in areas of common interest.

MLU SALES AND MARKETING ACADEMY
WORKSHOP ON MARKETING FOR THE
EVOLVING GLOBAL CONSUMER
Strategic partnerships give rise to high impact initiatives, a fact
evident by a workshop held in December 2015 on ’The Best Way to
Market to a Global Consumer of Tomorrow’ - under the Sales and
Marketing Academy of the Mahindra Leadership University (MLU),
in collaboration with Yonsei University School of Business, South
Korea. Leaders and department heads of the Marketing and Sales
function across the Mahindra Group participated in the two-day
course, facilitated by Dr. Donghoon Kim, Dean and Professor of
Marketing, Yonsei, which was received very well.

DOUBLE CROWN FOR
MAHINDRA AT GOLDEN
PEACOCK AWARDS
On December 18, 2015, Mahindra &
Mahindra Ltd. and Tech Mahindra took
home a double crown, receiving the Golden
Peacock Award for Risk Management
from the Institute of Directors. The Golden
Peacock Awards are regarded worldwide as the benchmark
of corporate excellence. The awards cover several categories
and convey accountability, performance and good corporate
governance. The Institute of Directors’ recognition of our risk
management programmes is an important step for Mahindra as
we aim to be one of the 50 most admired brands by 2021.

MLU’s workshop on marketing for the evolving global
consumer

BHARAT DOSHI PARTICIPATES IN SALZBURG
GLOBAL SEMINAR
Bharat Doshi, Chairman, Mahindra Finance, was invited by
the Salzburg Global Seminar to participate in the inaugural
2015 Salzburg Forum on Global Developments in Corporate
Governance held in October 2015, at its headquarters in Austria.
The aim of the programme was to enable high-level decision
makers and top young professionals from different disciplines
to share candid and serious in-depth exchanges and advance
understanding of corporate best practices for both the developing
world and developed economies. You can find the entire report
here http://issuu.com/salzburgglobal/docs/salzburgglobal_
report_550?e=7215624/32854385

MOODY’S ASSIGNS BAA3 RATING WITH
STABLE OUTLOOK TO M&M
Mahindra & Mahindra Ltd. was assigned Baa3 foreign currency
and local currency issuer rating with stable outlook by Moody’s
Investors Service, a global Credit Rating Agency. With this, M&M is
now amongst the few Indian corporates who enjoy Investment Grade
rating. Incidentally, India’s sovereign rating also stands at Baa3. The
rating reflects M&M’s diversified business profile, leading market
position in India, long track record of successful operations, strong
corporate governance practices, financial flexibility and conservative
financial policies.

Bharat Doshi emphasising a point during the
deliberations. Seated on his right is Alexa C. Lam,
Professor of Legal Practice with the University of Hong
Kong, China and former Deputy Chief Executive Officer of
the Hong Kong Securities and Futures Commission.
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Nick Heidfeld scores a first podium
for the Mahindra Racing M2Electro
in Beijing

NICK HEIDFELD’S WINNING
START IN BEIJING

A DOUBLE-POINTS FINISH FOR
M2ELECTRO IN MALAYSIA

Mahindra Racing Formula E Team got
off to a winning start in the first ePrix
of the 2015-16 FIA Formula E season
with Nick Heidfeld scoring a podium in
Beijing. The Mahindra designed M2Electro
impressed in its debut race with Nick
Heidfeld qualifying for the first ever Super
Pole shoot-out and qualifying in the third
position. Following a difficult pit stop,
Nick showed his unique skill to defend his
position against the cars behind him right
to the chequered flag to secure the third
position for the team.

Bruno Senna and Nick Heidfeld finished
at P5 and P9, respectively, earning 12
points and a promotion for the team to
third in the constructors’ championship
after two races. Mahindra Racing’s good
temperature management on all four
M2Electro cars allowed both drivers to
capitalise on the reliability issues that the
other teams suffered. With intense heat
and humidity, the second round of the FIA
Formula E calendar in Putrajaya, Malaysia
is known for being one of the most
demanding races.

Formula Renault 3.5 Champion Oliver Rowland replaces injured Nick Heidfeld in the Punta del Este ePrix

FORMULA RENAULT 3.5
CHAMPION ROWLAND STEPS
IN AT MAHINDRA RACING
Formula Renault 3.5 Champion, Oliver
Rowland stepped into the Mahindra
Racing Formula E Team for the third round
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of the Formula E Championship after Nick
Heidfeld was injured in the Putrajaya ePrix.
With an impressive race record, Rowland
joined the Mahindra Racing family to
build on the momentum of the first two
successful races. He finished in the 13th

position after struggling with braking in
the second stint of the race and took part
in the entire post-race test day, developing
the M2Electro for the coming races.
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Marco Bezzecchi, the 2015 Italian National CIV Moto3 Champion on the podium in Mugello

MUGELLO VICTORY SEALS DOUBLE CIV TITLE FOR MAHINDRA PEUGEOT
Exciting new riding sensation, 16-year-old Marco Bezzecchi, took another hard-fought victory in the final race of the five-round Italian National
CIV Championship at the classic Mugello circuit on October 11, 2015, to be crowned the Italian (CIV) Moto3 Champion, which also secures the
Constructors’ Championship for Mahindra Peugeot.

MAHINDRA WELCOMES
PEUGEOT BRAND TO
MOTO3 GRID
Mahindra Racing welcomed the
famous Peugeot Motocycles brand
that will make its debut on the
Moto3TM grid in the 2016 World
Championship. Two Peugeot
MGP3O machines are set to be
campaigned by the successful
SP Racing (Racing Team Germany)
in the hands of experienced French
rider Alexis Masbou and 21-year-old
Scot John McPhee. The Mahindra
Group acquired a 51 per cent stake
in Peugeot Motocycles, the world’s
oldest motorcycle maker, in 2014.

The MGP3O-derived Peugeot Moto3 Racing Bike
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FARM DIVISION’S NAGPUR
PLANT BAGS NIPM AWARD
Nagpur plant was awarded the winner in
Category ‘B’ for Best HR Practices 2015
at a competition organised by National
Institute of Personnel Management (NIPM).
The assessment was carried out over four
man-days on parameters such as employee
involvement and HR/IR policies. The
assessment method included classroom
presentations by groups such as Elected
Representatives, Cultural Group, Young
Mahindra, Mahindra World of Women and a
plant round.

Mahindra team receiving the Grand Master Sustainability Award

MAHINDRA FES WINS GRAND MASTER SUSTAINABILITY AWARD
FES won the Grand Master Sustainability Rise Award – 2015 for ‘Outperformed Sustainability
Performance’. The award is the highest form of recognition for excellence in sustainability
across the entire Mahindra Group. FES has integrated sustainability in their business strategy
and has made the entire Mahindra Group water positive with their micro- irrigation business.

MAHINDRA LAUNCHES
ARJUN NOVO 4WD TRACTOR
Farm Equipment Sector launched its latest
variant- the Arjun NOVO 605 DI-I 4WD. The
new variant carries forward
the technological advancement of the
Arjun NOVO and sets a benchmark in the
57HP category of tractors. Like the
previous variants of the Arjun NOVO, this
too is built on the sturdy Arjun NOVO
platform and is designed and developed
in-house at Mahindra Research Valley at
Chennai. The Arjun NOVO 4WD is a step
up from the existing benchmark that the
Company had set last year with the launch of
the NOVO series.

NAGPUR PLANT INAUGURATES
FIRST WELD SHOP FOR NOVO
SHEET METAL
On November 24, 2015, Farm Division’s
Nagpur plant inaugurated its first weld
shop for Arjun NOVO sheet metal welding.
Employees celebrated this new beginning
with enthusiasm. K. G. Shenoy, Sr. VP –
Manufacturing, SCM & CME, and Subash
Mago, Sr. VP – CDMM, along with Ashutosh
Tripathi, Plant Head Nagpur, Abhay Dixit,
Head – CME, Balkrishna Pattil, Head – ER&D
and Nagpur Steering Committee members,
inaugurated the new weld shop.
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Inauguration of the Weld Shop
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QC TEAM from Swaraj Division
Foundry that clinched Gold at
International Convention on Quality
Control Circles(ICQCC) held at Korea

GLOBAL QUALITY ACCOLADES
FOR BRAND SWARAJ
Swaraj Division received international acclaim
for its Quality Circle (QC) initiatives at the
International Convention for Quality Control
Circles in South Korea. The QC teams of
Mahindra’s Swaraj Division and Swaraj
Engines bagged four awards at this event –
one Gold, two Silver and a Bronze for their
efforts to drive quality and production.

COO, Swaraj Division, Viren Popli, delivering the opening address at EVP Zone

EVP TAKEAWAYS FOR SWARAJ PERSONNEL
Nearly 500 employees participated at the Employee Value Proposition (EVP) Zone created
at the recreation hall of Swaraj Plant 1. Viren Popli, COO, Swaraj Division, inaugurated
the EVP Zone. This year’s offerings for employees included insights into Rise, Learning,
Recognition, Empowerment, and Passion weaved around Auto Passion, Farm Passion and
Wellness. Employees got a chance to feature and share their Mahindra Experience through
videos and blogs.

EXCELLENCE AWARD FOR SUSTAINABLE RURAL INTERVENTION
The Automotive and Farm Equipment Sectors received the ninth Aqua Foundation ‘Excellence Award for Promoting Sustainable Agriculture &
Rural Development’ for its Integrated Water Management Programme (IWMP) at Damoh. The award, handed over by Sushri Uma Bharti, Union
Minister for Water Resources, River Development & Ganga Rejuvenation, recognises five years of successful programme implementation. In 2011,
Mahindra & Mahindra Ltd. took up a Public Private Partnership with the Government of Madhya Pradesh under the IWMP on 9,960 ha of land in
32 villages of Damoh district. This initiative has, till date, positively influenced 4,000 families in a water-scarce region.

MAHINDRA GROUP
INAUGURATES ITS BIO-CNG
PLANT AT MWC, CHENNAI

Shri. Piyush Goyal, Honourable Minister of State (Independent Charge) - Power,
Coal, New and Renewable Energy, Government of India and Dr. Pawan Goenka,
Executive Director, Mahindra & Mahindra Ltd. at the inauguration of Mahindra’s
Bio-CNG plant in Mahindra World City, Chennai

The Mahindra Group has inaugurated a
new Bio-CNG plant in Mahindra World
City (MWC), Chennai. A joint CSR initiative
between Mahindra Research Valley and
Mahindra World City Developers Limited,
the Bio-CNG plant was inaugurated by Piyush
Goyal, Union Minister of State (Independent
Charge) - Power, Coal, New and Renewable
Energy, in the presence of Dr. Pawan Goenka,
Executive Director, Mahindra & Mahindra Ltd.
The Bio-CNG plant aims to create a carbon
neutral ecosystem at MWC. It will convert 8
tonnes of food and kitchen waste generated
daily at MWC, into 1000m3 of raw biogas.
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R. Sridhar, Sr. VP, Strategic Sourcing Unit and Umesh Joshi, GM – AFS Sustainability receiving the CII-ITC
Sustainability Award

AFS WINS CII-ITC SUPPLY CHAIN SUSTAINABILITY AWARD
Automotive and Farm Equipment Services (AFS) won the ‘CII-ITC Sustainability Award 2015 for Excellence in Sustainable Supply Chain’. The
award recognises organisations for their outstanding policy, practice and results in the category of turnover of INR 2,000 crore and above. AFS
was recognised for its excellence in seeking and incorporating ways to be more sustainable and inclusive in their activities extending them even
to their supplier partners. The award was presented by Suresh Prabhu, Union Minister of Railways.

AGRI BUSINESS STEPS INTO BRANDED PULSES
SPACE WITH ‘NUPRO’

Left to Right: Dr. Pawan Goenka, Executive Director,
M&M Ltd & Ashok Sharma, President & Chief Executive
– Agri and Africa and South Asia Operations, Mahindra &
Mahindra Ltd. at the launch of NuPro Tur Dal in Mumbai

Mahindra & Mahindra’s Agri Business has launched NuPro Tur
Dal, its new branded pulse. The Company also plans to launch other
branded pulses under the NuPro brand. NuPro is derived from
blending the words: Nutrition and Progression. NuPro reflects
Mahindra’s commitment to deliver high quality pulses. This is possible
due to Mahindra’s close association with farmers and sharing of best
practices that collectively improve crop quality. Further, to deliver
on the NuPro brand promise of purity, Mahindra has put in place
stringent quality processes, systems and checks from the farm gate
to the end consumer. NuPro products comply with stringent food
safety guidelines laid out by the FSSAI. The Company will also stamp its
products with the ‘Mahindra Quality Standards (MQS)’ seal to validate
its consistent promise of high quality standards.

SHUBH LABH SHIPS FIRST CONTAINER OF
PERUVIAN GRAPES

SEED THE RISE CORPUS SURGES TO
INR TWO CRORE

Mahindra ShubhLabh Services Ltd. (MSSL) has expanded its global
footprint by shipping its first container of Red Globe grapes from
Piura in Peru to Europe. MSSL aims to ship 50 containers of Peruvian
grapes this season to various markets. In another important move,
MSSL recently participated in Asia’s largest fruit expo – Asia Fruit
Logistica in Hong Kong. The expo provides an opportunity to interact
with customers and suppliers from nearly 64 countries.

Mahindra & Maindra Ltd. launched a digital campaign – ‘Seed the Rise’,
a crowd funding initiative for farmers. The aim was to raise funds for
farmers, from urban crowds, match the amount from Mahindra and
use this money for farmer welfare through carefully selected projects.
The initiative also set out to change the sentiment and conversations
around the plight of farmers. The campaign raised INR one crore from
donors and Mahindra CSR matched the corpus with another crore.
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MAHINDRA WINS INDIASTAR
AWARD FOR EXCELLENCE IN
PACKAGING
Ishwar Gavi, Manager – Packaging, COE,
DCM, from Automotive Division received
the ‘Indiastar 2015’ award on behalf of
Mahindra & Mahindra Ltd. for packaging
excellence in the category of Transport
Packaging Solution for Cargo Body. The
award was granted for his design which
created flexibility to cater to increasing
cargo body demand, 80 per cent reduction
in loading/unloading time and optimising
truck utilisation.
General Secretary of World Packaging Organization at the ‘Indiastar &
Packmachine 2015 Awards’ presenting the Indiastar Award for Excellence in
Packaging to Ishwar Gavi, Manager - Packaging COE, DCM, AD

M&M IS MANUFACTURER
OF THE YEAR AT CNBC-TV18
OVERDRIVE AWARDS
Mahindra & Mahindra Ltd. (M&M) won the
‘Manufacturer of the Year’ award in the
Four-Wheeler category at the CNBC-TV
18 Overdrive Awards 2016. The award
was received by Pravin Shah, President &
Chief Executive, Automotive, M&M Ltd. The
Company was awarded for having a strong
year, continuously updating its product lineup, creating an all-new segment with the
launch of TUV300 and finally for its strong
future product line-up, planned for the rest
of the year.

Pravin Shah, President & Chief Executive (Automotive), Mahindra & Mahindra
Ltd. receiving the ‘Manufacturer of the Year’ award at the CNBC-TV 18
Overdrive Awards 2016, held in New Delhi

AD BAGS EFI-ER EXCELLENCE AWARD
The Automotive Division (AD) bagged the prestigious Employers Federation of India’s (EFI) ‘Strong Commitment to Employee Relations’ Excellence
Award in the pan-India category. AD was chosen from 50 other participants and was one of the awardees along with Tata Steel and Hindustan
Unilever in the pan India category. The EFI jury, chaired by Arun Maira – former member of Planning Commission, acknowledged Mahindra’s
strong commitment to employee involvement and care, along with growing focus on skill building and employee development.

ET-IMEA LAURELS FOR
IGATPURI, NASIK, HARIDWAR
PLANTS

Mahindra Auto Division’s Igatpuri, Nashik & Haridwar Plants bag India
Manufacturing Excellence Award 2015

Auto Division’s Igatpuri, Nashik and Haridwar
plants bagged The Economic Times India
Manufacturing Excellence Awards (ET –
IMEA) 2015, in partnership with Frost
and Sullivan. Nashik and Haridwar plants
were awarded ‘Future Ready’ plants of the
year, the highest rating adjudged in the
Manufacturing Sector. The Igatpuri plant,
despite participating for the first time, was
adjudged the ‘Indian Manufacturer of the
Year 1st runner-up’.
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Matthew Hayden in the Brand ‘Mahindra’ TV Commercial aired in Australia

HAYDEN PADS UP FOR TEAM MAHINDRA AS AUSSIE BRAND AMBASSADOR
Mahindra Automotive Australia has signed Matthew Hayden, former Australian cricketer, as its brand ambassador for the next three years.
This is the association of two strong entities both with the spirit of commitment, excellence and a sense of adventure – ‘Matthew Hayden’
and ‘Mahindra Australia’. Built to take on anything from bad roads to bad weather, Mahindra’s products are a perfect match with Matthew
Hayden’s ability to boldly take on the competing team on the cricket pitch.

AUTOMATIC VARIANT OF THE NEW AGE XUV
500 LAUNCHED

Pravin Shah, President & Chief Executive (Automotive),
M&M Ltd. introduces the All New Automatic Transmission
of its New Age XUV500

Mahindra & Mahindra Ltd. has launched the automatic variant of
the New Age XUV500. The Automatic Option will be available on
three variants of the New Age XUV500 - W8 FWD and W10
FWD & AWD. The Automatic starts at an attractive price of INR
15.36 lacs (ex-showroom Navi Mumbai) for the W8 FWD variant.
The New Age XUV500 is the only SUV in its class to offer a
2nd generation 6-speed automatic transmission with AWD as
an option.

MAHINDRA LAUNCHES TWO
NEW VEHICLES ON SUPRO
PLATFORM
Mahindra & Mahindra Ltd. launched two new
vehicles simultaneously from its all new product
platform, Supro. The Company launched Supro
Van, a stylish and spacious eight-seater diesel
vehicle suitable for large families and tour and
travel segment and the Supro Maxitruck, a
modern load carrier with a payload capacity
of one ton suitable for intra and inter-city
transportation of goods. The Supro Van is priced
at INR 4.38 lac (BS3 Ex-showroom Thane), while
Supro Maxitruck starts at INR 4.25 lac.
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Mahindra rolls out two new vehicles simultaneously on its all new platform Supro
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Left to Right. Ashok Thakur, Head of Operations, Africa for Mahindra & Mahindra Ltd., Nazir Vasram, CEO
M/s Sodiama, inaugurating the Mahindra Showroom in Madagascar

MAHINDRA LAUNCHES RANGE OF PRODUCTS IN MADAGASCAR
Mahindra & Mahindra Ltd. entered the Madagascar market with the
launch of its premium and commercial vehicles. The SUV Category
comprises the Mahindra New XUV500 and Mahindra Quanto SUV.
The Pik Up Category consists of the Mahindra Pik Up (Double Cab),

while the Commercial category covers the Mahindra Alfa Cargo
and Mahindra Alfa Passenger Category. The Distributor partner in
Madagascar is M/s Sodiama.

MNA ORGANISES FIFTH NDM AT KANSAS CITY

Mani Iyer, President and CEO, Mahindra North America
presents Richard and Tracy Johnson of J5 Tractors with
three Texas locations, with the Dealer of Year Award at
the 2015 NDM, along with Dr. Pawan Goenka and Rajesh
Jejurikar who spoke at the convention of MNA’s dealer
network

Mahindra Saarthi Abhiyaan scholarships being awarded
by MTBD

Mahindra North America (MNA) hosted its fifth National Dealer
Meeting (NDM) welcoming more than 1,200 dealers and partners to
Kansas City. Guests were greeted with a display of Mahindra tractors
and utility vehicles at the airport. Mani Iyer, President, MNA, and Cleo
Franklin, VP-Marketing & Strategic Planning, shared the Company’s
five-year goal and strategic plans and introduced new tractors,
mPACT UVs and a new hay tools product line. Rajesh Jejurikar,
President and Chief Executive of Farm Equipment & Two Wheeler,
announced the strategic partnership forming between M&M Ltd. and
Mitsubishi Mahindra Agricultural Machinery.

Mahindra GenZe 2.0 begins a fascinating journey in
the US

MTBD TARGETS 1,000 MAHINDRA SAARTHI
ABHIYAAN SCHOLARSHIPS

MAHINDRA GENZE 2.0 BEGINS A FASCINATING
JOURNEY IN THE US

In its endeavour to empower drivers and their daughters, Mahindra
Truck and Bus Division (MTBD) had launched the Mahindra Saarthi
Abhiyaan (MSA). This is a small, but significant step towards an
empowered India to encourage education for the Girl Child.
MSA aims at enabling drivers to ensure continuous education for
his/her daughters. MTBD had awarded 1,081 scholarships last
year, while this year it aims at awarding 1,000 MSA scholarships.

The GenZe 2.0, the world’s first electric connected scooter, rolled out
in December 2015 in the US. On December 1, 2015, Sonja D. and
Michael B., a couple from Fremont, California, took the delivery of a
production Mahindra GenZe 2.0. Since then, 24 more GenZe 2.0s
have been delivered in December signifying a rousing initial reception
from customers.
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24 young transporters MPOWERed at IIM-A

24 YOUNG TRANSPORTERS MPOWERED AT IIM-A
The eighth batch of MPOWER - the Management Development Programme for the next-gen Youth Transport Entrepreneurs - was launched
at the Indian Institute of Management, Ahmedabad (IIM-A) in November 2015. The batch had 24 participants. The MPOWER programme is
growing from strength to strength as our signature initiative to drive positive change in the Indian Transport space. With this batch, we have
involved 221 next-gen transporters who together own over 46,500 trucks (and utilise at least 50 per cent of this number in addition from
market), with a combined turnover of INR 18,500 crore.

Left to Right: ‘ESOPs Star Performer Award’ in ‘Factory with 501 to 2,000 employees’; ‘Progressive Performance Award’
in sustainability for excellent and consistent performance and ‘Mahindra Safety Joint Runner Up Award’ in ‘Manufacturing –
Large unit for 2014-15’

MTWL BAGS THREE AWARDS AT MAHINDRA RISE AWARDS 2015
Mahindra Two Wheelers (MTWL) swept three awards at the Mahindra Rise Awards ceremony, held in November. The awards were: ‘ESOPs
Star Performer Award’ in the category of ‘Factory with 501 to 2,000 employees’; ‘Progressive Performance Award’ in sustainability for excellent
and consistent performance and ‘Mahindra Safety Joint Runner Up award’ in the category ‘Manufacturing – large unit for 2014-15’.

M&M BAGS TWO CII IP AWARDS 2015
The Confederation of Indian Industry (CII) recently organised the Industrial Intellectual Property Awards 2015 in order to give recognition to
Indian enterprises who have embraced IP generation and protection to fuel their economic growth and lend a hand towards the country’s
economic progress. Mahindra & Mahindra Ltd. bagged two awards in the Top Design-Driven Industry and Top Trademark-Driven Industry
categories amongst large enterprises in India.
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MAHINDRA TRANSPORT
EXCELLENCE AWARDS –
2015
The fifth edition of the Mahindra
Transport Excellence Award (MTEA) was
launched in August 2015. MTEA is our
commitment to recognise all important
stakeholders of the transport industry.
This year, MTBD has teamed up with the
Ministry of Road Transport and Highways
(MoRTH) for the awards.

INNOVATIVE APPROACH TO SUPER
OUTPERFORMER DRIVER – MTA 2015
Mahindra Truck and Bus Division (MTBD) kicked off the 5th edition
of the Mahindra Transport Awards (MTA) in August 2015. A
nationwide stakeholder survey indicated that the awards are
considered significantly prestigious for participants. MTBD
targeted 2,000 drivers on parameters such as medical and eyetest, knowledge of traffic rules, driving skills and risk perceptions/
driving attitude, and a case study on specific achievement during
drivers’ career. The top 12 out performers will be selected by a
jury for Expert Jury evaluation.

Piyush Goyal (Minister of State (I/C) for Power, Coal and
New & Renewable Energy) presenting an award to Vijay Tuli,
Vice President - Operations and Plant Head, MTWL

Rajesh Jejurikar with the winning team

MTWL WINS PLATINUM MAHINDRA
INNOVATION AWARD

MTWL PITHAMPUR RECEIVES NATIONAL
ENERGY CONSERVATION AWARD

Mahindra Two Wheelers swept the prestigious Platinum Mahindra
Innovation Award in the ‘Offerings’ category for ‘Seat Height
Adjustment Mechanism for Scooter’. The awards ceremony was
held at Mumbai in November 2015. The winning team comprised
Hemant Prabhune, GM, R&D, Govindrajan R., DGM, R&D,
Lakshmanan S., Manager, R&D, Amit Sharma, Manager, Forging
and Machining, and Manoj Kamalpurkar, Deputy Manager, R&D.

Piyush Goyal, Union Minister of State (Independent Charge) for Power,
Coal, New and Renewable Energy, awarded the second prize to
Mahindra Two Wheelers (MTWL) appreciating its achievements in
Energy Conservation in the Automobile Manufacturing Sector for the
Year 2015. A total of 1,110 companies from 34 sectors had applied
for the competition and only 64 companies were awarded.

MITSUBISHI MAHINDRA
AGRICULTURAL MACHINERY
TEAM VISITS FARM DIVISION
The leadership team of Mitsubishi Mahindra
Agricultural Machinery from Japan visited
the Farm Division at Kandivali, Mumbai. The
intent was to discuss plans on increasing
synergies and further building the strategic
growth avenues between the two companies.
Together, the teams are working on global
expansion. The team also participated in a
tree plantation ceremony to support the ‘Do
Good & Feel Good’ initiative that contributes
directly towards society and nature.

Rajesh Jejurikar, President & Chief Executive, Farm Equipment &
Two Wheelers during the Kandivali visit along with the MAM team
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M&M, PRAGOTI INDUSTRIES INK ASSEMBLY AGREEMENT
Mahindra and Mahindra Ltd. (M&M) signed an agreement with Pragoti Industries Limited (PIL) of Bangladesh for assembly of passenger
vehicles starting with the Scorpio. PIL is a Government of Bangladesh subsidiary that has capability in vehicles assembly and parts
manufacturing. It has the largest manufacturing plant in Bangladesh and has assembled and marketed more than 50,000 vehicles of
multiple models by importing CKD (Complete Knocked Down) kits from overseas. The agreement will provide an access to Mahindra
passenger vehicles in the Bangladesh market.

Mahindra team along with the school students after
receiving the tablets

FARM DIVISION INITIATES PROJECT UDAAN
FOR INDIAN FARMERS
In an attempt to improve the plight of the Indian farmer, the Farm
Division has initiated Project Udaan. Held at Yavatmal, the event
was attended by 40 school students, 25 teachers, 50 farmers,
NGO representatives, a team from Mahindra, dealers and
important people of the town. As part of the initiative, 25 tablets
were distributed with the Pratham app to 25 government-aided
schools. The app teaches children Maths, English and Science, and
helps farmers learn better storage techniques for their produce,
crop rotation, money management and gives a sense of nutrient
requirement of their soil. Project Udaan will be extended to three
more districts of Maharashtra, Beed, Washim and Solapur, with a
target to touch 100 rural schools.

Rudrapur plant Mechatronics team with the
JIPM assessors

FARM DIVISION BUSINESS WINS TPM AWARD
After winning the coveted Deming Prize, the Deming Grand Prize
(Japan Quality Medal), TPM Excellence Award, TPM Consistency
Award, Farm Division has won the ‘Special Award for TPM
Achievement’ from JIPM, Japan. The implementation of ‘LEAN
Management’ across all the functions of Farm Division Business was
a key initiative which led to outperforming results in our PQCDSM
(Productivity, Quality, Cost, Delivery, Safety and Morale). TPM Awards
are given to plants individually and Farm Division won this award at
a business level by showcasing its Excellence journey at its Mumbai,
Nagpur and Rudrapur plants. The integration of Supply Chain, New
Product Development and Sustainability Functions was considered
‘unique’ during the assessment process.

SSANGYONG SHOWCASES ITS
AUTONOMOUS VEHICLE
Ssangyong and Korea Automotive Technology
Institute (KATECH) are jointly developing an
autonomous vehicle based on Korando C and
Tivoli EVR, an extended-range electric version
of the Tivoli. Ssangyong successfully held a
demonstration event for the autonomous
vehicle in October 2015. The car succeeded
in straight and curve driving, acceleration and
deceleration operation, obstacle avoidance
and crossing. Ssangyong plans to develop
its autonomous vehicle step-by-step, in
cooperation with KATECH, and mass produce
Tivoli EVR by 2019.
Ssangyong’s developing autonomous vehicle / Tivoli EVR drives on the track
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SSANYONG LAUNCHES TIVOLI DIESEL IN EUROPE
Ssangyong Motor held a launch and test-drive event for the diesel-powered Tivoli from October 14 to 16 in Frankfurt, Germany. The USP of this
Tivoli version is its e-XDi160 LET diesel engine that provides outstanding driving performance and fuel efficiency.

Tivoli diesel model was launched in the European market in October 2015

TIVOLI WINS DESIGN AWARDS
Ssangyong’s compact SUV Tivoli received the 2015 Korea Good Design Awards from the Ministry of Trade, Industry and Energy (MOTIE) and
the Korea Institute of Design Promotion (KIDP) in December 2015. The Tivoli was recognised for its stylish, energetic and dynamic design in the
category of Daily Transportation. With the awards, the vehicle obtained a Good Design mark from KIDP. This guarantees its superiority in design,
function and efficiency.

Tivoli is recognised for its stylish design

SSANGYONG INVITES CUSTOMERS TO AUTO CAMPS
Ssangyong invited its customers to a family auto-camping event, ‘Healing Inside’ to promote SUVs for outdoor activities. The event was held every
weekend in October 2015. Customers enjoyed programmes such as creating the Tivoli nameplate, watching family movies, and the Healing Concert.

Customers enjoy a family auto-camping event
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MAHINDRA LAUNCHES MOJO
Mahindra Two Wheelers (MTWL) launched the MOJO for Indian
roads in October 2015. The technologically advanced MOJO aims
to set new benchmarks in styling, performance and ride quality.
Launched simultaneously in New Delhi, Bengaluru, Mumbai and
Pune, MOJO is available in Glacier White, Charcoal
Black, and Volcano Red colours. MOJO comes
equipped with a state-of-art engine with
Double Over Head Camshaft (DOHC), low
friction piston and rings, advanced
Electronic Fuel Ignition(EFI), iridium
spark plug, resonator fitted intake
system and twin exhausts.

MAHINDRA ENTERS DIGITAL MARKETPLACE WITH SMARTSHIFT
Mahindra & Mahindra Ltd. has launched SmartShift – a technology-enabled load exchange platform. To ride the digital wave, Mahindra becomes
one of the first large corporate groups in the country to initiate a digital mobility platform that is completely under its aegis. SmartShift will act as
an exchange platform for cargo owners and transporters, enabling them to work with each other. Cargo owners (both businesses and individual
users) can access the SmartShift service through a world-class mobile app (available on Android), the website or the dedicated call centre.

Dr. Pawan Goenka, Executive Director, M&M and Dr. Anish Shah, Group President (Strategy), M&M at the launch of
Mahindra’s digital marketplace for intra-city logistics - SmartShift
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AFTER-MARKET
MFCW ADDS DEALERS IN
MUMBAI, HYDERABAD

Prosperous Wheels inaugurated by Rajeev Dubey

Adding to its significant dealer network in
Mumbai, Mahindra First Choice Wheels
(MFCW) opened another outlet, Prosperous
Wheels in December 2015, inaugurated
by Rajeev Dubey, President, Group HR,
Corporate Services and After-Market,
Member of Group Executive Board. MFCW
also inaugurated Paramount Autobay
Services in Hyderabad in December 2015.
This outlet is the second franchisee of MFCW
headed by a woman.

MFCS LAUNCHES 14 WORKSHOPS ACROSS CITIES
Mahindra First Choice Services (MFCS) has launched 14 workshops across cities like Anantapur, Vijaywada, Tirunelveli, Kochi, Mangalore, Palani,
Varanasi, Chomu, Bhopal, Neemuch, Kolar, Indapur, Dindigul and Thiruvarur. With this, the total franchisees have reached 72.

Mahindra First Choice Wheels (MFCW) sponsored the 1st All Women Trans-Continental Road expedition from Delhi to London

DELHI TO LONDON BY ROAD; MFCW AND SCORPIO BOOST FOR ALL WOMEN TEAM
Mahindra First Choice Wheels (MFCW) sponsored the 1st All Women Trans-Continental Road expedition from Delhi to London. Their certified
Scorpio took on a challenge of showing its capability across continents covering 23,800 kms and 17 countries. The expedition, in many ways,
symbolises the will of MFCW to challenge the existing norms and create new paradigms in the used vehicle ecosystem.

MAHINDRA FIRST CHOICE
CARNIVAL IN DELHI
Mahindra First Choice Wheels (MFCW)
conducted the 1st edition of the Mahindra
First Choice CARnival, a Multibrand Used
Car Festival, where more than 400 cars
were displayed at the National Stadium, New
Delhi, in December 2015. The CARnival was
inaugurated by Anupam Thareja, Director,
MFCW, in the presence of Tarun Nagar, VP,
Retail Business.

Mahindra First Choice Carnival in Delhi
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FINANCIAL SERVICES
MMFSL ACHIEVES PEOPLE CMM LEVEL 3
Mahindra and Mahindra Financial Services Ltd. (MMFSL) was
successfully appraised and rated at Maturity Level 3 of the People
Capability Maturity Model® (People-CMM®). People CMM® is a
framework for organisational change through streamlined people
management. At maturity Level 3 of the People CMM®, MMFSL
has implemented robust HR processes and aligned itself to a
competency framework.

MAHINDRA FINANCE MAKES IT TO DOW JONES
SUSTAINABILITY EMERGING MARKETS INDEX
Mahindra Finance was ranked in the Dow Jones Sustainability
Emerging Markets Index for the third time in a row. DJSI is the world’s
leading ranking for companies on their Environmental, Social and
Governance performance. The overall DJSI score for 2015 was 58
out of 100. The industry average stood at 46.

Inspiring Workplace award

MAHINDRA FINANCE AWARDED FOR BEST HR AND TALENT PRACTICE
Mahindra Finance won the award for ‘Best HR and Talent Practice’ in the NBFC category. The award was presented by the Banking Frontiers
Magazine at a ceremony hosted in December 2015.

Shadow board team with Ramesh Iyer

FSS SHADOW BOARD TEAM AMONG TOP THREE
The FSS Shadow Board’s team was adjudged among the top three teams in this year’s Shadow Board competition held within the Mahindra Group.
The team presented their work on ‘Identifying the points of complexity in the business and suggesting actions that would impact the business.’
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Locals showcasing their talent

BHARAT KI KHOJ STRENGTHENS BRAND CONNECT
Ramesh Iyer and Vinay Deshpande flagging off the
Rise Run

FSS ADJUDGED RUNNERS-UP AT ‘BEST
PRACTICES’ COMPETITION
The Learning & Development team’s initiative – ‘Soap Opera Style
Byte Sized Learning on WhatsApp’ was showcased as the best
practice from FSS as a part of the Annual Mahindra Leadership
Conclave (M101).

FSS FLAGS OFF RISE RUN
More than 250 employees of FSS ran the Rise Run on November 29.
Rise Run is a flagship initiative of Mahindra Finance to encourage and
create a culture of physical fitness among the employees. This year, Rise
Run supported the ‘Seed the Rise’ campaign launched by the Mahindra
Group to help farmers. Mahindra Finance raised a contribution of INR
5.11 lac for the campaign.

Mahindra Finance created a unique activity called ’Bharat ki Khoj’
to extend its brand positioning, ‘Bharat ko pehchante hai Hum’.
This initiative provides a platform to showcase art forms, talent
and regional practices of the rural and tribal people. Phase I was
conducted in 26 villages of Chandrapur and Gadchiroli districts
of Maharashtra. ‘Bharat ki Khoj’, as a brand property, will now be
taken to different parts of the country.

MAHINDRA FINANCE
HOSTS WORLD BANK STUDY TEAM
Mahindra Finance’s Rajasthan team hosted a study tour of 24
banking professionals nominated by the World Bank from various
countries. Mahindra Finance and HDFC Bank were chosen as
hosts for their understanding of the Farm equipment Financing,
Dairy Chain and warehouse receipting businesses. The Mahindra
Finance team gave a presentation on ’Building the Nation’, drawing
on its experiences of transforming life in Rural India, capability
development and customer centricity.

Finalists of Impact Model Hunt with Narendra Bhatt

FIRST STEPS FOR A POSITIVE IMPACT
A learning programme - IMPACT Model Hunt 2015, was organised to foster a culture that every Mahindra Finance employee who acts as a
‘Brand Ambassador’ should leave a positive IMPACT on customers and society members. The programme offered sessions on leveraging social
media for Employer Branding, personal grooming session for creating a lasting IMPACT on Customers, Art of Networking in social gatherings
and learning through adventure sports.
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MAHINDRA PARTNERS

From Left to Right: Prakash Wakankar (CEO, Mahindra
Retail), Deanna Abdeen (Deputy Principal Officer, US
Consulate), Mandira Bedi with her son Vir, Kevin Corning
(Executive Vice President-International, Carter’s Inc.) and
Zhooben Bhiwandiwala (Chairman, Mahindra Retail) at
the Carter’s launch on January 20, 2016 in Mumbai

Laxman Popalghat, Plant Head of MIL Nashik welcomes
Sonali Zodge to the team

MAHINDRA INTERTRADE WELCOMES FIRST
LADY ENGINEERS ON THE SHOP FLOOR

BABYOYE BY MAHINDRA BRINGS AMERICAN
BRAND CARTER’S TO INDIA

In December 2015, Mahindra Intertrade embraced gender diversity
at its service centres by recruiting its first two lady engineers for
shop floor operations – Bindya Rathwa and Sonali Zodge – at its
Vadodara and Nashik facilities, respectively. This marks a significant
step for the organisation that aims to create new inroads in the field
of diversity and inclusion this year.

‘Babyoye by Mahindra’ has launched the trusted American baby
brand, Carter’s, in India. The brand was welcomed with love from
Indian parents, who got the opportunity to touch and feel Carter’s
clothes before buying them. Carter’s is known for its quality fabrics,
adorable designs and attention to detail, making it a leading brand
for children’s clothing, gifts and accessories trusted by generations.

MAHINDRA SUSTEN BREAKS NEW GROUND IN SAFETY
Mahindra Susten is now a member of the National Safety Council of India (NSCI). This membership is a reflection of Mahindra Susten’s safety
standards, continuous endeavour to ensure the highest safety and health standards of its employees and other stakeholders. This fiscal
also saw Mahindra Susten achieve five million safe man-hours. Being an NSCI member, entitles the Company to reports, periodicals and
resources that will take it further in its journey towards a safe and secure future.

INFRASTRUCTURE & REALTY SECTOR
INAUGURATION OF GYANDEEP AT HAPPINEST BOISAR
The last day of October 2015 was special
for Team Happinest at Boisar as the fifth
‘Gyandeep’, an informal school for the
children of construction workers run by
Mahindra Lifespaces, was launched at the
site. The school was inaugurated by Anita
Arjundas, MD and CEO, Mahindra Lifespaces,
and Sriram Mahadevan, Business Head,
Happinest. Excited Gyandeep students

Gyandeep Boisar students
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received school bags and story books as they
happily tucked into yummy treats. Not to be
outdone, the students regaled everyone with
a prayer song. Gyandeep at Boisar has a high
ratio of female students, signifying a truly
gender diverse group of bright young minds.
Gyandeep Schools are also functional in Delhi,
Nagpur, Pune and Jaipur sites of Mahindra
Lifespaces.

The classroom

ANITA ARJUNDAS, YET AGAIN
RANKED AMONGST INDIA’S
‘MOST POWERFUL WOMEN IN
BUSINESS’
Fortune India magazine has ranked Anita
Arjundas, Managing Director, Mahindra
Lifespaces, 31 on its ‘50 Most Powerful
Women in Business’ list. The prestigious
annual ranking lists her achievement under
the headline ‘The Learning CEO’ elaborating
‘At a time when disruption is all the rage, the
Mahindra Lifespaces chief has built a business
brick by brick by focussing on stability.’

Anita Arjundas, ‘Managing
Director, Mahindra Lifespaces’
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AWARDS WON BY MLDL
Mahindra Lifespaces awarded the Mint Strategy Award in the
‘Construction, Real Estate and Steel’ category - At the first edition
of the Mint-Institute for Competitiveness Strategy awards in India, held
in Gurgaon in October 2015, Mahindra Lifespaces was honoured for
its differentiated focus on building sustainable community spaces and
quality-driven (hyphenated) presence across cities and sectors. The
awards recognise and honour the best Indian companies who have
created their own niche with their strong strategy.

Mahindra Lifespaces conferred with NSC Best Safety
Practices Award 2015

Mahindra Lifespaces conferred with NSC Best Safety Practices
Award 2015 - Mahindra Lifespaces was presented the ‘Shreshtha
Suraksha Puraskar’ (second prize) for ‘Best Safety Practices in the
Construction Industries Group’ at an awards ceremony organised
by National Safety Council - Maharashtra Chapter & Directorate
Industrial Safety and Health, Government of Maharashtra, in Pune.
The award recognises Occupational Safety and Health (OSH)
performance and initiatives.

Mahindra Lifespaces received the Best ESG (Environment,
Social and Governance) Disclosure in Small Cap Category
award at the ‘Investor Relations Society Awards 2015’. Bloomberg,
BNY Mellon and BSE had partnered the Investor Relations Society
India to identify 2015 awards recipients on the basis of a rigorous
analysis of various parameters, including company disclosure
policies.

The MLDL team at the ACETECH Alpha Awards, Best
Residential project for ‘Splendour’ October 2015

Mahindra Lifespaces’ project ‘Splendour’ wins the ACETECH
Alpha Award for ‘Best Developer Residential Project’ - Mahindra
Lifespaces won the ‘Best Developer Residential Project’ award
for its project ‘Splendour’ at the ACETECH Alpha Awards
ceremony, held in Mumbai on October 29, 2015. Located
in Mumbai, Splendour is one of India’s platinum rated green
residential projects, accorded by the Indian Green Building
Council (IGBC).

MAHINDRA LIFESPACES AT COP21 IN PARIS
Paris was the centre of global
attention in December 2015, as
the United Nations Climate Change
Conference COP 21 (Conference of the
Parties) was held there from November
30 to December 11, 2015. The landmark
conference witnessed participation by 196
countries and over 150 heads of state,
resulting in a global consensus to keep rise
in global temperatures well below 2 degrees
Celsius over pre-industrial times. Mahindra
Lifespaces Developers Ltd. (MLDL) was
invited by UNEP (United Nations Environment
Program) Division of Technology, Industry
and Economics (DTIE) to participate in the
Lima Paris Action Agenda (LPAA) Buildings

Day to speak at a panel discussion on
‘Value Chain Transformation: Is the building
sector ready for massive deployment of low
emitting buildings and deep renovations?’.
The panel focussed on how building sector
stakeholders can better work together
to scale up solutions adapted to local
circumstances. MLDL was represented
by Sangeeta Prasad, CEO, Integrated
Cities and Industrial Clusters, who joined
other panellists representing Mexico City,
Saint-Gobain Group, Lafarge SA and the
UAE. Sangeeta was also a panellist at a
discussion on ‘District Energy and Buildings
Efficiency: Cities enabling countries to
meet their climate objectives’, hosted by

UNEP, the World Resources Institute and
Sustainable Energy for All. The session
successfully highlighted the importance of
city-level action in reducing CO2 emissions
from the heating and cooling of buildings.
Sangeeta drew upon MLDL’s experiences
as one of the first companies in India to
launch the green homes movement and
creators of the country’s first sustainable,
integrated world cities (Mahindra World
Cities in Chennai and Jaipur), to reiterate
the importance of ensuring that city master
plans are not set in stone, but are flexible
and responsive to the changing constraints
or aspirations of all stakeholders, including
local communities and the environment.
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MAHINDRA LIFESPACES LAUNCHES LUMINARE SOLARIS AT GURGAON
Mahindra Lifespaces launched Luminare Solaris, the next phase
of its luxury residential project in Gurgaon, located at Sector 59
on the Golf Course Extension Road. Launched in December 2015,
Luminare Solaris follows the highly successful launch of the first
phase of the project, much appreciated for its exclusive design

detailing and privacy features. Luminare offers an enhanced,
unique and distinctive luxury residential experience to discerning
customers who seek exclusivity and privacy. Luminare Solaris
comprises a choice of 120 luxurious 3 and 4 BHK apartments
and penthouses.

MWC JAIPUR AT RESURGENT RAJASTHAN PARTNERSHIP
SUMMIT 2015
In order to attract investment from the
private sector and to sensitise them towards
investments in the state, the Government
of Rajasthan embarked on a sustained
investment promotion campaign over a
period of time, culminating in the Resurgent
Rajasthan Partnership Summit 2015, held
on November 19-20, 2015, at Jaipur.
The Partnership Summit was attended
by representatives of leading global and
Indian businesses, economic development
organisations, mediapersons and various
associations and chambers of commerce.
Addressing the audience at the inaugural
session of the summit, Anand Mahindra,
Chairman, Mahindra Group, spoke of how
Rajasthan truly epitomises a tradition of
heritage and modernity and went on to

recount the story of how the idea of Mahindra
World City (MWC), Jaipur germinated at
Davos and the Chief Minister ensured that
MWC Jaipur was established! Citing the
example of MWC Jaipur, Mahindra also
spoke of the importance of Rajasthan as a
business destination.
Furthermore, day one of the Partnership
Summit 2015 witnessed a panel discussion
on ‘Smart Cities & Highways: Reshaping
Urban Infrastructure’, chaired by Arun
Nanda, Director, Mahindra & Mahindra
& Chairman, Mahindra Lifespaces. As he
established the tone and set the context
for the session, Nanda commented on how
vibrant cities are those with people at the
core, and community is one of the most
important aspects of a city with a soul.

Anand Mahindra addresses
delegates at Resurgent Rajasthan
Partnership Summit 2015

MWC JAIPUR SIGNS 12 NEW CLIENTS
As a precursor to the Resurgent Rajasthan Partnership Summit
2015, Mahindra World City (MWC), Jaipur announced in November
2015 that it had added 12 customers over the past one year, thereby
making available world-class industrial infrastructure, strategic
locational advantages and a developed business ecosystem to
68 global and Indian companies. The clients acquired include:

5.

Dev Milk Foods Pvt. Ltd.

6.

Swift Warehousing LLP

7.

Polymed Medical Devices

8.

KnitPro International

9.

Topline Overseas

1.

Rexam PLC, world’s largest manufacturer of beverage cans

10. MetLife Global Operations Support Centre (GOSC)

2.

Rajendra and Ursula Joshi Skill Development Pvt. Ltd.

11. Appirio

3.

Rajendra and Ursula Joshi Food Industries Pvt. Ltd.

12. Rainbow Texfab Pvt. Ltd.

4.

Ranka Paper Convertors

In December 2015, Mahindra World City, Jaipur added to the list
above by signing on Pinnacle Infotech Solutions in the IT/ITeS SEZ.

KnitPro facility at Mahindra World City, Jaipur - From India to the world
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THE IMPORTANCE OF SUSTAINABLE URBANISATION – A CASE IN POINT
The grim situation in Chennai due to unprecedented rainfall towards
the end of 2015, resulted in a renewed focus on the need for
long-term planning and sustainable urban development.

system, comprising an intricate network of stormwater drains. The
stormwater management system has been constructed keeping in
mind regional contours and the historical floodwater levels.

However, the situation was different within Mahindra World City
(MWC), Chennai. MWC Chennai held out right through the first phase
of the rains in November, 2015 witnessing only minimal water logging
in some parts during the second spell in December 2015. This was
in no small measure due to MWC’s responsive and responsible
master plan, which includes a city-wide stormwater management

This stormwater management system thus contributed significantly
towards ensuring that MWC Chennai remained a relatively safe haven
during the flooding. MWC’s experience serves to remind us that ours
is a world of looming challenges and increasingly limited resources,
and that sustainable development offers the best chance to adjust our
course to secure quality of life for future generations.

The kids go for it at the MWC Run 2015

Winners at the MWC Run 2015

OVERWHELMING RESPONSE TO 4TH MWC RUN HELD IN OCTOBER 2015
The 4th Mahindra World City (MWC) Run in aid of the Girl Child, held at MWC Chennai in October 2015 witnessed enthusiastic participation
from over 1,000 runners. The latest edition of the MWC Run motivated a cross section of citizenry, comprising residents of MWC Chennai,
employees of companies within the campus, students from the Mahindra World School and the surrounding areas and citizens of Chennai to
participate in the community-building event in support of the Girl Child. Over INR 1,50,000 was raised for the education of the underprivileged
Girl Child through corporate contributions and participation fees.

MWC CHENNAI CELEBRATES ITS 13TH ANNIVERSARY
Mahindra World City (MWC) Chennai’s 13th Anniversary celebrations began with a message from Anand Mahindra, Chairman, Mahindra Group,
– “True to its philosophy of ‘Livelihood, Living, Life’, MWC Chennai has in a little over a decade achieved all three tenets. For this, the MWC model
has deservedly received countless accolades in India and abroad. It was MWC Chennai that started it all, and it has now propelled the name
‘Mahindra’ to the global stage as synonymous with sustainable development.”

A Bharatnatyam repertoire at
Mahindra World City, Chennai’s
13th Anniversary celebrations

Anuradha Sriram and Sriram Parasuram perform at Mahindra World City,
Chennai’s 13th Anniversay Celebrations

Noted vocalists – husband and wife duo - Anuradha Sriram and Sriram Parasuram
performed to a jam-packed auditorium.
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Discover India with Mahindra Holidays’ travel series on CNBC

LIVE INDIA WITH MAHINDRA HOLIDAYS’ ‘INDIA TRAVELOGUES’ ON CNBC AWAAZ
Mahindra Holidays has initiated a unique programme ‘India Travelogues’, a new travel series on CNBC Awaaz. Launched on World Tourism Day,
the series will feature 40 weekly episodes on CNBC Awaaz and 10 episodes for CNBC TV18. The series is a great opportunity to showcase
the variety of resorts and experiences Club Mahindra has to offer in a story telling format through the eyes of an anchor. The anchor travels to
destinations where Club Mahindra has resorts and takes the viewer through the destination’s points of interest along with some trivia.

Mahindra Holidays participates in ‘Festa De Diu’

MHRIL PARTICIPATES IN FESTA DI DIU, ASIA’S LONGEST BEACH FEST
Mahindra Holidays & Resorts India Ltd. (MHRIL) is participating in Asia’s longest beach festival, Festa De Diu that began on December 1,
2015, and continued till February 15, 2016. As part of the tie-up with the Diu administration, Mahindra Holidays is offering guests
the opportunity to stay in tents pitched on the beachfront. These tents have been designed to provide guests with all modern amenities.
Guests staying in Club Mahindra tents can avail of a special 10-15 per cent discount on food, spa treatments and adventure sports.
54

ISSUE 4 • 2015

NEWS - INFORMATION TECHNOLOGY

INFORMATION TECHNOLOGY
TECH MAHINDRA LAUNCHES
AQT, THE FUTURE OF
AUTOMATION
Tech Mahindra launched its automation
framework AQTTM (Automation, Quality,
Time) to help deliver continuous increase
in Business Efficiency, making it Faster,
Cheaper and Better to its stakeholders.
The AQTTM framework is powered by
technologies, based on Robotic Process
Automation (RPA) and Artificial Intelligence
(AI). Tech Mahindra applies the principles of
AQTTM in its projects, platforms and products
across its service lines. Increased employee
productivity being the immediate benefit, the
ultimate beneficiary is the customer – with
faster and cheaper deliveries, resulting in
reduced time-to-market.

Launch of automation framework AQTTM by Tech Mahindra

PININFARINA BECOMES
LATEST JEWEL IN TECH
MAHINDRA CROWN

Pininfarina becomes latest jewel in Tech Mahindra crown

Tech Mahindra and Mahindra & Mahindra
Ltd. have jointly entered into an agreement
with Pincar S.r.l. to purchase a controlling
stake in Pininfarina S.p.A., an iconic Italian
brand in the automotive and industrial
design space. Pininfarina’s legendary brand
status will allow Tech Mahindra access
to relationships, the iconic designer has
nurtured with the best-in-the-world over
its 85-year history, including Ferrari, Alfa
Romeo, Maserati and Peugeot. This will
mean an opportunity for Tech Mahindra
to influence product conceptualisation and
design and styling through Europe’s best-inclass design house.

TECH MAHINDRA BAGS
FORBES TOP 100 MIDDLE
EAST - GLOBAL MEETS LOCAL
2015 AWARD
Tech Mahindra has won the Forbes Top
100 Middle East – Global Meets Local
2015 Award. The award, presented in
Dubai, celebrates the top management
executives who head regional offices in the
Middle East for the world’s most powerful
companies. The winners are judged on the
criteria of Global strength, Experience in
region, Geographical reach, Employment
impact and Position in the Middle East
region.

Winners with their awards
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Relief Supplies for Hurricane Joaquin

MAHINDRA CONTRIBUTES TO
HURRICANE JOAQUIN RELIEF
Mahindra provided repair and rebuilding
aid when Hurricane Joaquin, a Category-4
Hurricane with winds up to 155 mph, hit
the islands of the Bahamas. Thousands
were left homeless (almost 85 per cent in
the island), without access to sanitation or
food. An Airvan 8 was used to bring over
800 lbs of supplies to areas hardest hit by
the hurricane. The Airvan 8 carried affected
people and cargo, logging in fewer trips,
while serving multiple locations. Mahindra
employees chipped in with funds, and items
such as clean up kits, water, tarps and
small tools used to repair and rebuild, were
distributed in partnership with HeadKnowles
and Bahamas Methodist Habitat.

S.P. Shukla, Group President & CEO
- Aerospace & Defence Sector &
Member – Group Executive Board,
Mahindra Group and Admiral
RK Dhowan, Chief of Naval Staff
share a cordial moment

Arvind Mehra speaks at Boeing
Supplier Conference

MAHINDRA DEFENCE MARKS ITS
PRESENCE AT SAILING EVENT

MASPL AT BOEING SUPPLIER
CONFERENCE

Mahindra Defence and AFS co-sponsored the
Yachting Association of India’s annual sailing
event – YAI Senior Nationals, 2015. The
event was held at the Naval Sailing Club, Indian
Navy Watermanship Centre, Colaba between
October 18-23, 2015. S. P. Shukla, Group
President & CEO - Aerospace & Defence
Sector and Member – Group Executive Board,
Mahindra Group, was present at the event
and gave away prizes for a few categories.
The Chief of Naval Staff, Admiral R. K. Dhowan,
PVSM, AVSM, YSM, ADC, was the Chief Guest
at the closing function.

Arvind Mehra, Executive Director and Global
CEO, Mahindra Aerospace, was part of
a panel discussion ‘Globally Competitive
Aerospace Manufacturing in India’ conducted
by Boeing at a supplier conference on
December 1-2, 2015, at Hyderabad. Mehra
stressed upon the need for Indian companies
to collaborate to create complimenting
capabilities. The aim of the conference
was to bring both their divisions – Boeing
Defence and Boeing Commercial under one
’Enterprise’ to leverage the supply chain
capability within the country.

MASPL AT HAL PLATINUM JUBILEE CONFERENCE
HAL Nasik celebrated the ’Platinum Jubilee Celebration’ on November 25-26, 2015, and
conducted a ’National seminar on Challenges in Make in India initiative’. Swarana Raju,
CMD, HAL, inaugurated the function and Chief of Air Staff, Air Chief, Marshal Arup Raha,
was the chief guest. The event was attended by distinguished scientists, key decision
makers from HAL, defence personnel and private industries. K. P. Mohanakrishnan, Head,
Business Development, represented Mahindra Aerospace and presented a paper on
Industry challenges and collaborative opportunities.

NAVAL SYSTEMS’ LEAP IN UNDERWATER SYSTEMS
The Ministry of Defence has selected the partnership of Mahindra Defence Naval Systems
and Ultra Electronics, UK for the supply of 12 new Torpedo Decoy Systems under an Indian
Navy tender. After a rigorous sea evaluation of the equipment of Ultra and prototypes
developed by MDNS ad integrated with Ultra’s systems, the Indian Navy announced the
trials as successful.

DLSI DEVELOPS MPVI 6X6 – RHD
DLSI has indigenously designed and developed a 6 x 6 Mine-Resistant Ambush Protected
vehicle. The vehicle is built for Indian homeland security forces to provide superior protection
with high mobility during anti-Naxal operations. With a seating capacity that varies from 14
to 18, the vehicle has the highest protection offered amongst Indian vehicles (more than
STANAG level 4) for a mine blast.
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Mahindra displays first Airvan in
China

MAHINDRA DISPLAYS FIRST
AIRVAN IN CHINA
The first Airvan 8 aircraft to enter China was
displayed at the China International General
Aviation Convention, held in Xi’an, in October
2015. Mahindra Aerospace, together with
Shaanxi Jinggong General Aviation Co.,
showcased this aircraft, which arrived at
Xi’an Pucheng airport just days before the
airshow, and was reassembled and placed
on static display where it immediately
created strong interest. Jinggong signed an
order for five aircraft to be delivered before
March 30, 2016.

NEWS - MIQ AND SUSTAINABILITY

MIQ
CHRONIC QUALITY ISSUE
RESOLVED AT RUDRAPUR
PLANT

Ramesh receiving the PGDQM Excellence Trophy from Bharat Doshi, Chairman,
Mahindra & Mahindra Financial Services Ltd. and Bishwambhar Mishra,
Director-MIQ during the PGDQM certification ceremony held on September 10,
2015 at Sahara Star, Mumbai

Farm Division addressed certain chronic
quality issues at its shop floor in a rather
unique way. Ramesh Susheel, Sr. ManagerSQA targeted paint rework for the tractor
body thereby eliminating paint touch-up at
45 locations out of 52, reduction of nine
persons per day for rework, and savings of
INR 40 lac per annum. This, Susheel admits,
was the result of his learnings at Mahindra
Institute of Quality’s (MIQ’s) PGDQM
program.

BLUE STAR ENGAGES MIQ FOR
LEAN IMPLEMENTATION
Mahindra Institute of Quality (MIQ)
conducted a training session for Blue Star
on Lean Manufacturing Techniques in
October 2015. The session was attended
by top management representatives
from Blue Star’s Corporate Office, plant
heads and members of CFT from their
manufacturing units.
Blue Star participants with Ramesh Devnani, VP-Operations, Girish Parundekar,
GM-Lean and MIQ faculty members Rajinder Singh, Dean-MIQ and S.Balachandar

THE MAHINDRA WAY AWARDS
NEW

TMW Award Recipients with V.S. Parthasarathy, Group CFO, Group CIO
and President-Group Finance and M&A and Member of the Group Executive
Board; Rajesh Jejurikar, President and Chief Executive-Farm Equipment and
Two Wheelers and Member of the Group Executive Board and Bishwambhar
Mishra, Director-‑MIQ

Twenty four companies were assessed in
Cycle 7. Five companies moved up on the
The Mahindra Way (TMW) maturity ladder
and were awarded trophies. The winners
were felicitated by V. S. Parthasarathy,
Group CFO, Group CIO and President-Group
Finance and M&A and Member of the Group
Executive Board; Rajesh Jejurikar, President
and Chief Executive - Farm Equipment and
Two Wheelers and Member of the Group
Executive Board; and Bishwambhar Mishra,
Director- MIQ.

SUSTAINABILITY
THIRD BATCH OF WATER MANAGEMENT – TMW AT MIQ
A key learning from less rainfall and water crisis in the current year is that water shortage not only affects farm productivity, it also impacts
industrial output. Therefore, Mahindra undertook a water foot printing exercise and our conservation initiatives range from harvesting to
replenishing and recharging to recycling. To enhance these ideas, Mahindra Institute of Quality (MIQ) and Group Sustainability have continued
their journey with all group companies and the value chain to conserve every drop of water through innovations by conducting the 3rd batch of
training programme ‘Water Management – The Mahindra Way’ at MIQ on October 13-14, 2015.
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CSR
35TH GROUP SUSTAINABILITY
COUNCIL MEETING

SIGNIFICANT SECTOR
ACHIEVEMENTS

TechM excels in DJSI and Sustainalytics
Ranking (3rd / 100)
Automotive & Farm Equipment Sectors:
•	AS Nashik: Parivartan Award for
Leadership in Sustainability – AS
Nashik
•	Rudrapur: Runners-Up in
Manufacturing Today Award –
Excellence in Safety
•	Igatpuri: CII National Energy
Management Award (2014-15)
•	Igatpuri, Zaheerabad and Pithampur:
Excellent Energy Efficient Unit Award
and Most Useful Presentation
Award in CII National Energy
Management Award competition,
2015
Real Estate Sector:
•	Regional Sector Leader for Listed
Industrial category in Asia in the
Global Real Estate Sustainability
Benchmark Survey, 2015 (GRESB)
for the second year in a row
•	Mahindra Splendor (Mumbai):
‘Platinum’ rated by IGBC
•	Top 5 Great Places to Work in the
Real Estate industry by the Great
Places to Work Institute
•	Mahindra L’Artista: Gold Precertification by IGBC
•	Mint Institute: Competitiveness
Strategy Award in the Construction,
Real Estate and Steel Segment
Mahindra Intertrade:
•	4th place in Great Places to Work
(Manufacturing); 36th overall
Mahindra Finance:
•	MRHFL: Porter Award for Industry
Architectural Shift
•	MMFSL: CMM Level 3 (Capability
Maturity Model)
M&M: Golden Peacock Award for
Corporate Governance
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Flood Relief in Chennai

MAHINDRA GROUP RISES TO SUPPORT FLOOD-AFFECTED
PEOPLE OF CHENNAI
As incessant rains in Chennai resulted
in unprecedented floods, thousands of
people were stranded with no food, water,
shelter and the other basic necessities of
life. The Mahindra Group stepped up to
provide support to a number of local NonGovernment Organisations (NGOs) who were
carrying out relief work in different parts of
the disaster hit city. Though it was practically
impossible to move around in Chennai, the
local Mahindra offices in Chennai swung into
action and braved the floods to personally
carry out relief efforts.
Mahindra Foundation contacted local NGOs
who were engaged in relief work at ground
zero in Chennai, and provided them funding
support so that they could provide the
much needed relief items to flood affected
communities. Some of the NGOs supported
for relief measures included: Ramakrishna

Mission, Sri Aurobindo Ashram Suyam
Charitable Trust, Don Bosco (Vazikatti),
Roshni and Naandi Foundation. While
MACE installed 20 pre-fabricated toilets at
relief camps, MWC partnered with World
Vision India to provide food for 400 families.
Mahindra Holidays and Resorts formed a
core ESOPs team and participated in relief
work for Mahindra employees affected by
the floods. Employees also made voluntary
contributions to provide clothing and
medicines to the affected employees/coworkers. Supply of bottled water, breakfast
and lunch, medical care and transportation
was provided to all employees for a week.
The Company also teamed up with NGO
Vrikshum Foundation to provide relief to
2,000 flood-affected people. Employees
of Mahindra Research Valley distributed
medicines and water bottles, provisions to
families and bedsheets.

NEWS - CSR

MAHINDRA VEERTA AWARDS FOR TECH
MAHINDRA CHENNAI TEAM

Mahindra Veerta Award 2015

The Tech Mahindra Chennai team stole the show at Mahindra Rise
Awards function with Rehan Shaik and Balasundhar Vembadiyan,
wining the Mahindra Veerta Awards 2015. On October 11, 2014,
when a group of Tech Mahindra employees were enjoying an outing
at Mamalla Beach, Chennai, they noticed a young boy, swept offshore
into the rough sea. One of the boy’s friends attempting to save him,
jumped into the sea but was drowning too. Without any delay, Shaik
dived to rescue the boy and was soon joined by Vembadiyan. By
the time they managed to reach the boy and his friend, fighting the
strong waves, the boy had lost his consciousness. Vembadiyan and
the boy’s friend, however, managed to keep him afloat, while Shaik
swam behind and pushed them to safety.

MAITS Chandigarh 2015

MAITS, A BOON FOR 550 DESERVING STUDENTS
In existence for more than two decades, the Mahindra All India Talent Scholarship (MAITS) has benefited 8,003 students till date. The
scholarship allows students from low income families to pursue a job-oriented diploma course at a recognised Government Polytechnic
Institute in India. Presently, the total scholarship amount is INR 30,000 per scholar for a three-year course. This year, the Trust received
6,600 applications for the scholarship and 881 students were shortlisted to appear for the interviews at 11 centres. A total of 550 deserving
students were granted scholarships this year to rise in their lives.

AFS Nasik - AIDS Awareness Rally on World AIDS Day

ESOPS INITIATIVES
AIDS awareness rallies
Almost 38 rallies, including street plays, pamphlet distribution, Rangoli
competition and street plays were conducted in Nashik on December
2015. Nearly 3,000 employees of the Nashik plant and students and
teachers participated in the rally with the sole aim of changing the
attitude of the society towards people living with HIV infection.

Project Navdrushti - Helping Rural Maharashtra
see better

Navdrushti – complete eye care
Mahindra Shubhlabh Services Limited (MSSL) undertook a
complete eye care initiative – Project Navdrushti - for four villages
in Nashik and Sangli districts. A total of 1,282 people were
screened, 608 provided with spectacles, 203 detected with
cataract, out of which 114 have been successfully operated.
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AFS carries out massive relief effort post slum fire at Damunagar
As a response to the fire incident at the Damunagar slums of
Kandivali (E) that destroyed 1,200 homes, Mahindra & Mahindra
AFS was the first to respond to the tragedy and took immediate
steps to control and mitigate the disaster. Mahindra’s fire engines
were pressed into service to control the fire. Food packets, medical
support, packaged drinking water and tea and biscuits were provided
to the affected for three days.
Neighbours of choice - Fire Relief Operation at
Damunagar, Kandivali by AFS

SEHAT - AIDS awareness session
Mahindra Susten conducted an extensive drive to celebrate World
AIDS Day on December 1, 2015 at the 100 MW solar plant,
Gudibanda village, Mehbubnagar, Telangana. The objective was to
inculcate knowledge and awareness about HIV and AIDS and enable
the community to lead a healthy and dignified life.

Swaraj’s cancer project wins highest Mahindra CSR accolade
Rajeev Dubey, Group President-HR & Corporate Services, CEO –
Aftermarket Services, awarded the ESOPS Award 2015-Factory
location to Swaraj Division’s ’Primary health and cancer project.’ This
award was given to a Swaraj project for the first time.

Hariyali - Mahindra Susten pitches to restore mangroves
around Mumbai City
Project Street Smart - Towards Safer Roads

MTWL conducts Driver’s Training Programme
Mahindra Two Wheelers (MTWL) Pithampur organised a ‘Driver’s
Training Camp’ in partnership with Save Life Foundation, New Delhi. A
total of 152 drivers were sensitised on road safety awareness.

HARIYALI – Mangrove plantation drive
Mahindra Susten carried out a plantation drive at Bhandup pumping
station with an intent to restore mangroves around Mumbai. It
partnered an expert NGO to help it in the drive. Nearly 500 mangrove
saplings were planted during the drive that was backed by 40
employees.

MWC (Jaipur) lighting up homes with LED lights

MWC Jaipur powers up villages with LED lights
In December 2015, Mahindra World City (MWC), Jaipur initiated a drive to light up 800 homes in the neighbouring villages of Bhambhoriya,
Jhai and Bagru Khurd villages with LED lights. MWC Jaipur extended this step for sustainable development for communities, propagation for
efficient lighting for energy saving and neutralising carbon footprint.
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FOREIGN DESPATCH

Bharat, Ek Khoj
Well, it all began in a college dorm.

I was studying History in 2002 and felt that
India, in the course of time, would find a place
of immense importance in my life, as it would
in the world. But since I knew so little about
the country, I decided that in the Fall of my
Senior year, I would find a job in Mumbai. I
was keen on adventure and a new culture.
I found a job with Mahindra Shubh Labh
Services Ltd., part of Mahindra and Mahindra.
My work entailed me to scout for export
markets for Indian fruits and vegetables.
I spoke some German and Spanish, and had
even taken some classes on Economics in
college. But linguistics weren’t my strength.
Neither was my comprehension of financial
models or weather reports – in fact I had
trouble discerning between the two. Thus my
circumstances were challenging, given those
were part of my job,

Notes from my
wedding and
discovery of a
new nation.

How did the grandson of an
American carpenter on one side
of the family and postman on
the other, find himself living in
Ghatkopar of Mumbai, learning
Hindi, and traveling to rural
India to find grapes for export to
Europe? How did he also end up
marrying his college sweetheart
the traditional Indian way in
Satara district of Maharashtra?
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I would have to flit between reading Machiavelli
and Plato. And understand the global markets
and its movements linked to agri-commodities
like pomegranates and grapes.
To prepare for my trip to India, I took
intensive Hindi classes in Maryland, read
flash cards, tried memorising ‘Ka, Kha, Ga
Gha’ and the rest of the alphabets, listened
to tapes of fundamental Hindi in the car and
watched movies high on love triangles and
elaborate dance sequences like those in the
film Mujhse Dosti Karoge.
When I arrived in Mumbai on Independence
Day - August 15, 2013, India embraced
me, like her own child. There was someone
to help me in each difficult circumstance
– a phase in my life when I lived entirely on
my own. Deepti, a colleague in HR, helped
me with the bank account. Bhagvath, an
acquaintance, helped me negotiate the
house rent and stayed up late discussing

Ryan managed to procure a job at M&M with Mahindra Shubh Labh
and worked there for 19 months. His job at M&M was to find export
markets for all kinds of produce of the Company. This was when the seed
of the Global Recruitment Programme (GRP) was sown. The objective
of this programme is to infuse global culture into Mahindra, encourage
cultural fluency and expose us to alternate ways of doing things.
Ryan then joined a brokerage firm in New York, travelling to far flung
countries in South East Asia and Africa, learning about companies in
those countries and providing insights into capital markets. He built a
reputation on Wall Street, and since 2008 runs his own business.

Hinduism, Mrs Sharma tutored me in Hindi,
Adil taught me Urdu and helped me decipher
the lyrics of Jagjit Singh, Srinivasa put me in
touch with dabba-wallas for lunch; and the
seven-year-olds in the neighborhood ran in a
queue behind me in the mornings as I clocked
laps around my apartment complex. Indian
culture had enveloped me. I fell in love with its
many nuances and especially with its food.
I commuted by car in the morning with
friends from work, listening to ‘Radio Mirchi’.
We left the gate from our tall apartment
complex, the abode of thousands of souls,
at 8 AM, passing shops in Kurla selling steel
bars and machine parts; leather retail shops
on the edge of Dharavi; the choke point near
Dadar station with its bridal gown shops; and
the old mills near Lower Parel that have been
converted into bars and fashionable shopping
districts. During the day, I worked with a
team of four to eight people, trying to figure
out the best way to export pomegranates
and grapes, sending almost fifty tonnes the
first year. On the way home, I tried out new
modes of travelling. I would sometimes travel
by the express bus and at times by the local
train, trying to latch onto a seat on the 90120 minute journey. I once swung around
the bus while holding onto the bar above
me with one hand, while I was busy reading
about the Mughal Empire and the East India
Company with the other – such was the daily
fun in store for me in India.
I began assuming myself as a Mumbaikar
rather than an outsider. I looked forward

to visiting the air-conditioned
shopping malls on the weekend
for a fun stroll. I wore shorts
to keep my shins clean, like
many men in India. I indulged
in street food whenever I
could: fried pav bhaji, pani puri,
the local ‘chai’ and coconut
water. I found a woman in
the neighborhood who made
yogurt and the sour mash
used in idli, so I could prepare
the South Indian dish with
hot, ’gunpowder’ spices in the
morning. I negotiated with fruit
vendors in Hindi - much to their
chagrin - to bring down the price
of a pomegranate from Rs 27 to Rs 22. I
listened to Duke Ellington and the Beatles
on my new iPod while cooking dal with rice
and vegetables, after work, topping it off with
a dessert of pomegranates. I would take
off my shirt before eating fruits because
the juice stained it badly. Once, the grocery
delivery boy arrived while I ate fruit with
much gusto. I am sure I must have come
across to him as a serial killer because
of the red juice dripping down my arms.
On Saturday mornings I began the day
listening to the Raagas of Pandit Hariprasad
Chaurasia while I heated milk and tea, mixed
with cinnamon, cardamom, and ginger.
With the tea cup in my hand, I looked out
of the window at the birds that soared high
in circles.
My Indian life’s story has a romantic
backdrop, just like any tale. I had been
dating a woman, Emily, in college. We both
wanted to visit a new country and travel
parts of the world but at a time be on the
same continent, like we always promised
to each other. She worked for Mann Vikas
Samajak Sanstha in the rural Satara district,
organising health education fairs for women
while living in the community. Owing to
India’s many national holidays, we travelled
a lot. During the course of which, we
tasted tomato soup on trains on the way to
Rajasthan, rode on bouncy buses to Goa and
travelled in a van on winding roads on the
way to the spiritual source of the Ganges
in Gangorti, Himachal Pradesh. She was
planning on returning to the United States
to prepare to enroll in a medical school,
after being in Maharashtra for twelve
months. I too would end up staying in the
state for another eight months. So I decided

to propose marriage to her shortly before
she left India. We were both 23.
Emily was living with her family in Satara
district, and they didn’t want to miss the
celebration. They planned a surprise
wedding function. I boarded three buses on
a twelve-hour journey after work one Friday
in July of 2004 to meet her, for what I had
informed to her, was a party.
Over a hundred people arrived in Mhaswad
in rural Satara for our formal Hindu wedding.
The procession went through the main
roads of the town while I rode on a horse
and a band played music in the background.
We paid our obeisance to the Gods and
went around the holy-flame seven times.
My life and its various aspects somehow
started coalescing: the fact that I worked for
Mahindra—a top diversified, global company
that also had a presence in rural India—and
the fact that I had a formal Indian wedding
in a village. My friends wanted to pose for
pictures with us. Poor people in the village,
too, displayed their happiness and affection
for us offering money as gift for our wedding.
Such was the love showered upon my wife
and I, in India.
The country embraced me and made me its
own in every way possible, witnessing one of
the most significant events in my life – my
wedding. A year later, I also got married in
the US according to Christian customs. We
now have an adorable daughter whom we
plan to take to India to relive some of our
memorable moments spent there.

By Ryan Floyd
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HEALTH & WELLNESS

A NEW BEGINNING

HEALTH
AND WELLNESS TROIKA
WITH

1
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The World Health Organization believes “A
healthy workplace is one where employees
and managers collaborate to continually
improve the health and well-being of all
employees, and by doing this, sustain the
productivity of the business’’.
Building on that belief, the Mahindra Group
has launched a group-level initiative titled
‘Health and Wellness Troika’ to spread
greater awareness on the importance of
Employee Health and deploy Health and
Wellness-related activities for employees.
The Troika is led by Hemant Sikka, Executive
Vice-President, Chief Purchase Officer, Auto
& Farm Sectors, joined by Lancelot Cutinha,
Head HR, Mahindra Lifespace Development
Ltd., and Roy Tanmoy, Group HR. The Troika
is supported by Dr. Shrinivas Ranade, Chief
Medical Officer, AFS.
According to empirical evidences, “Health”
is a state of complete physical, social and
mental well-being, and not merely the
absence of disease or infirmity and “Health
Promotion” is the process of enabling
people to increase control over, and to
improve, their health.
Wellness, on the other hand, is the optimal
state of health of individuals and groups.
The two focal concerns are: the realisation
of the fullest potential of an individual
physically, psychologically, socially, spiritually
and economically and the fulfillment of
one’s role expectations in the family,
community, place of worship, workplace
and other settings.
The Troika’s primary objective is to improve
the health of our employees and their
families while reducing our health-related
costs as an employer by implementing
comprehensive wellness programmes
that would focus on preventive health
and lifestyle modification. This means

encouraging
employees to
focus on key health
behaviours such as
increasing physical
activity, improving
eating habits,
reducing stress, and
ceasing tobacco and
alcohol use.

The main tenants of
this workplace wellness
programme are Awareness,
Education, and Behavioural
change. As a first step, a
CFT is formed of Health
Champions from different
Mahindra Group companies
listed below:
Sr No

Company

1

Mahindra & Mahindra Ltd. - AFS

2

Mahindra Corporate Center

3

Mahindra Financial Services Ltd.

4

Mahindra First Choice Wheels Ltd.

5

Mahindra Holidays & Resorts India Ltd.

6

Mahindra Insurance Brokers Ltd.

7

Mahindra Lifespace Developers Ltd.

8

Tech Mahindra Ltd.

2

3

4
Images from left to right

1 World Yoga Day
2 Power Walk
3 Check up on World Diabetes Day Nagpur
4 Healthy food counter Kandivali FD
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THE WAY FORWARD: THE CFT AIMS TO DEPLOY THE VARIOUS
TROIKA INITIATIVES ACROSS THE GROUP COMPANIES
HEALTH AWARENESS
•
•
•
•

Periodic health check-up for officers and cell members
W2W mailers
Lectures on lifestyle diseases (External and Internal faculty)
Live video chats\webinar across

FOOD AND NUTRITION
• Nutritionist Services
• Healthy Food counters
• Online nutrition counselling on Diet
•	Training programme for cooks on healthier cooking, hygiene and sanitation

HEALTH PROMOTIONAL ACTIVITIES
•
•
•
•
•
•
•
•

In-house Health Screening Camps
Physiotherapist services
Stepathlon-like activity
W2W Health Contest on World Health Day
World Diabetes Day activities (November 12-15)
Zumba sessions
Yoga Classes
Counselling Sessions

6

7

9
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5

8

10
At Mahindra & Mahindra -AFS, all
permanent workers and officers undergo
health check-up as per the health and
wellness policy. Every employee’s health
is assessed on the basis of a Unique
Health Index, consisting of various blood
parameters as well as lifestyle factors
such as frequency of exercise, junk food
consumption and tobacco usage. More
than 10,500 employees have undergone
this health check-up in the first half of
2015-16. A medical software was
successfully launched across AFS in
2015-16, to systematically analyse the
health check-up findings, low fat and health

11
index data. This shall help plant doctors
plan necessary interventions to improve
employee health as well as measure its
effectiveness.
Apart from health check-ups, health
awareness is spread amongst AFS
employees through webcasts, weekly W2W
mailers, bulletins and lectures by internal
and external faculty.
Healthy food counters, conceptualised
by nutritionists, are operational at all AFS
plant locations and a significant number of
employees are benefitting from it. Healthy food
counter serves low fat, nutritious wholesome
food to employees, resulting in reduction
in oil consumption across AFS. Services
of nutritionist is also available for individual
counselling. like eg. in case of Diabetes, Blood
Pressure, High Lipids and Obesity.

12

Images from left to right

5 Session on World Heart Day MRV
6 Session on Breast Cancer
7 Cancer Screening camp at ZHB
8 Bone density camp: Dietary advice NGP

9 Cardiology Screening Camp at ZHB
10 World Yoga Day MRV
11 Zumba MRV
12 Session on Lifestyle modification MRV

For all of us, the guiding principle has to revolve
around Gwendolyn Brooks’ thoughts on
health. She believed, “Good health is a duty to
yourself, to your contemporaries, to your
inheritors, to the progress of the world.”
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RISE FOR GOOD

FOR
WHOM
THE BELL
TOLLS
“Any man’s death diminishes
me, because I am involved in
mankind; and therefore never
send to know for whom the
bell tolls; it tolls for thee.”
- John Donne

Young Ryaka Bharadwaj, currently with
Mahindra Susten, was in Guwahati during
the semester-end exams when an SMS from
Airtel, which could have otherwise been
ignored caught his eye. The message read,
“Urgently require AB+ blood. Please contact
the following numbers.” Ryaka admits he
didn’t know what prompted him at that
moment to pick up the phone and call. In 30
minutes, he was at the hospital, speaking to
the concerned family. There was palpable
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hopefulness in their voices.
Ryaka learnt that the patient
fell from the 2nd floor of a
building and was being treated in the
ICU. After undergoing the mandatory tests,
Ryaka donated blood.
“When I came out, the mother and sister
of the patient rushed to thank me. They
started crying profusely as I told them not
to worry. I prayed earnestly for a speedy
recovery of the patient. In life, more often
than not, one small act out of our busy
schedules can make a huge difference to
somebody caught in a situation of life or
death!” says Ryaka.

RYAKA
BHARADWAJ
MANAGER - BUILD SOLUTIONS
MAHINDRA SUSTEN , GUWAHATI

Punjab, Sindh, Gujarat, Maratha, Dravid,
Utkal, Banga….We could well be speaking
of our colleagues from every corner of
India, who are contributing in building the
nation with their blood. Ryaka Bharadwaj,
Hakam Singh Janwada, Shobhit Agarwal
and Ghanshyam Wable are four such
Mahindraites who have been donating blood
for several years.
Hakam not only donates blood but also
actively participates in driving awareness
campaigns and blood donation camps. The
57-year-old, from the tiny hamlet of Attar
in Barnala district of Punjab, joined the
Mahindra Group in 1979. Hakam began
donating blood since 1990 and till date
has donated blood 113 times. In fact, he

RISE FOR GOOD

celebrates auspicious occasions like his
children’s birthdays by donating blood.
Hakam is a true believer and has taken up
the worthy cause of spreading awareness
and generating voluntary blood donation.
The Mahindra Group in line with its core
values believes in the adage – “Be the
change you wish to see in the world.”
The Employee Social Options (ESOPS)
programme offers the employees of
Mahindra the opportunity to change
various social situations and contribute
towards the society. One of the several
ESOPS initiatives is blood donation drives
across Mahindra offices in India.

In FY 2014-15, 6,617 ESOPS volunteers
across the Mahindra Group donated
10,531 units of blood alone. Their efforts
were supported by 1,526 community
volunteers. Overall, 93 blood donation
drives were held, of which 23 camps
were exclusively held for the benefit of
thalassemia patients. A total of 13,584
person hours were invested by Mahindra
employees towards this cause in fiscal
2015.
On October 1, 2015, a day before the
70th Founders’ Day, the Mahindra
Group undertook one of the largest
blood donation camps in India, under the
aegis of ‘Project Jeevandan’. A total of
14,861 ESOPS volunteers across the
Mahindra Group participated in the camps
helping with logistical arrangements
and coordinating the event. The Group
collected 13,476 units of blood.
Shobhit Agarwal of Mahindra World City
(MWC), Jaipur watched helplessly as his
cousin passed away due to thalassemia at
the tender age of five. He vowed he would
donate blood to save others. Opportunity
arose when his own brother-in-law, suffering
from a liver infection was considered

SHOBHIT
AGARWAL
ASSISTANT MANAGER - LEGAL
MWC JAIPUR LTD.

‘inoperable’ by doctors due to shortage of
blood. It was a complicated case since the
required blood group was rare. Shobhit
stepped in and donated his blood - universal
donor blood group - a match required by
the doctors. Since then Shobhit is a regular
blood donor.
“This time around, we conducted a campaign
partnering Fortis Hospitals. Fifteen of my
colleagues donated blood. It is a great
feeling because aap ke jeb se kuch lagta nahi
na. You don’t lose anything, right? But the

HAKAM SINGH
JANWADA
ASSIST. ENGG. (TECHNICAL)
SWARAJ DIVISION, PLANT-1, MOHALI
MAHINDRA & MAHINDRA LTD

In FY 2014-15 6,617
ESOPS volunteers across
the Mahindra Group donated
10,531 units of blood alone.
Their efforts were supported
by 1,526 community
volunteers.

RAJEEV DUBEY donates blood
GROUP PRESIDENT (HR & CORPORATE SERVICES)
& CEO (AFTER-MARKET SECTOR)
MEMBER OF THE GROUP EXECUTIVE BOARD
AND CHAIRMAN – GROUP CSR COUNCIL
MAHINDRA & MAHINDRA LTD
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Punjab, Sindh, Gujarat, Maratha, Dravid,
Utkal, Banga….We could well be speaking
of our colleagues from everycorner of
India, who are contributing in building the
nation with their blood. Ryaka Bharadwaj,
Hakam Singh Janwada, Shobhit Agarwal
and Ghanshyam Wable are four such
Mahindraites who have been donating
blood for several years.
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amount of satisfaction and happiness you
receive is unparalleled”, recounts Shobhit.
“Life is like a virtuous circle. As you sow, so
shall you reap,” he adds philosophically.
Ghanshyam Wable, an ex-serviceman of
the Indian Navy joined Mahindra in 2004.
A veteran blood donor and a firm believer
in the cause, he had been donating blood
since 1989. Part of the initiative by M&M
in Nasik, to save children suffering from
thalassemia. Ghanshyam and his colleagues
donate blood every week. He is appreciative
of the support and encouragement of senior
management at Mahindra for such noble
initiatives. “On October 1, the drive was led
by Anand Mahindra saab and we rose to the
occasion,” he says.

“From 2010,
we started a
drive to help save
children suffering from
thalassemia. There are 200
such children and we have thousands
of volunteers willing to donate blood to save
these little ones. But there is a concern.
Such children die soon due to multiple
donors donating for them. To decrease the
rate of death, the number of donors has to
be optimised. We have to optimise to 2 or 3
persons donating to a single child. It will be a
rational effort,” says Ghanshyam.
He has built up a mini-movement around
his cause. “Many drives are conducted or
some blood donation every week is getting
conducted there - I tell people to come
with me and so many people
in my department, even
casual labourers are
now beginning to
understand this

MHEPL
blood donors
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worthy cause,” says Ghanshyam. Breaking
into his native Marathi, he tells me, “Chala
karuya rakt daan unchaunni Mahindrachi
maan. Theunni Bharatachi shaan deuya
aapan jeevan daan.” (which loosely means,”
Come, let us donate blood and keep the
Mahindra flag flying high. In keeping with the
nation’s pride, let us give the gift of life”.)

By Koeyli Jaluka

SPECIAL FEATURE

MAHINDRA
RISE
AWARDS
2015

It was an evening when achievements were
recognised, celebrated and awarded at
the mahindra rise awards 2015. Winners
in each category were in the spotlight
beaming with their trophies and plaques.
Each winner left with a sense of pride and
words of learning and inspiration from the
Leadership team.

ESOPS Awards
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Front - End Transformers Awards

Innovation Awards
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Safety Awards
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Synergy Awards

Veerta Awards
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Sustainability Awards
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The Mahindra Way Awards
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THE
DESIGN
ICON
HAS
ARRIVED.

WE ARE EXCITED TO HAVE PININFARINA
S.P.A AS PART OF OUR MAHINDRA
FAMILY. THE ITALIAN DESIGN FIRM
NURTURES A RICH LEGACY OF
DESIGNING SOME OF THE CELEBRATED
AUTOMOTIVE CLASSICS GLOBALLY.

There are very few global automotive brands that have acquired a distinct personality of their own, inspiring
generations of car lovers. Ferrari is one of them. Its enduring allure is majorly credited to its design. We are proud to
have Pininfarina in our family, the celebrated Italian car design firm, which has made Ferrari a dream for car lovers.

“Pictorially, the Mahindra Group can be
described as a banyan tree.”
- Anand Mahindra

